
what is a marketing pitch
What Is a Marketing Pitch? Understanding Its Power and Purpose

what is a marketing pitch is a question that often arises when businesses and
entrepreneurs seek to promote their products or services effectively. At its
core, a marketing pitch is a concise, persuasive presentation or message
designed to grab the attention of potential customers, investors, or
partners. It aims to communicate the value proposition clearly and
compellingly, encouraging the audience to take action—whether that means
making a purchase, investing, or simply learning more. But there’s much more
to a marketing pitch than just a sales spiel; it’s a strategic tool shaped by
creativity, psychology, and an understanding of the target market.

The Essence of a Marketing Pitch

A marketing pitch is much like the opening scene of a movie—it sets the tone,
builds interest, and hooks the audience right from the start. It distills a
product or service’s essence into a memorable, impactful message that
resonates with the listener’s needs and desires. Unlike lengthy
advertisements or detailed presentations, a marketing pitch is typically
brief and targeted, focusing on what makes the offering unique and valuable.

Marketers often use pitches in various settings: sales meetings, networking
events, trade shows, or even casual conversations. The goal is to spark
enough curiosity that the audience wants to engage further. This is why
understanding the audience’s pain points and motivations is crucial when
crafting a pitch.

Key Components of a Successful Marketing Pitch

To make your marketing pitch stand out, several elements must work together
seamlessly:

Clarity: The message should be easy to understand. Avoid jargon or
complicated language that might confuse your audience.

Value Proposition: Clearly articulate what problem your product or
service solves and why it’s better than alternatives.

Emotional Appeal: Connect with the audience’s feelings or aspirations to
create a memorable impression.

Call to Action: Encourage the listener to take the next step, whether



it’s scheduling a demo, signing up, or making a purchase.

Brevity: Keep it concise—usually between 30 seconds to a few minutes,
depending on the context.

Why Is a Marketing Pitch So Important?

In today’s fast-paced world, attention spans are shorter than ever. A well-
crafted marketing pitch can cut through the noise and make your message
heard. It serves several critical purposes:

Building Brand Awareness

A compelling pitch helps establish your brand identity by highlighting what
sets you apart. When consistently delivered, it reinforces your brand’s
message in the minds of potential customers.

Generating Leads and Sales

The primary function of a marketing pitch is to convert interest into action.
Whether you’re pitching in person or through digital channels, the right
words can move prospects closer to buying.

Attracting Investors and Partners

For startups and growing businesses, a marketing pitch is often the bridge to
funding and collaboration. Investors want to hear a clear explanation of your
business model, market potential, and competitive advantage.

Different Types of Marketing Pitches

Not all pitches are created equal. Depending on the context and audience,
pitches can take various forms:

The Elevator Pitch

Named after the idea that you should be able to deliver it during a short



elevator ride, this pitch is concise and focused. It’s perfect for networking
events or chance encounters where time is limited.

The Sales Pitch

This type is usually more detailed and tailored to specific customers. It
often involves demonstrating features, benefits, and addressing objections in
a persuasive manner.

The Investor Pitch

Designed for potential backers, this pitch delves into business plans, market
analysis, financial projections, and growth strategies. It requires a balance
of passion and data-driven insights.

The Digital Marketing Pitch

With the rise of online marketing, pitches now also come in written or video
formats for websites, social media, and email campaigns. These pitches need
to be optimized for search engines and user engagement, often using
storytelling techniques and compelling visuals.

Crafting an Effective Marketing Pitch: Tips and
Strategies

Creating a marketing pitch that resonates takes practice and a strategic
approach. Here are some actionable tips:

Know Your Audience: Research their needs, preferences, and pain points1.
to tailor your message.

Start with a Hook: Open with a surprising fact, question, or statement2.
that grabs attention immediately.

Highlight Benefits, Not Just Features: Explain how your product or3.
service improves the customer’s life.

Use Storytelling: Stories are memorable and can illustrate your value4.
proposition in a relatable way.

Practice Delivery: Whether spoken or written, refine your pitch for5.



clarity and impact.

