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M and S Advert Music: The Soundtrack Behind Iconic British Advertising

m and s advert music has become an integral part of the brand’s identity, weaving a sonic tapestry
that resonates with audiences far beyond the television screen. Marks & Spencer, one of the UK’s
most beloved retail giants, has long understood the power of music in advertising. The right tune
can evoke nostalgia, create emotional connections, and even become synonymous with a brand’s
values and offerings. But what makes M&S advert music so captivating, and how has it evolved over
the years? Let’s dive into the fascinating world where marketing meets melody.

The Role of Music in M&S Advertising

It’s no secret that music plays a crucial role in advertising, but M&S has taken this to a whole new
level. By carefully selecting tracks that complement their brand image, they have consistently
created adverts that linger in viewers’ minds long after the commercial ends.

Creating Emotional Connections

M&S adverts often use music to evoke a sense of warmth, tradition, and quality — qualities that the
brand prides itself on. Whether it’s a cozy winter campaign or a fresh summer collection, the
soundtrack helps set the mood. Music acts as an emotional bridge, making customers feel more
connected to the products and the brand’s heritage.

Building Brand Identity Through Sound

Over the decades, M&S has used a mixture of original compositions and carefully chosen popular
songs. This blend helps maintain a contemporary edge while staying true to their classic roots. The
consistency in musical style subtly reinforces the brand’s identity every time a new advert airs,
ensuring customers instantly recognize M&S through sound alone.

Iconic M&S Advert Music Moments

Certain M&S adverts have become memorable not just because of their visuals but largely due to
their soundtracks. These moments reveal how powerful the right music choice can be.

“This Is Not Just Food, This Is M&S Food” Campaign

One of the most iconic M&S campaigns focused on elevating the perception of their food range. The



accompanying music was carefully selected to evoke sophistication and quality. The smooth, jazzy
undertones paired with soft vocals made the advert feel premium and inviting, perfectly aligning
with the message.

Seasonal Campaigns and Festive Tunes

During the holiday season, M&S adverts often feature classic, heartwarming tracks that tap into the
spirit of Christmas. These musical choices help to create a festive atmosphere, encouraging viewers
to associate M&S with holiday joy and special moments. The music isn’t just background noise; it’s a
vital piece of storytelling.

How M&S Chooses Advert Music

Selecting music for adverts isn’t a random process. The M&S marketing team follows a strategic
approach to ensure every tune serves a purpose.

Understanding the Target Audience

M&S’s customer base is broad but leans towards a demographic that appreciates quality and
tradition. The music choices often reflect this, opting for genres and styles that appeal to this
audience’s tastes. Whether it’s a modern indie track or a timeless classic, the goal is to resonate
authentically.

Collaboration with Music Supervisors

M&S works closely with music supervisors and agencies that specialize in finding the perfect
soundtrack. These experts analyze current music trends, brand positioning, and campaign objectives
to recommend songs or original compositions that align with the advert’s theme.

Licensing and Original Compositions

Sometimes, M&S commissions original pieces to ensure exclusivity and a unique sound. Other times,
they license well-known tracks to tap into existing emotional associations. This balance allows
flexibility in storytelling and helps keep their adverts fresh and memorable.

The Impact of M&S Advert Music on Consumer
Behavior



It’s fascinating to consider how music in M&S adverts influences shopping habits and brand
perception.

Enhancing Recall and Recognition

Studies show that music can significantly improve recall of advertisements. M&S adverts with
distinctive soundtracks are more likely to be remembered, which translates into higher brand
recognition at the point of sale.

Driving Emotional Engagement

Music’s ability to evoke emotions can motivate consumers to make purchases. When viewers feel a
positive emotional response to an advert, they’re more inclined to associate those feelings with the
brand, increasing loyalty and encouraging repeat business.

Setting the Tone for In-Store Experience

Interestingly, some of the music featured in M&S adverts is also reflected in their in-store playlists,
creating a seamless brand experience. This consistency reinforces the emotional connection and
enhances the overall shopping experience.

Examples of Popular Songs Featured in M&S Adverts

Over the years, M&S has used a variety of memorable tracks that have become part of the
advertising landscape.

