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Marketing Policies and Procedures: A Guide to Streamlining Your Marketing
Efforts

marketing policies and procedures are essential frameworks that guide how
organizations plan, execute, and manage their marketing activities. In
today’s competitive business landscape, having clear marketing guidelines not
only ensures consistency but also protects a company’s brand reputation and
optimizes resource allocation. Whether you are a startup aiming to establish
a solid foundation or a large corporation refining your marketing approach,
understanding the importance and implementation of marketing policies and
procedures can make all the difference.

Understanding Marketing Policies and Procedures

At its core, marketing policies refer to the set of rules and principles that
govern marketing activities within an organization. These policies shape how
marketing campaigns are developed, approved, and communicated. Procedures, on
the other hand, are the step-by-step instructions or processes that marketing
teams follow to comply with those policies effectively.

Think of policies as the “why” and “what” behind marketing actions, while
procedures are the “how.” Together, they create a structured environment that
minimizes confusion, ensures legal compliance, and aligns marketing efforts
with overall business goals.

The Role of Marketing Policies

Marketing policies serve several critical purposes:

- **Brand Consistency:** They help maintain a uniform brand voice and image
across all platforms and materials.
- **Legal Compliance:** Policies ensure marketing practices adhere to laws
and regulations, such as data privacy, advertising standards, and
intellectual property rights.
- **Budget Control:** They provide guidelines on budget allocation and
spending limits.
- **Ethical Marketing:** Policies often include ethical considerations to
prevent misleading claims or inappropriate content.
- **Approval Processes:** They define who is responsible for approving
campaigns, messaging, and creative assets.



Why Procedures Matter

Procedures translate policies into actionable steps. For example, if a
marketing policy states that all advertisements must be reviewed before
publication, the procedure will detail how and by whom this review takes
place. Clear procedures reduce errors and delays, enhance accountability, and
enable smoother collaboration among marketing, legal, and compliance teams.

Key Components of Effective Marketing Policies
and Procedures

Crafting comprehensive marketing policies and procedures involves several
important elements that cover various aspects of marketing operations.

1. Brand Guidelines

Brand guidelines are often the cornerstone of marketing policies. They detail
the appropriate use of logos, color schemes, typography, and tone of voice.
This ensures that whether the marketing content is produced internally or by
external agencies, the brand identity remains intact.

2. Content Creation and Approval

Policies should outline how marketing content is created, reviewed, and
approved. This includes setting standards for quality, accuracy, and
messaging consistency. Procedures might specify the workflow for content
submission, revision cycles, and final sign-off, helping to avoid last-minute
surprises or off-brand messaging.

3. Social Media Usage

Given the dynamic nature of social media, clear social media policies are
vital. These address how employees and marketers should engage on platforms,
what type of content is permissible, and how to handle customer interactions
or negative feedback. Procedures may also define crisis communication
protocols for managing social media incidents.

4. Advertising Standards and Compliance

Marketing policies must ensure all advertising adheres to legal standards,



such as truth-in-advertising laws and regulations concerning claims about
products or services. Procedures here may include fact-checking steps, label
approvals, and documentation to support claims made in campaigns.

5. Data Privacy and Consumer Protection

With increasing scrutiny over data usage, marketing policies must address how
customer data is collected, stored, and utilized. This includes compliance
with GDPR, CCPA, and other privacy regulations. Procedures should detail
consent protocols, data security measures, and processes for responding to
data breaches.

Implementing Marketing Policies and Procedures
Successfully

Even the best policies and procedures are ineffective without proper
implementation. Here are some practical tips to ensure your marketing
guidelines are adopted smoothly.

Engage Your Marketing Team Early

Involve marketers and other stakeholders in the development of policies.
Their insights can help create realistic, actionable rules that fit day-to-
day operations. When teams feel ownership, adherence improves naturally.

Provide Training and Resources

Offer training sessions and create accessible resources such as handbooks or
intranet pages that explain policies clearly. Real-life examples and case
studies can make abstract rules more relatable.

Use Technology to Enforce Procedures

Marketing automation tools, project management software, and digital asset
management systems can help enforce procedures by embedding approval
workflows, version controls, and compliance checks into daily tasks.



Regularly Review and Update

Marketing environments change rapidly, especially with evolving digital
platforms and legal frameworks. Make it a habit to review policies
periodically, gather feedback, and update procedures to stay current and
effective.