Gather Feedback: Test your pitch on colleagues or potential customers6.
and adjust accordingly.

Leveraging Visuals and Technology

Incorporating visuals such as slides, infographics, or demo videos can
enhance the effectiveness of your marketing pitch. Tools like PowerPoint,
Canva, or video editing software can help convey complex information
succinctly and attractively.

Additionally, using analytics to track engagement with digital pitches can
provide invaluable data to refine your approach, making your marketing
efforts more efficient.

Common Mistakes to Avoid in a Marketing Pitch

Even with the best intentions, some pitfalls can undermine your pitch:

Being Too Vague: Avoid generic statements that don’t differentiate your
offering.

Overloading with Information: Too much detail can overwhelm and lose the
audience’s interest.

Ignoring the Audience’s Needs: A pitch focused solely on the product
rather than customer benefits often falls flat.

Lack of Enthusiasm: A monotone or uninspired delivery can diminish
credibility and engagement.

Failing to Include a Clear Call to Action: Without guidance, your
audience may not know what to do next.

How a Marketing Pitch Evolves Over Time

Marketing pitches aren’t static; they should evolve as your business grows
and market conditions change. Regularly revisiting and updating your pitch
ensures it remains relevant and compelling. This might involve incorporating



new features, addressing emerging customer concerns, or adapting to shifts in
industry trends.

Moreover, with advancements in digital marketing, pitches have expanded
beyond traditional face-to-face interactions. Today, marketers integrate
pitches into automated email sequences, social media stories, and even
chatbot conversations, broadening their reach and impact.

Understanding the dynamics of a marketing pitch and mastering its art can
significantly boost your communication effectiveness. Whether you’re reaching
out to a single prospect or addressing a large audience, a well-crafted pitch
is a powerful tool that can open doors, build relationships, and drive
business success.

Frequently Asked Questions

What is a marketing pitch?
A marketing pitch is a concise presentation or message designed to promote a
product, service, or idea to potential customers or investors, highlighting
its benefits and value.

Why is a marketing pitch important?
A marketing pitch is important because it captures the audience's attention,
clearly communicates the value proposition, and persuades them to take
action, such as making a purchase or investing.

What are the key elements of a successful marketing
pitch?
Key elements include a strong opening, clear value proposition, understanding
of the target audience, benefits of the product or service, supporting
evidence, and a compelling call to action.

How long should a marketing pitch be?
A marketing pitch should typically be brief, ranging from 30 seconds to a few
minutes, depending on the context, to maintain attention and deliver the core
message effectively.

What is the difference between a marketing pitch and
a sales pitch?
A marketing pitch focuses on creating awareness and interest in a product or
service, often to a broader audience, while a sales pitch is more direct and
aimed at closing a sale with a specific customer.



Can a marketing pitch be delivered digitally?
Yes, marketing pitches can be delivered digitally through videos, webinars,
email campaigns, social media posts, and virtual presentations, making them
accessible to a wide audience.

How do you tailor a marketing pitch for different
audiences?
Tailoring a marketing pitch involves understanding the specific needs,
preferences, and pain points of each audience segment and customizing the
message to resonate with their interests and challenges.

What role does storytelling play in a marketing
pitch?
Storytelling helps make a marketing pitch more engaging and memorable by
connecting emotionally with the audience, illustrating benefits through
relatable scenarios, and building trust.

How can businesses measure the effectiveness of a
marketing pitch?
Effectiveness can be measured by tracking metrics such as audience
engagement, lead generation, conversion rates, feedback, and overall impact
on sales and brand awareness.

Additional Resources
What Is a Marketing Pitch? Unpacking the Art and Science Behind Effective
Brand Communication

what is a marketing pitch is a question that resonates deeply within the
realms of business, advertising, and sales. At its core, a marketing pitch is
a strategic communication tool designed to persuade a target audience—whether
potential clients, investors, or partners—about the value of a product,
service, or idea. It serves as the gateway through which a business conveys
its unique selling proposition, aiming to capture attention and drive action.

