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Strategic Brand Management: Building, Measuring, and Managing Brand Equity

strategic brand management building measuring and managing brand equity is an
essential discipline for businesses aiming to establish a strong presence in competitive
markets. At its core, it involves crafting a brand that resonates deeply with customers,
continuously evaluating the brand’s performance, and making informed decisions to
enhance its value over time. In today’s fast-paced business environment, having a
strategic approach to brand management can be the difference between fleeting
recognition and long-lasting loyalty.

Understanding Strategic Brand Management

Strategic brand management refers to the deliberate planning and execution of activities
designed to develop, sustain, and improve a brand’s market position. It’s not just about
creating a catchy logo or memorable tagline; it’s about aligning every aspect of the brand
with the company’s vision and customer expectations. This process requires a
comprehensive understanding of the market, consumer behavior, and competitive
dynamics.

Building Brand Equity: The Foundation of Strategic
Brand Management

Before diving into measuring and managing, one must focus on building brand equity.
Brand equity represents the value a brand adds to a product or service beyond its
functional benefits. This value comes from consumer perceptions, experiences, and
associations linked to the brand.

#### Key Elements in Building Brand Equity

1. **Brand Identity Creation**

Developing a clear brand identity is the starting point. This involves defining the brand’s
mission, vision, personality, and unique value proposition. The brand identity should
communicate what the brand stands for and differentiate it from competitors.

2. ¥**Consistent Brand Messaging**

Consistency across all touchpoints—advertising, packaging, customer service, and social
media—is crucial. When customers receive the same message repeatedly, it strengthens
brand recall and fosters trust.

3. *Emotional Connection**
Brands that evoke emotions tend to have stronger loyalty. Whether it’s happiness,



nostalgia, or a sense of belonging, emotional bonds make brands memorable.

4. **Delivering Quality and Experience**

A brand’s promise must be backed by product quality and exceptional customer
experience. Positive interactions reinforce brand credibility and encourage repeat
business.

Measuring Brand Equity: Quantifying What’s Often
Intangible

Once a brand’s foundation is laid, measuring brand equity becomes vital. Without
measurement, companies operate blindly, missing opportunities or failing to address
weaknesses.

#### Common Methods to Measure Brand Equity

- ¥*Brand Awareness Metrics**
These assess how familiar customers are with the brand. Tools like surveys or online
analytics can track recognition levels and recall rates.

- **Brand Loyalty Indicators**
Repeat purchase rates, customer retention numbers, and net promoter scores (NPS)
provide insight into how loyal customers are.

- **Perceived Quality and Associations**
Consumer perceptions of product quality and brand image can be gauged through
feedback and market research.

- *Financial Metrics**
Brand valuation models estimate the monetary value of brand equity, factoring in future
earnings attributable to the brand’s strength.

These metrics combined give a holistic view of a brand’s health and market position.

Managing Brand Equity: Sustaining and Enhancing
Brand Value Over Time

Effective brand equity management involves ongoing efforts to maintain and grow the
brand’s strength. It requires agility, especially as markets evolve and consumer
preferences shift.

#### Strategies for Managing Brand Equity
- **Monitoring Brand Performance Regularly**

Keeping an eye on key indicators such as customer sentiment and market share helps
identify trends early.



- **Adapting Brand Positioning**
Sometimes brands need to reposition themselves to stay relevant, whether by targeting
new segments or refreshing their messaging.

- **Protecting Brand Integrity**
Ensuring consistent quality and ethical practices safeguards the brand’s reputation.

- ¥*Leveraging Brand Extensions**
Introducing new products or services under the same brand can capitalize on existing
equity, but must be done thoughtfully to avoid dilution.

- *Engaging Customers Through Storytelling**
Sharing authentic stories that reflect the brand’s values strengthens emotional
connections and encourages advocacy.

The Role of Digital Platforms in Brand Management

In the digital age, strategic brand management building measuring and managing brand
equity involves leveraging online channels for visibility and engagement. Social media,
content marketing, and influencer partnerships offer powerful tools to shape brand
perceptions.

Moreover, digital analytics provide real-time data on how consumers interact with the

brand, enabling more precise measurement and swift responsiveness. Brands that harness
digital insights effectively can refine their strategies and deepen customer relationships.

Challenges in Strategic Brand Management

Brand managers face several obstacles, such as market saturation, shifting consumer
trends, and global competition. Additionally, maintaining authenticity while scaling the
brand can be tricky. Overemphasis on short-term sales may jeopardize long-term brand
equity.

Navigating these challenges requires a balanced approach—prioritizing both immediate
business goals and sustained brand health.

Tips for Successful Strategic Brand Management

- *Invest in Market Research**
Understanding your target audience’s needs and perceptions is foundational.

- **Align Internal Culture with Brand Values**
Employees should embody the brand’s promise to deliver consistent experiences.

- **Be Transparent and Responsive**



In today’s connected world, openness and swift engagement build trust.