Benefits of Having Structured Marketing
Policies and Procedures

When properly designed and implemented, marketing policies and procedures
bring multiple advantages that impact both the efficiency and effectiveness
of marketing efforts.

Consistency Across Campaigns and Channels

Consistency is key to building brand recognition and trust. Clear guidelines
ensure that whether a campaign runs on social media, email, or traditional
advertising, the messaging and visual style remain aligned with the brand.

Improved Compliance and Risk Management

By embedding compliance into marketing workflows, organizations reduce the
risk of legal penalties or reputational damage caused by misleading claims or
data breaches.

Enhanced Collaboration and Accountability

Defined roles and processes foster better teamwork. Everyone knows their
responsibilities, deadlines, and approval hierarchies, which minimizes
miscommunication and accelerates project completion.

Optimized Resource Utilization

When marketing teams understand budget constraints and approval processes
clearly, they can plan campaigns more strategically, reducing wasted spend
and maximizing ROI.



Common Challenges and How to Overcome Them

Even with the best intentions, organizations may face hurdles when
establishing marketing policies and procedures.

Resistance to Change

Marketing teams may feel that policies limit creativity or add bureaucracy.
Address this by communicating the benefits clearly, involving team members in
policy creation, and allowing flexible elements where appropriate.

Keeping Up With Regulatory Changes

Legal requirements can evolve quickly, especially regarding data privacy.
Designate a compliance officer or team responsible for monitoring changes and
updating policies accordingly.

Balancing Flexibility and Control

While structure is important, overly rigid procedures can stifle innovation.
Strive for balance by setting clear minimum standards while empowering
marketers to experiment within those boundaries.

Integrating Marketing Policies into Your
Overall Business Strategy

Marketing policies and procedures should never exist in isolation. Instead,
they need to align with a company’s broader mission, values, and strategic
goals. This alignment ensures marketing efforts support long-term objectives,
whether it’s brand growth, customer acquisition, or market expansion.

One way to achieve this integration is by involving cross-functional teams —
such as sales, legal, and finance — in policy development. Their perspectives
help create comprehensive guidelines that serve multiple facets of the
business.

Additionally, performance metrics and KPIs tied to policy adherence can
encourage teams to not only follow procedures but also measure their impact
on business outcomes.

---



Marketing policies and procedures are more than just documents; they are
living tools that shape how a company communicates, builds relationships, and
grows its presence in the marketplace. By investing time and effort into
creating clear, adaptable, and well-communicated marketing guidelines,
organizations set themselves up for consistent success and resilience amid
the ever-changing marketing landscape.

Frequently Asked Questions

What are marketing policies and procedures?
Marketing policies and procedures are documented guidelines and standardized
processes that govern marketing activities within an organization to ensure
consistency, compliance, and efficiency.

Why are marketing policies important for businesses?
Marketing policies are important because they help maintain brand integrity,
ensure legal compliance, streamline decision-making, and provide clear
expectations for marketing teams.

How do marketing procedures improve campaign
effectiveness?
Marketing procedures improve campaign effectiveness by providing step-by-step
instructions that promote consistency, reduce errors, enhance collaboration,
and enable performance tracking.

What should be included in a company's marketing
policy document?
A marketing policy document should include branding guidelines, advertising
standards, digital marketing rules, social media conduct, data privacy
measures, approval processes, and compliance requirements.

How often should marketing policies and procedures
be reviewed?
Marketing policies and procedures should be reviewed at least annually or
whenever there are significant changes in market conditions, regulations, or
company objectives.

How can companies ensure employee compliance with



marketing policies?
Companies can ensure compliance by providing training, communicating policies
clearly, using monitoring tools, and enforcing consequences for violations.

What role do marketing policies play in digital
marketing?
In digital marketing, policies regulate content creation, data usage,
advertising ethics, social media interactions, and adherence to platform-
specific rules to protect brand reputation and legal standing.

How can small businesses create effective marketing
procedures?
Small businesses can create effective marketing procedures by identifying key
activities, documenting workflows, setting measurable goals, assigning
responsibilities, and regularly updating the procedures based on results.

What are common challenges in implementing marketing
policies and procedures?
Common challenges include resistance to change, lack of clarity in
documentation, inadequate training, inconsistent enforcement, and rapidly
evolving marketing technologies and regulations.