Understanding the nuances of a marketing pitch involves exploring its
structure, purpose, and the psychological principles that underpin successful
persuasion. In today’s competitive marketplace, the ability to craft and
deliver an impactful marketing pitch can distinguish thriving enterprises
from those struggling to gain traction.



The Anatomy of a Marketing Pitch

A marketing pitch is far more than a simple sales talk; it is a carefully
constructed narrative tailored to resonate with specific audiences. Typically
concise, a pitch encapsulates the essence of a product or service,
emphasizing benefits and addressing pain points.

At its foundation, a marketing pitch includes several key components:

Hook: An engaging opening aimed at grabbing immediate attention.

Problem Statement: Identification of a challenge or need faced by the
audience.

Solution: Presentation of the product or service as the answer to the
problem.

Value Proposition: Clear articulation of what sets the offering apart
from competitors.

Call to Action: A direct prompt encouraging the audience to take the
next step.

Each element works cohesively to create a persuasive argument. The pitch’s
brevity is critical, often constrained to just a few minutes or even seconds
in formats like elevator pitches or video ads. This demand for succinctness
requires marketers to distill complex ideas into compelling, digestible
messages.

Types of Marketing Pitches

Marketing pitches vary widely depending on context, medium, and audience.
Some common types include:

Elevator Pitch: A brief, persuasive speech typically lasting 30 to 60
seconds, designed to spark interest quickly.

Sales Pitch: More detailed and tailored, often delivered during meetings
or presentations, focusing on closing deals.

Investor Pitch: Targeted at potential investors, highlighting financial
projections, market opportunity, and business scalability.

Media Pitch: Crafted for journalists or influencers to secure coverage



or endorsements.

Each format demands a different balance of detail and persuasion, but all
share the goal of influencing perception and prompting engagement.

Why Is a Marketing Pitch Essential?

In an environment saturated with information and choices, a marketing pitch
acts as a beacon that cuts through noise and confusion. It enables businesses
to:

Clarify Messaging: By boiling down complex offerings into simple,
memorable points.

Build Connection: Establishing relevance by addressing audience needs
and emotions.

Drive Conversion: Encouraging immediate action, whether it’s a purchase,
meeting, or follow-up.

Differentiate Brand: Highlighting unique features that set the product
or service apart.

Research underscores the impact of effective pitching. For instance, studies
show that pitches incorporating storytelling and emotional appeals increase
retention rates by up to 65%. This reveals the importance of not just what is
said, but how it is said.

Crafting an Effective Marketing Pitch

Developing a compelling marketing pitch involves a blend of creativity,
strategy, and audience insight. Marketers must invest time in understanding
the target demographic’s pain points, preferences, and decision-making
criteria.

Key steps include:

Research: Gathering data on the market, competitors, and audience1.
personas.

Message Development: Identifying core benefits and unique selling2.
propositions.



Storytelling: Weaving facts into a relatable narrative that engages3.
emotionally.

Rehearsal and Refinement: Testing the pitch for clarity, impact, and4.
brevity.

Incorporating data and social proof such as testimonials or case studies can
significantly enhance credibility. Visual aids and multimedia elements also
bolster engagement, especially in digital presentations.

Challenges and Considerations in Marketing
Pitches

While the power of a marketing pitch is undeniable, executing one effectively
is not without challenges. Overloading a pitch with jargon or excessive
detail can alienate the audience. Conversely, overly simplistic pitches risk
underwhelming or failing to convey value adequately.

Another critical consideration is authenticity. Audiences today are
increasingly savvy and skeptical of marketing messages. A pitch perceived as
insincere or manipulative can damage brand reputation. Aligning the pitch
with genuine brand values and transparent communication is paramount.

Moreover, the rise of digital platforms has transformed how pitches are
delivered. Virtual meetings, social media, and video content require
different approaches compared to traditional face-to-face interactions.
Adapting tone, format, and delivery style to each channel is essential for
maintaining effectiveness.

Measuring the Impact of a Marketing Pitch

Quantifying the success of a marketing pitch can be complex but is vital for
continuous improvement. Metrics vary by pitch type and objectives but often
include:

Engagement Rates: Number of responses, inquiries, or meetings secured.