“This Must Be the Place” by Talking Heads: Used in a campaign highlighting the homely
and comforting aspects of M&S products.

“There She Goes” by The La’s: A light, upbeat track that added a youthful vibe to certain
fashion adverts.

Original jazz compositions: Frequently used to underscore the premium quality of M&S
food offerings.

These choices demonstrate a thoughtful mix of familiar tunes and bespoke music tailored to
campaign needs.



Lessons from M&S Advert Music for Marketers

For marketers looking to harness the power of music in their own campaigns, M&S offers valuable
insights.

Align Music with Brand Values

The music should always reflect the brand’s personality. M&S’s focus on quality and heritage shines
through in their musical choices, strengthening their brand story.

Consider Emotional Impact

Think about the feelings you want to evoke. Whether it’s excitement, comfort, or nostalgia, the
soundtrack should be a tool to channel those emotions effectively.

Maintain Consistency but Allow Flexibility

While consistency helps build recognition, adapting the music to suit different campaigns keeps the
brand fresh and relevant. M&S manages this balance by mixing original scores with popular songs.

Use Music to Tell a Story

Music isn’t just a background element; it’s part of the narrative. When integrated thoughtfully, it
enhances storytelling and deepens audience engagement.

Exploring the world of M&S advert music reveals just how much thought and creativity go into
crafting these brief but powerful brand moments. The melodies chosen don’t merely fill silence; they
shape perceptions, stir emotions, and invite audiences to experience Marks & Spencer in a richer,
more memorable way. Whether it’s a catchy tune or a subtle instrumental, M&S advert music
continues to play a key role in the brand’s enduring appeal.

Frequently Asked Questions

What song is featured in the latest M&S advert?
The latest M&S advert features the song 'Golden Hour' by Kacey Musgraves.



Has M&S used any classic songs in their adverts?
Yes, M&S has used several classic songs in their adverts, including 'Always on My Mind' by Elvis
Presley and 'These Boots Are Made for Walkin'' by Nancy Sinatra.

Who selects the music for M&S adverts?
The music for M&S adverts is typically selected by the brand's marketing and creative team, often in
collaboration with advertising agencies and music supervisors.

Why is music important in M&S adverts?
Music is important in M&S adverts because it helps create an emotional connection with the
audience, enhances brand identity, and makes the adverts more memorable.

Can I find M&S advert music on streaming platforms?
Yes, many songs featured in M&S adverts are available on popular streaming platforms like Spotify,
Apple Music, and YouTube.

Have M&S adverts used original music compositions?
Yes, M&S sometimes uses original music compositions created specifically for their adverts to align
perfectly with the campaign's theme and tone.

Additional Resources
M and S Advert Music: An In-Depth Exploration of Its Impact and Appeal

m and s advert music has long been a distinctive element of the retailer’s marketing strategy,
playing a crucial role in shaping brand identity and consumer perception. Marks & Spencer, known
colloquially as M&S, uses carefully selected music in its advertising campaigns to evoke emotion,
build brand loyalty, and enhance the overall storytelling experience. This article delves into the
significance of M&S advert music, examining its strategic use, musical choices, and the broader
impact on viewers and the brand itself.

The Role of Music in M&S Advertisements

Music in advertising serves multiple purposes, from capturing attention to evoking specific
emotional responses. For a brand like M&S, which positions itself as a purveyor of quality and
tradition while also embracing modernity, the choice of advert music is particularly important. M&S
advert music is often selected to complement the visual narrative and reinforce the brand’s values of
elegance, reliability, and style.



Emotional Engagement Through Sound

One of the primary functions of music in M&S adverts is to forge an emotional connection with the
audience. Whether it’s a festive Christmas campaign or a summer fashion launch, the music chosen
often mirrors the mood and tone of the visuals. For instance, soft piano melodies or acoustic guitar
tunes might be used to convey warmth and intimacy, while upbeat pop tracks can inject energy and
modernity.

This emotional engagement is critical because it helps consumers remember the advert and
associate positive feelings with the brand. Studies in advertising psychology consistently show that
music can increase brand recall and influence purchasing decisions, a principle M&S leverages
skillfully.