Additional Resources
Marketing Policies and Procedures: A Critical Framework for Business Success

marketing policies and procedures form the backbone of any effective
marketing strategy within an organization. These structured guidelines and
operational rules govern how marketing activities are planned, executed, and
evaluated to ensure consistency, compliance, and alignment with broader
business goals. In today’s highly competitive and regulated environment,
understanding and implementing robust marketing policies and procedures is
crucial, not only to maintain brand integrity but also to optimize resource
utilization and mitigate risks.

The Role of Marketing Policies and Procedures
in Business Strategy

Marketing policies and procedures provide a formalized approach to managing
all marketing efforts, from campaign development and digital advertising to
customer outreach and content management. They serve as a reference point



that guides employees, marketing teams, and external partners on acceptable
practices, ethical considerations, and operational standards.

At their core, marketing policies set the boundaries—defining what is
permissible in terms of messaging, budgeting, and channel selection—while
procedures outline the specific steps required to implement these policies
effectively. This dual framework helps businesses avoid costly mistakes such
as non-compliance with legal regulations, inconsistent brand messaging, or
inefficient resource allocation.

Ensuring Compliance and Reducing Risk

One of the primary functions of marketing policies and procedures is to
ensure compliance with relevant laws and industry standards. For example,
organizations operating in sectors like healthcare, finance, or
telecommunications must adhere to strict advertising guidelines to avoid
penalties or reputational damage. Policies related to data privacy, such as
adherence to GDPR or CCPA, also fall under this umbrella, dictating how
customer information can be collected, stored, and used in marketing
campaigns.

Without clearly documented policies, companies risk engaging in marketing
activities that could lead to legal sanctions or public relations crises.
Procedures, in this context, provide step-by-step instructions for compliance
checks, approvals, and audits, reinforcing a culture of accountability within
the marketing department.

Maintaining Brand Consistency and Quality Control

Brand consistency is another significant benefit of having well-crafted
marketing policies and procedures. When multiple teams or external agencies
manage marketing efforts, discrepancies in tone, visuals, or messaging can
dilute brand identity and confuse consumers. Policies typically include brand
guidelines that specify logo usage, color palettes, typography, and approved
language styles.

Procedures complement these policies by establishing workflows for content
creation, review, and approval. For instance, a procedure might mandate that
all marketing materials undergo a three-tier review process—initial drafting,
compliance verification, and executive sign-off—before release. This layered
approach ensures quality control and preserves the integrity of marketing
communications.



Key Components of Effective Marketing Policies
and Procedures

Crafting comprehensive marketing policies and procedures requires attention
to several core elements. These components ensure that the guidelines are
actionable, measurable, and adaptable to evolving market conditions.

1. Objective and Scope Definition

Policies should start by clearly defining their purpose and the scope of
activities covered. This clarity helps avoid ambiguity, making it easier for
marketing teams to understand which actions require adherence to specific
rules. For example, a policy might focus exclusively on digital marketing
channels or extend to traditional advertising, public relations, and event
sponsorships.

2. Roles and Responsibilities

Identifying who is responsible for what ensures accountability in policy
enforcement and procedural execution. This section delineates the duties of
marketing managers, content creators, compliance officers, and external
vendors. Assigning responsibility for tasks such as budget approvals, content
audits, and legal reviews streamlines operations and prevents overlap or
gaps.

3. Approval Processes and Documentation

Marketing policies often incorporate detailed approval workflows to control
the dissemination of marketing materials. Clear documentation requirements
maintain transparency and allow for easier tracking of decisions. This is
especially important in large organizations where multiple stakeholders are
involved.

4. Guidelines on Marketing Channels and Content

Explicit instructions regarding acceptable marketing channels (social media,
email, PPC advertising) and content types (videos, blogs, infographics) help
align campaigns with company standards. Policies may also include
restrictions on language use, promotional claims, or competitive comparisons
to avoid misleading consumers.



5. Compliance and Ethical Standards

This segment emphasizes adherence to legal requirements and ethical marketing
practices. It might cover anti-spam laws, intellectual property rights, data
protection regulations, and transparency in influencer partnerships.

6. Monitoring, Evaluation, and Continuous
Improvement

Effective policies are not static; they include mechanisms for monitoring
marketing outcomes and updating guidelines based on performance metrics or
regulatory changes. Procedures for routine audits, feedback collection, and
training sessions keep the marketing function agile and compliant.