Conversion Rates: Percentage of audience members taking desired actions,
such as purchases or sign-ups.

Feedback Quality: Insights gathered from audience reactions and
questions.

Brand Awareness: Increases in recognition or positive sentiment post-



pitch.

A/B testing different pitch versions can provide valuable data on which
elements resonate best, allowing marketers to refine messaging and
presentation.

In essence, a marketing pitch is far more than a mere sales tool—it is a
strategic expression of a brand’s identity and value proposition. Mastering
this form of communication equips businesses to navigate competitive
landscapes, foster meaningful connections, and ultimately drive growth. As
marketing continues to evolve, so too will the art and science of pitching,
demanding ongoing adaptability and insight from professionals across
industries.

What Is A Marketing Pitch

  what is a marketing pitch: The Nonprofit Marketing Guide Kivi Leroux Miller, 2010-06-08 A
nonprofit's real-world survival guide and nitty-gritty how-to handbook This down-to-earth book
shows how to hack through the bewildering jungle of marketing options and miles-long to-do lists to
clear a marketing path that's right for your organization, no matter how understaffed or
underfunded. You'll see how to shape a marketing program that starts from where you are now and
grows with your organization, using smart and savvy communications techniques, both offline and
online. Combining big-picture management and strategic decision-making with reader-friendly tips
for implementing a marketing program day in and day out, this book provides a simple yet powerful
framework for building support for your organization's mission and programs. Includes cost-effective
strategies and proven tactics for nonprofits An ideal resource for thriving during challenging times
Fast, friendly, and realistic advice to help you navigate the day-by-day demands of any nonprofit
Written by one of the leading sources of how-to info and can-do inspiration for small and
medium-sized nonprofit organizations, Kivi Leroux Miller is,among other things, a communication
consultant and trainer, and president of EcoScribe Communications and Nonprofit Marketing
Guide.com.
  what is a marketing pitch: Introduction to Direct Marketing Cybellium Ltd, 2024-10-26
Designed for professionals, students, and enthusiasts alike, our comprehensive books empower you
to stay ahead in a rapidly evolving digital world. * Expert Insights: Our books provide deep,
actionable insights that bridge the gap between theory and practical application. * Up-to-Date
Content: Stay current with the latest advancements, trends, and best practices in IT, Al,
Cybersecurity, Business, Economics and Science. Each guide is regularly updated to reflect the
newest developments and challenges. * Comprehensive Coverage: Whether you're a beginner or an
advanced learner, Cybellium books cover a wide range of topics, from foundational principles to
specialized knowledge, tailored to your level of expertise. Become part of a global network of
learners and professionals who trust Cybellium to guide their educational journey.
www.cybellium.com
  what is a marketing pitch: Marketing Shortcuts for the Self-Employed Patrick Schwerdtfeger,
2011-05-23 A quick guide to effective techniques that will boost your business today Want the juicy
marketing secrets that save time and get results quickly for your business? Then this is the book for
you. Marketing Secrets for the Self-Employed offers a detailed plan for entrepreneurs, small
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business owners, salespeople, and service professionals. Filled with effective tactics and strategies
ready to apply immediately, this guide supplies a complete toolkit to leverage resources, establish
online credibility, and crush your competition! Provides practical strategies to promote your
business using powerful online tools Each chapter can be read in 10 minutes or less and offers an
itemized to-do list at the end Author has personally used these strategies to promote his business
online and has helped dozens of companies do the same If you're ready to take immediate action and
see results quickly for your business, Marketing Secrets for the Self-Employed has all the tools and
techniques you need!
  what is a marketing pitch: The Marketing Glossary Mark N. Clemente, 2002 Immediately
grasp and apply the essential concepts and techniques of marketing, advertising and sales using this
combination dictionary, encyclopedia, and how-to guide. Designed for business professionals,
business owners, and business students, Used as a recommended textbook and library volume in
colleges and universities worldwide. Updated as a 500-page e-book, The Marketing Glossary is an
acclaimed reference work whose hardcover edition was published by the American Management
Association. Its digital format provides key word searchability for more than 1,400 definitions,
formulas, checklists, examples, and real-life applications. “Mark Clemente's excellent reference work
... is also available as an e-book. Just buy the PDF and keep it on your laptop. Imagine the points you
can score in meetings with all that knowledge at your fingertips.” - Jonathan Jackson, book reviewer,
ecommerce.internet.com
  what is a marketing pitch: Level 1/Level 2 Cambridge National in Enterprise &
Marketing (J837): Second Edition Tess Bayley, Leanna Oliver, 2022-04-29 Trust highly
experienced authors, Tess Bayley and Leanna Oliver to guide your students through the refreshed
Cambridge National Level 1/Level 2 in Marketing and Enterprise (for first teaching in September
2022). This brand-new edition will strengthen students' understanding of the content and boost the
skills required to tackle the NEA with confidence. This Student Textbook is: > Comprehensive - gain
in-depth knowledge of the examined unit with clear explanations of every concept and topic, plus
improve understanding of the non-examined units with easy-to-follow chapters. > Accessible,
reliable and trusted - structured to match the specification and provide the information required to
build knowledge, understanding and skills. > Designed to support you - boost confidence when
tackling the internal and external assessment with plenty of activities to test and consolidate
knowledge. > Your go-to guide - expert authors have carefully designed tasks and activities to build
skillset in order to aid progression and questions to assess understanding.
  what is a marketing pitch: Entrepreneurship Heidi M. Neck, Christopher P. Neck, Emma L.
Murray, 2016-11-30 From Heidi Neck, one of the most influential thinkers in entrepreneurship
education today, Chris Neck, an award-winning professor, and Emma Murray, business consultant
and author, comes this ground-breaking new text. Entrepreneurship: The Practice and Mindset
catapults students beyond the classroom by helping them develop an entrepreneurial mindset so
they can create opportunities and take action in uncertain environments. Based on the
world-renowned Babson Entrepreneurship program, this new text emphasizes practice and learning
through action. Students learn entrepreneurship by taking small actions and interacting with
stakeholders in order to get feedback, experiment, and move ideas forward. Students walk away
from this text with the entrepreneurial mindset, skillset, and toolset that can be applied to startups
as well as organizations of all kinds. Whether your students have backgrounds in business, liberal
arts, engineering, or the sciences, this text will take them on a transformative journey.
  what is a marketing pitch: Cambridge National Level 1/2 Enterprise and Marketing Tess
Bayley, Leanna Oliver, 2019-06-24 Reinforce classroom learning and strengthen your students'
understanding of the content with this student book written for the Cambridge National Level 1/2 in
Enterprise and Marketing. Covering all three units, this essential student book will help to build
students' knowledge and develop the skills required for success in Enterprise and Marketing. - This
reliable and accessible textbook is structured to match the specification and provide your students
with all the information they need, giving them the opportunity to build skills through appropriate