- *Innovate While Staying True to the Brand**
Evolve your offerings without losing sight of what makes your brand unique.

- **Measure and Adapt Continuously**
Use data-driven insights to guide decision-making and optimize brand strategies.

Strategic brand management building measuring and managing brand equity is a dynamic
process, blending creativity with analytics to create brands that not only stand out but also
endure. By thoughtfully building, accurately measuring, and actively managing brand
equity, businesses can cultivate meaningful connections with their customers and secure a
competitive edge that lasts.

Frequently Asked Questions

What is strategic brand management?

Strategic brand management is the process of designing and implementing marketing
programs and activities to build, measure, and manage brand equity effectively over time.

Why is building brand equity important in strategic
brand management?

Building brand equity is important because it increases customer loyalty, allows premium
pricing, enhances competitive advantage, and contributes to long-term business success.

What are the key steps involved in building brand
equity?
The key steps include identifying and establishing brand positioning, creating brand

awareness, developing brand associations, and delivering consistent brand experiences to
foster positive brand equity.

How can brand equity be measured?

Brand equity can be measured using both qualitative and quantitative methods such as
brand awareness surveys, brand loyalty metrics, perceived quality assessments, and
financial valuation models like brand valuation and price premium analysis.

What role does brand positioning play in strategic brand
management?

Brand positioning defines how a brand is perceived relative to competitors and helps
create a unique place in the consumer’s mind, which is essential for building strong brand
equity.



How do brand associations influence brand equity?

Positive brand associations enhance brand equity by creating favorable perceptions,
emotional connections, and trust, which can lead to increased customer preference and
loyalty.

What strategies are effective for managing brand equity
over time?

Effective strategies include continuous brand communication, innovation, monitoring
brand health, adapting to market changes, and maintaining consistency in brand
messaging and experiences.

How does customer experience impact brand equity?

Customer experience directly impacts brand equity by influencing customer satisfaction,
loyalty, and word-of-mouth, which strengthens the brand’s reputation and perceived value.

What challenges do companies face in measuring and
managing brand equity?

Challenges include accurately quantifying brand value, adapting to changing consumer
preferences, maintaining brand consistency across channels, and integrating brand
management with overall business strategy.

Additional Resources
Strategic Brand Management: Building, Measuring, and Managing Brand Equity

strategic brand management building measuring and managing brand equity
represents a critical discipline for businesses aiming to secure a competitive edge and
foster long-term consumer loyalty. In an increasingly saturated marketplace, where
product differentiation often blurs, the strength of a brand can become a decisive factor in
influencing customer preferences and driving profitability. This article delves deeply into
the multifaceted realm of strategic brand management, exploring how organizations can
effectively build, quantify, and sustain brand equity to ensure enduring market relevance.

Understanding Strategic Brand Management

At its core, strategic brand management is the systematic approach to creating, nurturing,
and enhancing brand value over time. It involves orchestrating marketing activities and
aligning organizational efforts to shape consumer perceptions and emotional connections
with the brand. The process is not merely about logos or slogans; it encompasses the
holistic experience that consumers associate with a brand, including its promises,
reputation, and differentiators.



The significance of strategic brand management building measuring and managing brand
equity lies in its ability to transform intangible brand assets into tangible economic value.
Companies with robust brand equity can command premium pricing, enjoy higher
customer retention, and leverage brand extensions more effectively. Consequently, the
discipline demands a blend of qualitative insight and quantitative rigor.

Building Brand Equity: The Foundation of Strategic
Brand Management

Building brand equity is a deliberate and continuous process. It hinges on cultivating
brand awareness, establishing favorable brand associations, and fostering perceived
quality and brand loyalty among consumers. The seminal Customer-Based Brand Equity
(CBBE) model by Kevin Lane Keller highlights four key stages in brand building:

1. Brand Identity: Creating brand salience by ensuring the brand is recognizable and
memorable.

2. Brand Meaning: Associating the brand with specific functional and emotional
attributes that resonate with target audiences.

3. Brand Responses: Eliciting positive judgments and feelings that reinforce
consumer trust and preference.

4. Brand Relationships: Encouraging deep loyalty and active engagement, turning
customers into brand advocates.

Effective brand building also requires consistency across all touchpoints—advertising,
packaging, customer service, and digital presence. This consistency strengthens brand
signals and amplifies consumer confidence, essential for elevating brand equity.

Measuring Brand Equity: Quantifying Intangible Assets

One of the most challenging aspects of strategic brand management is measuring brand
equity, as it is inherently intangible. However, accurate measurement is indispensable for
informed decision-making and resource allocation. Various methodologies have been
developed to assess brand equity from both financial and consumer perspectives.

e Financial Metrics: These include brand valuation models such as Interbrand’s
Brand Valuation, which estimates a brand’s monetary worth based on future
earnings attributable to the brand. Other approaches consider brand contribution to
firm value and price premiums.

e Consumer-Based Metrics: Surveys and market research tools gauge consumer



perceptions, brand awareness, brand associations, and loyalty levels. Metrics like
Net Promoter Score (NPS) and Brand Asset Valuator (BAV) are commonly used.

e Hybrid Approaches: Combining financial data with consumer insights provides a
comprehensive perspective, enabling firms to correlate brand strength with business
performance.