Implementing Marketing Policies and Procedures:
Challenges and Best Practices

While the benefits of marketing policies and procedures are clear,
implementation can encounter obstacles. Resistance to change, lack of
awareness, and insufficient training often hinder adoption.

Overcoming Resistance through Communication and
Training

Marketing teams may perceive policies as restrictive or bureaucratic. To
counter this, leadership should emphasize the value of these guidelines in
protecting the brand and enhancing efficiency. Regular training sessions and
accessible documentation foster understanding and buy-in.

Leveraging Technology for Compliance and Workflow
Automation

Digital tools like marketing automation platforms and compliance software can
embed policies into daily workflows, reducing human error. Automated approval
systems and real-time compliance checks streamline the process and provide
audit trails.



Balancing Flexibility with Control

One challenge is ensuring that marketing policies do not stifle creativity or
responsiveness. Organizations should design procedures that provide
sufficient structure while allowing room for innovation and rapid adaptation
to market trends.

Comparative Overview: Centralized vs.
Decentralized Marketing Policies

Companies vary in how they structure their marketing governance. Centralized
models consolidate policy-making and oversight within a single corporate
marketing department, ensuring uniformity and tighter control. This approach
is common in industries with stringent compliance requirements.

Conversely, decentralized models grant autonomy to regional or product-
specific marketing teams, fostering agility and local market relevance. While
this can lead to greater innovation, it also increases the risk of
inconsistent messaging and compliance lapses.

Many organizations adopt a hybrid strategy, establishing core policies at the
corporate level while allowing tailored procedures at the business unit
level. This balance aims to optimize both control and flexibility.

Pros and Cons at a Glance

Centralized: Pros include consistent brand voice and simplified
compliance; cons involve slower decision-making and potential disconnect
from local markets.

Decentralized: Pros include responsiveness and customized campaigns;
cons involve risk of brand dilution and compliance challenges.

The Future of Marketing Policies and Procedures

As marketing continues to evolve with technology advancements and regulatory
shifts, policies and procedures must adapt accordingly. Emerging areas such
as artificial intelligence in marketing, influencer transparency, and data
ethics introduce new complexities.

Forward-thinking organizations are integrating dynamic policy frameworks



supported by AI-driven monitoring tools that can detect compliance issues in
real time. Additionally, growing consumer awareness around privacy and
authenticity is pushing marketers to embrace more transparent and ethical
practices.

In this context, marketing policies and procedures will play an indispensable
role in navigating the balance between innovation and responsibility,
ensuring that marketing remains a trusted and effective driver of business
growth.