activities. - Builds students' skillsets with clearly-focused content to aid progression and questions to
assess understanding. - Prepares your students for both the internal and external assessment with
opportunities to test and consolidate understanding.
  what is a marketing pitch: Marketing Communications PR Smith, Ze Zook, 2024-03-03 This
newly updated, carefully structured accessible textbook provides students and practitioners with the
skills they need to deliver successful marketing communications in today's fast-changing
hypercompetitive markets. The eighth edition of Marketing Communications continues to be a core
resource covering all aspects of marketing communications from the planning stages and
implementation to measuring data and campaign performance. Explore how to navigate buyer
behaviour, social selling, Ad campaigns, PR campaigns, big data, marketing automation, AI, Virtual
Reality and more with this comprehensive textbook. Learn through current, real-world examples
from global companies such as Tesla and TikTok and explore what it takes to build a truly
integrated, successful marketing communications plan. Incorporating branding, customer journeys,
customer insights and more, Marketing Communications also provides in-depth content on the legal
requirements you need to develop your strategy including GDPR and AI rules and regulations. This
edition is packed with intriguing examples from Ed Sheeran to Ariana Grande, from FIFA to KFC,
from Guinness to Google and Airbnb to Amazon. This edition looks in depth at ongoing impact of AI
in all aspects of marketing communications ensuring that you have the tools necessary to reach
today's time-poor customers while utilizing the latest technologies. Marketing Communications will
give readers the confidence to work in an environment of constant technological transformation to
create fully integrated strategies and successful campaigns.
  what is a marketing pitch: Marketing Your Library Carol Smallwood, Vera Gubnitskaia, Kerol
Harrod, 2014-01-10 Concise, how-to case studies from practicing public, school, academic, and
special librarians provide proven strategies to improve brand management, campaign organization,
community outreach, media interaction, social media, and event planning and implementation.
Intended for the novice and the old hand, individuals and large staffs, this valuable guide provides
librarians with the effective marketing tools necessary to help their libraries thrive in these
challenging times.
  what is a marketing pitch: Instant Marketing for Almost Free Susan Benjamin, 2007 Over
1,000 marketing tactics small businesses can actually use and afford.
  what is a marketing pitch: Marketing Communications Ze Zook, PR Smith, 2016-02-03
Marketing Communications provides a comprehensive overview of every aspect of marketing
communications, from social media, advertising, PR and sponsorship to direct selling and
merchandizing. It presents modern marketing communications theories and tools in an accessible
way so readers can fully understand the landscape and achieve better results. With a plethora of
examples and case studies, as well as online support material for lecturers and students, this
essential textbook will guide students and practitioners through everything they need to know about
the changing face of marketing. This fully updated 6th edition of Marketing Communications
features more of the underpinning theory whilst building on its impressive reputation as a leading
practical textbook on the subject. Case studies and anecdotes from companies such as Campbell's
Soup, Spotify, Paypal, Kraft and Nike focus on recent digital developments to bring the latest
marketing tools to life. With a particular emphasis on analytics, engagement and integration, it
addresses the integrated offline and online with social media approach to reflect the current state of
play for marketing communications experts. This edition is also supported by a wealth of online
resources, including lecture slides for every chapter and self-tests for students.
  what is a marketing pitch: Jazz Sells: Music, Marketing, and Meaning Mark Laver, 2015-02-11
Jazz Sells: Music, Marketing, and Meaning examines the issues of jazz, consumption, and capitalism
through advertising. On television, on the Internet, in radio, and in print, advertising is a critically
important medium for the mass dissemination of music and musical meaning. This book is a study of
the use of the jazz genre as a musical signifier in promotional efforts, exploring how the relationship
between brand, jazz music, and jazz discourses come together to create meaning for the product and