Brand Identity and Consistency

M&S advert music also plays a vital role in maintaining and communicating the brand’s identity. The
retailer has historically used a mix of contemporary and classic songs, sometimes commissioning
original compositions, to ensure that its adverts feel both fresh and familiar. This balance is essential
for a brand that caters to a broad demographic—from long-standing customers who appreciate
tradition to younger shoppers attracted by style and innovation.

The consistent use of certain musical themes or styles helps build a recognizable brand soundscape.
This sonic branding can be as powerful as visual logos or slogans in embedding the brand in
consumers’ minds.

Musical Choices and Trends in M&S Advert Music

Over the years, M&S advert music has reflected broader musical trends while also setting its own
tone. The brand’s campaigns often feature a mix of genres, including indie folk, classic pop, and
sometimes orchestral arrangements.

Use of Cover Versions and Originals

A notable aspect of M&S advert music is the frequent use of cover versions of well-known songs.
These covers often take a stripped-down or reimagined approach, lending a sense of freshness and
intimacy to familiar tunes. For example, M&S has used acoustic renditions of classic hits to create a
cozy, nostalgic atmosphere that resonates with viewers.

In some campaigns, M&S commissions original tracks tailored specifically for their adverts. This
approach ensures exclusivity and alignment with the campaign’s messaging. Original compositions
allow greater creative control over tempo, mood, and lyrics, which can enhance the storytelling
aspect of the advert.



Seasonal and Festive Campaigns

M&S is particularly renowned for its Christmas adverts, where music plays an even more central
role. The retailer often selects heartwarming, sentimental tracks that underscore themes of family,
togetherness, and celebration. These adverts frequently feature orchestral or choir-backed music,
amplifying the emotional impact.

The festive music choices tend to generate significant public attention and social media buzz, further
amplifying the advert’s reach and effectiveness. The emotional resonance of M&S Christmas advert
music has become a hallmark of the brand’s seasonal marketing success.

Impact of M&S Advert Music on Consumer Behavior

Understanding how M&S advert music influences consumer behavior is crucial for appreciating its
strategic value. Music has been shown to affect mood, perception, and even buying habits, making it
a powerful tool in advertising.

Enhancing Brand Recall and Recognition

One of the key benefits of M&S advert music is its ability to enhance brand recall. When paired with
memorable visuals, a compelling soundtrack can make an advertisement linger in the minds of
viewers long after they have seen it. This increased recall often translates into greater brand loyalty
and a higher likelihood of purchase.

Creating a Multi-Sensory Brand Experience

M&S adverts that integrate music effectively create a multi-sensory experience, engaging both sight
and sound. This holistic approach makes the messaging more immersive and impactful. For instance,
pairing elegant cinematography with a soothing musical score can elevate perceptions of quality and
sophistication.

Potential Drawbacks and Challenges

While music can be a powerful asset, its use in advertising also carries risks. If the chosen track
does not resonate with the target audience or clashes with the brand message, it can detract from
the overall effect. Additionally, the legal and financial aspects of music licensing can pose
challenges, particularly when using popular songs.

M&S must balance these considerations carefully to ensure that advert music consistently supports
and enhances their campaigns rather than undermining them.



Comparative Insights: M&S Versus Competitors

Comparing M&S advert music with that of competitors provides additional perspective on its unique
approach. Retailers like John Lewis and Debenhams also invest heavily in music for their adverts,
especially around the holiday season.

John Lewis: Known for its emotional and often tear-jerking Christmas adverts, John Lewis
frequently uses cover versions of popular songs, similar to M&S. However, John Lewis tends to
focus more on narrative-driven storytelling, with music playing a pivotal role in amplifying the
plot.

Debenhams: Debenhams’ adverts typically emphasize upbeat, contemporary tunes aimed at a
younger demographic, focusing on fashion and lifestyle.

M&S: Balances tradition and modernity in its musical selections, appealing to a broad
audience by blending classic and contemporary elements.

This comparative analysis highlights how M&S advert music is strategically curated to support the
brand’s unique market position.