Ultimately, the strategic design and diligent implementation of marketing
policies and procedures are not just administrative necessities but critical
enablers of sustainable marketing success in an increasingly complex
landscape.
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Growth Policy Manual Using a Process Approach to Manage Sales Strategies and Marketing Tactics
Procedures. This Manual is the foundation of any business and can help you take control of your
Sales & Marketing processes and improve key facets like lead generation and sales closing.
Thoroughly researched and reviewed by experts, these pre-written policies and procedures are
based on the continually improving process philosophy, and they incorporate best practices and
proven techniques that provide results. Creating clear policies and procedures can help align your
sales and marketing efforts, which dramatically improves your sales pipeline management. They also
assist in determining which efforts and practices produce tangible results; leading to improved cost
per lead and cost per sale performance. This new edition also includes updated and complete job
descriptions for every job referenced in the text. Designed for busy professionals like Sales
Managers, Marketing Managers, Sales & Marketing VPs, and Business Owners, the Sales &
Marketing Policies and Procedures Manual can save you hundreds of hours in researching and
writing the procedures you need to standardize efforts and practices in areas such as developing
strategies and tactics, administration, lead management and lead qualification, customer life cycle
management, training, and product launch. There is no need to start from scratch. It has already
been done for you.
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University, Rohtak’ based on NEP-2020
  marketing policies and procedures: Beyond Multi-Channel Marketing Maria Palazzo, Pantea
Foroudi, Alfonso Siano, 2020-06-17 Delving into the rapidly developing field of dual marketing,
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this book promotes the adoption of the multichannel approach which is fundamental to facing the
challenges of marketing 4.0.
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Johnson, 1923
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  marketing policies and procedures: ,
  marketing policies and procedures: Marketing Management Dr.Madeswaran a,
  marketing policies and procedures: Strategic Marketing Management Richard M.S. Wilson,
Colin Gilligan, 2012-08-06 This third edition of Strategic Marketing Management confirms it as the
classic textbook on the subject. Its step- by- step approach provides comprehensive coverage of the
five key strategic stages: * Where are we now? - Strategic and marketing analysis * Where do we
want to be? - Strategic direction and strategy formulation * How might we get there? - Strategic
choice * Which way is best? - Strategic evaluation * How can we ensure arrival? - Strategic
implementation and control This new revised and updated third edition has completely new chapters
on 'The Nature and Role of Competitive Advantage' and 'The Strategic Management of the Expanded
Marketing Mix', and extensive new material covering: * The changing role of marketing *
Approaches to analysing marketing capability * E-marketing * Branding * Customer relationship
management * Relationship management myopia * The decline of loyalty The book retains the key
features that make it essential reading for all those studying the management of marketing - a
strong emphasis on implementation, up to date mini cases, and questions and summaries in each
chapter to reinforce key points. Widely known as the most authoritative, successful and influential
text in the sector, the new edition remains an irreplaceable resource for undergraduate and
graduate students of business and marketing, and students of the CIM Diploma.
  marketing policies and procedures: Corporate Performance Management Best Practices Bob
Paladino, 2013-01-04 Business improvement best practices and a proven methodology for improving
corporate performance management, illustrated through a high performing program including
numerous team case studies Corporate performance management consists of a set of processes that
help organizations optimize their business performance. It provides a framework for organizing,
automating and analyzing business methodologies, metrics, processes and systems that drive
business performance. Corporate Performance Management Best Practices will help your
organization benchmark itself against the best. Written by the winner of three globally accepted
performance management awards Focuses on a single case study chronicling a health care system's
corporate performance management journey Explores how the use of corporate performance
management methods has created significant and broad based improvements in patient satisfaction
scores, medical outcomes, people development, and corporate shared services and clinical processes
Revealing practical techniques that can be adopted at all levels of an organization, from facilities
manager to HR manager to CFO to CEO, Corporate Performance Management Best Practices
provides a proven implementation model that accelerates breakthrough results.
  marketing policies and procedures: IT Systems Management Rich Schiesser, 2010-01-28 The



best-practice guide to managing IT infrastructures–now fully updated! IT Systems Management is an
up-to-the-minute guide to maintaining stable, responsive IT production environments. Top IT
systems management expert Rich Schiesser illuminates both the theoretical and practical aspects of
systems management, using methods and examples drawn from decades of experience leading and
consulting with the world’s most complex enterprise IT organizations. This thoroughly updated
edition covers every systems management discipline and all elements of success: people, process,
and technology. Schiesser shows how to apply best-practice system management throughout all IT
infrastructure environments, from mainframe data centers to web-enabled systems, client/server and
mid-range platforms to wireless and VoIP networks. Schiesser systematically addresses today’s most
crucial issues, as well as emerging trends that will transform IT systems management. You’ll find an
entirely new chapter on using IT Infrastructure Library (ITIL) effectively, plus new coverage ranging
from managing outsourced functions to efficiently delivering “ultra-speed” Internet connections.
This edition includes more real-life examples throughout, and new interactive problems designed to
give IT professionals even deeper insight. Coverage includes: • Implementing bullet-proof processes
in areas ranging from change management to production acceptance, capacity planning to storage •
Optimizing the “people” components of IT service delivery, from customer service to executive
support • Using technology to manage systems more efficiently and effectively • Systematically
managing performance, availability, and business continuity • Reducing the cost and complexity of
IT facilities management • Taking a more strategic approach to security Rich Schiesser founded and
owns RWS Enterprises, Inc., a consultancy that specializes in designing and implementing
world-class IT infrastructures. His client list has included The Weather Channel, Amazon.com, and
DIRECTV. He has led major IT infrastructure organizations at Hughes Aircraft, the City of Los
Angeles, and Twentieth Century Fox. For nearly ten years, he managed the primary data center at
Northrop Grumman, one of the world’s most advanced computer facilities. A former University of
Phoenix faculty member, he has taught IT management at UCLA and California State University, Los
Angeles (CSULA). informit.com/ph
  marketing policies and procedures: Contemporary Sport Management Paul M. Pedersen,
Lucie Thibault, 2018-05-03 Contemporary Sport Management, Fifth Edition With Web Study Guide,
provides students with an overview of sport management by presenting extensive discussions of the
foundational aspects of the profession and current topics from the field. The fifth edition continues
to engage students with a full-color format and an integrated web study guide. The text also
discusses the role of social media in revolutionizing the industry and the significance of sport as an
international institution. Students will learn the relevance of legal, sociocultural, historical, political,
and psychological concepts to the management of sport; the professional skills and attitudes of
successful sport managers; and ways in which the globalization of sport continues to affect sport
management professions. One of the top-selling textbooks in the field, the fifth edition retains many
of its popular learning tools for students and also offers several key additions: • Social media
sidebars in every chapter prepare future sport managers to confront some of the unique challenges
and opportunities of this growing phenomenon. • Professional profiles containing a biography, Q&A,
and associated web study guide activity allow students to gain realistic views into the roles of sport
managers. • Enhanced ancillaries include a new image bank and chapter quizzes compatible with
learning management systems to further support classroom instruction and testing. • A student web
study guide now contains more than 171 fully integrated activities to provide opportunities for
real-world application. • A retrospective from cofounding editor Janet Parks illustrating how the
outstanding roster of contributors has been a hallmark of this title from the beginning. The text also
contains a variety of updated learning tools, including international sidebars with associated
activities, a timeline, ethics and critical thinking sections, a running glossary, chapter objectives,
end-of-chapter reviews, and references to help students stay engaged with the material and
understand key concepts and terms. In addition, the web study guide (WSG) contains multiple
interactive learning experiences that assist students in retaining the information. Each chapter of
the text includes several cross-references to the WSG, allowing students to take advantage of the