the consumer. At the same time, it examines how jazz offers an invaluable lens through which to
examine the complex and often contradictory culture of consumption upon which capitalism is
predicated.
  what is a marketing pitch: Niche Marketing for Coaches Hannah McNamara, 2007 Niche
Marketing for Coaches is the essential handbook for building a life coaching, executive coaching or
business coaching practice. Based on years of first-hand, practical experience this book shows you
how to transform yourself from being just another coach into someone who stands out to your clients
as the natural and only choice. As you read through the pages, you'll discover how to: * Identify your
own, personal niche * Use the marketing techniques which work best for coaches * Anticipate your
prospective clients' wants and needs * Work with coaching tools and models when planning your
marketing strategy * Set your coaching rates and put packages together * Win business from
individuals, sole traders, and large organizations * Write press releases, brochures, websites, sales
letters and much, much more
  what is a marketing pitch: Business, Not Politics Katherine Sender, 2005-01-05 In a
hard-hitting book that refutes conventional wisdom, Katherine Sender explores the connection
between the business of marketing to gay consumers and the politics of gay rights and identity. She
disputes some marketers'claims that marketing appeals to gay and lesbian consumers are a matter
of business, not politics and that the business of gay marketing can be considered independently of
the politics of gay rights, identity, and visibility. She contends that the gay community is not a
preexisting entity that marketers simply tap into; rather it is a construction, an imagined community
formed not only through political activism but also through a commercially supported media. She
argues that marketing has not only been formative in the constitution of a GLBT community and
identity but also has had significant impact on the visibility of gays and lesbians.
  what is a marketing pitch: Marketing Communications Paul Russell Smith, Jonathan Taylor,
2004 Marketing Communications rapidly established itself as an international best-seller and has
been listed as a marketing classic by the Marketing Society and as a marketing major by the
Chartered Institute of Marketing. The book is recommended reading for the CIM's Marketing
Communications module in the new Professional Diploma in Marketing. The authors' real business
understanding of marketing communications is universally acclaimed and has proved popular with
students and practitioners alike. In addition, the unique SOSTAC® Planning System is applied
throughout the book.This latest edition has been completely updated with new cases, statistics and
communications techniques, fresh shock stories and a new e theme on each communication tool.
New illustrations and full-colour photographs all combine to bring the book right up to date with the
current international business scene.A free CD-ROM containing video clips of some of the world's
leading marketing experts, pictures, documents and prepared Power Point lectures is available to
lecturers from the publisher on request.
  what is a marketing pitch: Internet Marketing Made Easy Jo-Anne Vandermeulen,
2012-01-01 Practical Internet marketing ideas presented in a user-friendly fashion. Filled with
practical online marketing tips for those who have products to sell, the marketing tips in this
must-have resource book can be applied to any products you may wish to promote via the Internet.
Whether you are a novice or an expert, Internet Marketing Made Easy is the book for you. You will
take away valuable content that will save you time and energy when marketing on the Internet.
Includes an invaluable Glossary of Internet terms to help the not-so-technical Internet marketer.
  what is a marketing pitch: E-Mail Marketing For Dummies John Arnold, 2011-03-16 Updated
to reflect the hottest new trends, technologies, and strategies! Much has happened in e-mail
marketing since the first edition of this book appeared in 2007. With the dramatic rise of social
media and mobile devices, there are more ways than ever to target campaigns and maximize your
e-mail marketing dollars. The new edition of this helpful book is full of practical advice, whether
you?re an enterprise-level marketer using a third-party e-mail marketing company or small business
owner handling everything yourself. Helps you map out an e-mail marketing strategy with reachable
objectives Simplifies the process of list-building, message-creation, and results-tracking Offers legal