The Future of M&S Advert Music

As consumer tastes evolve and technology advances, the role of music in M&S advertising will likely
continue to adapt. Trends such as personalized advertising and interactive media might prompt
M&S to explore more customized musical experiences for their audiences.

Moreover, the rise of streaming platforms and social media means that advert music can reach
audiences beyond traditional TV and online adverts, potentially becoming viral hits in their own
right. This shift offers new opportunities for M&S to innovate and deepen its connection with
consumers through sound.

In sum, M&S advert music remains a vital component of the brand’s marketing arsenal, expertly
blending emotional resonance, brand identity, and audience engagement to deliver compelling and
memorable campaigns.
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  m and s advert music: Women's Music for the Screen Felicity Wilcox, 2021-08-26 Women’s
Music for the Screen: Diverse Narratives in Sound shines a long-overdue light on the works and lives
of female-identifying screen composers. Bringing together composer profiles, exclusive interview
excerpts, and industry case studies, this volume showcases their achievements and reflects on the
systemic gender biases women have faced in an industry that has long excluded them. Across 16
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essays, an international array of contributors present a wealth of research data, biographical
content, and musical analysis of film, television, and video game scores to understand how the
industry excludes women, the consequences of these deficits, and why such inequities persist – and
to document women’s rich contributions to screen music in diverse styles and genres. The chapters
amplify the voices of women composers including Bebe Barron, Delia Derbyshire, Wendy Carlos,
Anne Dudley, Rachel Portman, Hildur Guðnadóttir, Mica Levi, Winifred Phillips, and more. From the
mid-twentieth century to the present, and from classic Hollywood scores to pioneering electronic
music, these are the stories and achievements of the women who have managed to forge successful
careers in a male-dominated arena. Suitable for researchers, educators, and students alike, Women’s
Music for the Screen urges the screen music industry to consider these sounds and stories in a way
it hasn’t before: as voices that more accurately reflect the world we all share.
  m and s advert music: The Music Industry Handbook Paul Rutter, 2011-05-20 The Music
Industry Handbook, Second edition is an expert resource and guide for all those seeking an
authoritative and user-friendly overview of the music industry today. The new edition includes
coverage of the latest developments in music streaming, including new business models created by
the streaming service sector. There is also expanded exploration of the music industry in different
regions of the UK and in other areas of Europe, and coverage of new debates within the music
industry, including the impact of copyright extensions on the UK music industry and the business
protocols involved when music is used in film and advertising. The Music Industry Handbook,
Second edition also includes: in-depth explorations of different elements of the music industry,
including the live music sector, the recording industry and the classic music business analysis of
business practices across all areas of the industry, including publishing, synchronisation and trading
in the music industry profiles presenting interviews with key figures working in the music industry
detailed further reading for each chapter and a glossary of essential music industry terms.
  m and s advert music: Advances in Design and Digital Communication V Nuno Martins, Daniel
Brandão, 2024-12-23 This book reports on research findings and practical lessons featuring
advances in the areas of digital and interaction design, graphic design and branding, design
education, society and communication in design practice, and related ones. Gathering the
proceedings of the 8th International Conference on Digital Design and Communication, Digicom
2024, held on November 7-9 2024, as a hybrid event, in/from Barcelos, Portugal, this book continues
the tradition of the previous ones reporting on new design strategies to foster digital communication
within and between the society, institutions and brands. By highlighting innovative ideas and
reporting on multidisciplinary projects, it offers a source of inspiration for designers of all kinds,
including graphic and web designers, UI, UX and social media designers, and to researchers,
advertisers, artists, and brand and corporate communication managers alike.
  m and s advert music: The Effects of Music on Cognition and Action Marta Olivetti
Belardinelli, Franco Delogu, Elvira Brattico, Cunmei Jiang, 2022-03-18
  m and s advert music: Marketing Communications Geraldine Bell, Babek Taheri, 2017-09-30
Marketing Communications is a must have text that acknowledges the most important task faced by
any marketing communications practitioner is to identify and select an optimum promotions mix to
help achieve an organisation’s business objectives.
  m and s advert music: As Heard on TV: Popular Music in Advertising Bethany Klein,
2016-04-15 The use of popular music in advertising represents one of the most pervasive mergers of
cultural and commercial objectives in the modern age. Steady public response to popular music in
television commercials, ranging from the celebratory to the outraged, highlights both unresolved
tensions around such partnerships and the need to unpack the complex issues behind everyday
media practice. Through an analysis of press coverage and interviews with musicians, music
supervisors, advertising creatives, and licensing managers, As Heard on TV considers the industrial
changes that have provided a foundation for the increased use of popular music in advertising, and
explores the critical issues and debates surrounding media alliances that blur cultural ambitions
with commercial goals. The practice of licensing popular music for advertising revisits and continues