following features: • Professional profile activities encourage students to test their expectations of
the challenges that sport industry professionals face on a daily basis. • Job announcement activities
demonstrate the skills that prospective employers seek in particular sport settings. • Web searches
point students to the vast amount of information available online. • Portfolio activities help students
reflect on questions related to the critical thinking and ethics sections of each chapter. Upon
completion of the activities, students will have constructed a portfolio of their reflections on issues
they might face as future sport management professionals. • Learning in Action activities help
students understand and apply the concepts covered in each chapter. With 20 chapters written by
44 expert contributors, Contemporary Sport Management, Fifth Edition, begins with an overview of
the field and historical aspects of the industry. Next, the attributes of effective and professional
sport managers and the relevance of managerial and leadership concepts applied to sport
management are discussed. In part II, students learn about the major settings in which sport
management professionals work today, including professional and amateur sport management sites,
sport management agencies, and sport tourism venues. Part III offers information on key functional
areas of sport management, such as marketing, communication, finance and economics, and facility
and event management. In part IV, readers examine current challenges in the profession, such as
issues related to consumer behavior, law, sociology, globalization, and the importance of continuing
sport management research. The updated and enhanced fifth edition of Contemporary Sport
Management offers a varied and dynamic learning package to assist readers in understanding the
many opportunities and challenges in the sport management field. From historical foundations and
future directions to current issues and professional skill sets, this popular textbook continues to
inform and inspire up-and-coming professionals to have a positive influence on the management of
sport.
  marketing policies and procedures: Marketing Management Dr. F. C. Sharma, 2023-03-20
1. Introduction to Marketing : Nature, Scope and Importance, 2. Care Concepts of Marketing, 3.
Marketing Environment, 4. Market Segmentation, 5. Targeting, Positioning and Re-Positioning, 6.
Buying Motives, 7. Introduction to Marketing-Mix, 8. Product and Product Planning, 9. New Product
Development, 10. Product Life-Cycle, 11. Branding and Packaging, 12. Distribution : Type and
Selection of Channels, 13. Middleman : Whole Saler and Retailer, 14. Physical Distribution of Goods,
15. Pricing Policies, Strategies and Price Determination, 16. Promotion—Methods of Promotion and
Optimum Promotion Mix, 17. Introduction to Advertising, 18. Selection of Advertising Media, 19.
Personal Selling, 20. Sales Promotion, 21. Publicity and Public Relation, 22. Marketing Research and
Information System, 23. Consumer Behavior.
  marketing policies and procedures: "Code of Massachusetts regulations, 2011" , 2011
Archival snapshot of entire looseleaf Code of Massachusetts Regulations held by the Social Law
Library of Massachusetts as of January 2020.
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