guidance, so you stay compliant with anti-spam laws Shows you how to deliver your message and
incorporate social media Explains how to track and interpret results Includes the top ten things you
should not put in your messages, and much more Get more out of your e-mail marketing campaigns
with this easy-to-follow guide.
  what is a marketing pitch: Guerrilla Marketing Online Weapons Jay Conrad Levinson, Charles
Rubin, 1996 As the Internet expands at a phenomenal rate, it has established itself as the great new
international marketing frontier. Now, from the authors of Guerrilla Marketing Online comes
Guerrilla Marketing Online Weapons--the 100 simplest, most efficient strategies for online
marketing.
  what is a marketing pitch: Marketing and Selling Professional Services in Architecture and
Construction Basil Sawczuk, 2009-11-02 This practical book on selling and marketing will help
architects, engineers, project managers, facilities managers, surveyors, and contractors ‘sell’
themselves to prospective clients. As clients become more sophisticated at both local and
international level, and as competition in the construction industry increases, both contractors and
consultants have to take a more professional approach to selling themselves. This is especially true
for PFI bids where vast resources are committed to winning multi-million pound contracts. Through
a simple-to-follow process, illustrated with plenty of diagrams and checklists, Marketing & Selling
Professional Services in Architecture & Construction sets out the seven key aspects of selling and
marketing professional services. It is full of applicable ideas and examples and is well structured to
enable readers to dip into the section relevant to their current needs.
  what is a marketing pitch: The Complete Guide to Selling and Marketing to Affluent
Customers Tamsen Butler, 2014 The world is full of potential customers, but there are none more
desirable than the wealthy. Cognizant of their investments and purchases, marketing a product or
service to affluent clients can be difficult, but for those that manage to make it happen, it's possible
to quickly build a wealthy clientele by word-of-mouth and effective service. With this book, your
business will soon become a top producer for the world's most prominent, richest people. --
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