a number of themes in cultural and media studies, among them the connection between authorship
and ownership in popular music, the legitimization of advertising as art, industrial transformations
in radio and music, the role of music in branding, and the restructuring of meaning that results from
commercial exploitation of popular music. As Heard on TV addresses these topics by exploring cases
involving artists from the Beatles to the Shins and various dominant corporations of the last
half-century. As one example within a wider debate about the role of commerce in the production of
culture, the use of popular music in advertising provides an entry point through which a range of
practices can be understood and interrogated. This book attends to the relationship between popular
culture and corporate power in its complicated variation: at times mutually beneficial and playfully
suspicious of constructed boundaries, and at others conceived in strain and symbolic of the triumph
of hypercommercialism.
  m and s advert music: Who's who in American Music , 1985
  m and s advert music: Milk-- Beyond the Dairy Harlan Walker, 2000 This is the seventeenth
volume of the ongoing series of papers delivered at Oxford Symposium on Food & Cookery, the
longest running food history conference in the world. The subject revolves around milk and milk
products, their uses in food and cookery through the ages and, as important, their substitutes. This
broad definition gives rise to a very wide range of essays and studies.
  m and s advert music: Marketing and Smart Technologies José Luís Reis, Marc K. Peter,
Ricardo Cayolla, Zorica Bogdanović, 2022-03-14 This book includes selected papers presented at the
International Conference on Marketing and Technologies (ICMarkTech 2021), held at University of
La Laguna, Tenerife, Spain, during December 2–4, 2021. It covers up-to-date cutting-edge research
on artificial intelligence applied in marketing, virtual and augmented reality in marketing, business
intelligence databases and marketing, data mining and big data, marketing data science, web
marketing, e-commerce and v-commerce, social media and networking, geomarketing and IoT,
marketing automation and inbound marketing, machine learning applied to marketing, customer
data management and CRM, and neuromarketing technologies.
  m and s advert music: Who's who in American Music Jaques Cattell Press, 1985 Provides
biographical data on 9,038 members of the music community who are currently active and
influential contributors to the creation, performance, preservation, or promotion of serious music in
America.
  m and s advert music: Handbuch Funktionale Musik Günther Rötter, 2017-08-02 Das
vorliegende Handbuch gibt nicht nur einen Überblick über den aktuellen Forschungsstand, sondern
zeigt außerdem die Möglichkeiten und Grenzen des Einsatzes Funktionaler Musik auf. Neben der
Theorie soll insbesondere die gegenwärtige Praxis berücksichtigt werden. Dies wird durch die
Auswahl der Autorinnen und Autoren deutlich, die sowohl aus der Wissenschaft, als auch der
Industrie und dem therapeutischen sowie künstlerischen Bereich entstammen. Das Werk wendet
sich damit zum einen an einen wissenschaftlichen Leserkreis, zum anderen aber auch an Personen,
die sich mit der praktischen Anwendung Funktionaler Musik befassen.​
  m and s advert music: Billboard , 1964-08-01 In its 114th year, Billboard remains the world's
premier weekly music publication and a diverse digital, events, brand, content and data licensing
platform. Billboard publishes the most trusted charts and offers unrivaled reporting about the latest
music, video, gaming, media, digital and mobile entertainment issues and trends.
  m and s advert music: Implementing Automation Initiatives in Companies to Create
Better-Connected Experiences Remondes, Jorge, Teixeira, Sandrina, 2022-06-30 Digital
transformation is spreading throughout every industry all over the world. Acquiring new
technologies to use within business practices increases productivity and strengthens the connection
between businesses and their consumers. The digital transformation process and automation
promotion must be intensified and explored globally so that economies can grow and develop,
providing a better quality of life for their populations. Implementing Automation Initiatives in
Companies to Create Better-Connected Experiences explores the most current and decisive topics
for business and academia. It evaluates the ways in which automation and connectivity help the



decision-making process of companies and the learning process for students and researchers.
Covering topics such as consumer behavior, omnichannel retailing, and metaverse applications in
business, this premier reference source is an excellent resource for business executives and
managers, IT managers, marketers, agencies, government officials, students and faculty of higher
education, researchers, and academia.
  m and s advert music: Auditory Contributions to Food Perception and Consumer
Behaviour , 2019-10-01 What we hear before and/or while we eat and drink often affects our tasting
experiences. The focus of Auditory Contributions to Food Perception and Consume Behaviour is to
provide a state-of-the-art summary on how such music and ambient inputs can influence our
expectations, our purchasing behaviour, as well as our product experience. Much of the research
collected together in this volume relates to ‘sonic seasoning’: This is where music/soundscapes are
especially chosen, or else designed/composed, in order to correspond to, and hence hopefully to
modify the associated taste/aroma/mouthfeel/flavour in food and beverages. The various chapters
collected together in this volume provide a state-of-the-art summary of this intriguing and emerging
field of research, as well as highlighting some of the key directions for future research. Contributors
are Sue Bastian, Thadeus L. Beekman, Jo Burzynska, Andrew Childress, Ilja Croijmans, Silvana
Dakduk , Alexandra Fiegel, Apratim Guha, Ryuta Kawashima, Bruno Mesz, Kosuke Motoki, Rui
Nouchi, Felipe Reinoso-Carvalho, Pablo Riera, Marijn Peters Rit, Toshiki Saito, Han-Seok Seo,
Mariano Sigman, Laura J. Speed, Charles Spence, Motoaki Sugiura, Marcos Trevisan, Carlos
Velasco, Johan Wagemans, and Qian Janice Wang.
  m and s advert music: Artificial Intelligence in Music, Sound, Art and Design Penousal
Machado, Colin Johnson, Iria Santos, 2025-05-24 This book constitutes the refereed proceedings of
the 14th International Conference on Artificial Intelligence in Music, Sound, Art and Design,
EvoMUSART 2025, held as part of EvoStar 2025, in Trieste, Itlay, during April 23–25, 2024. The 28
full papers presented in this book were carefully reviewed and selected from 52 submissions. They
present a broad selection of topics and applications, including systems that create music, art, and
design.
  m and s advert music: Music and Musicians Albert Lavignac, 1903
  m and s advert music: Kelly's Directory of Merchants, Manufacturers and Shippers , 1907
  m and s advert music: Social Convergence in Times of Spatial Distancing: The Role of
Music During the COVID-19 Pandemic Niels Chr. Hansen, Melanie Wald-Fuhrmann, Jane
Whitfield Davidson, 2022-07-19
  m and s advert music: The Rough Guide to Rock Peter Buckley, 2003 Compiles career
biographies of over 1,200 artists and rock music reviews written by fans covering every phase of
rock from R & B through punk and rap.
  m and s advert music: Popular Music in England, 1840-1914 Dave Russell, 1987-11-01
Russell's discussion reflects the broad categories of popular music activity during this period. His
first section describes the musical activity generated by moral crusaders, philanthropists,
educationalists, and reformers who sought to use music as a method of instilling habits of mind and
body in the English working classes. The second studies the musical forms developed by
entrepreneurs, particularly in the music halls. The third section focuses on the music and musical
institutions produced by the community, illustrating the popular capacity for making as well as
enjoying music. Perhaps most important, in this first thorough social history of popular music
Russell shows how ideas and experiences gained through various forms of popular musical activity
influenced popular political life.
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after 'I' in 'I'm'. Collins COBUILD Advanced Learner’s Dictionary. Copyright © HarperCollins
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