Regularly tracking brand equity metrics allows brands to detect shifts in market
perception, identify potential threats, and capitalize on emerging opportunities.

Managing Brand Equity: Sustaining Competitive
Advantage

Managing brand equity strategically involves maintaining and enhancing the value that
the brand delivers to both consumers and the business. This task is increasingly complex
due to evolving consumer expectations, technological disruption, and intensified
competition.

Key strategies for managing brand equity include:

e Brand Reinforcement: Continuously communicating core brand values and
refreshing brand imagery to stay relevant without alienating loyal customers.

e Brand Revitalization: Implementing targeted interventions, such as rebranding or
repositioning, when a brand’s equity shows signs of erosion.

 Brand Extension Management: Leveraging existing brand equity to introduce new
products or enter new markets, while carefully mitigating dilution risks.

e Monitoring Brand Health: Utilizing advanced analytics and social listening tools to
track consumer sentiment and brand reputation in real time.

An effective brand management system integrates cross-functional teams, ensuring that
marketing, product development, customer service, and corporate communications work
cohesively toward common brand objectives.

Strategic Brand Management in the Digital Age

The digital transformation has profoundly influenced strategic brand management
building measuring and managing brand equity. Digital platforms offer unprecedented
opportunities for brands to engage with consumers, personalize experiences, and gather
rich data.



However, the digital environment also introduces challenges. The proliferation of online
reviews, social media conversations, and influencer marketing can rapidly shape or
destabilize brand perceptions. Brands must adopt agile strategies, leveraging digital
analytics to monitor brand equity metrics dynamically and respond proactively.

Moreover, digital branding emphasizes authenticity and transparency, as consumers
increasingly demand genuine interactions. Brands that successfully integrate digital
storytelling with consistent brand values tend to build stronger emotional connections,
thereby enhancing brand equity.

Comparing Traditional and Contemporary Approaches

While traditional brand management focused heavily on mass media advertising and broad
segmentation, contemporary approaches emphasize precision targeting and customer-
centricity. The rise of big data and AI enables real-time measurement of brand equity
components, allowing marketers to fine-tune strategies with greater accuracy.

For example, sentiment analysis tools can evaluate consumer emotions toward a brand
across millions of digital interactions, offering insights that were previously unattainable.
This data-driven approach enhances the ability to measure brand equity's qualitative
elements quantitatively.

Pros and Cons of Strategic Brand Management
Practices

No strategic approach is without trade-offs. Understanding the advantages and limitations
of strategic brand management building measuring and managing brand equity provides a
balanced perspective:

e Pros:

o

Enhances customer loyalty and lifetime value.

[¢]

Enables premium pricing and market differentiation.

[¢]

Supports successful brand extensions and growth.

[¢]

Facilitates data-driven marketing decisions.

e Cons:
o Measurement of brand equity can be complex and resource-intensive.

o Brand management requires consistent effort and cross-departmental



coordination.
o Risk of brand dilution if extensions or repositioning are poorly executed.

o Rapid market changes can make long-term brand strategies challenging.

These factors underscore the need for adaptive, well-informed brand management
strategies that align with evolving business environments.

Strategic brand management building measuring and managing brand equity is not a one-
time project but a continuous journey that requires vigilance, creativity, and strategic
foresight. Organizations that master this discipline are better positioned to harness the
full potential of their brands, translating intangible assets into sustainable business
success.

Strategic Brand Management Building Measuring And
Managing Brand Equity

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, 2008 This book provides insights into how to create
profitable brand strategies by building, measuring, and managing brand equity.--Publisher's website.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, Vanitha Swaminathan, 2019-08-07 For courses in brand
management. Create profitable brand strategies by building, measuring, and managing brand equity
Strategic Brand Management: Building, Measuring, and Managing Brand Equity looks at branding
from the perspective of the consumer, and provides a framework that identifies, defines, and
measures brand equity. Using insight from both academics and industry practitioners, the text
draws on illustrative examples and case studies of brands marketed in the US and all over the world.
New co-author and award-winning scholar Vanitha Swaminathan, joins Kevin Lane Keller on this
exciting, new 5th Edition. This edition also features a greater focus on digital branding, so students
are aware of the exciting new opportunities and daunting challenges brands must face in connecting
with today's consumers.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, M. G. Parameswaran, Isaac Jacob, 2010-12 Incorporating
developments from both academia and industry, this exploration of brands, brand equity and
strategic brand management combines a theoretical foundation with numerous techniques and
practical insights. Suitable for both graduates and upper-level undergraduates.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management: Building, Measuring, and Managing Brand Equity, Global Edition Kevin Lane
Keller, Vanitha Swaminathan, 2019-07-04 For courses in brand management. Create profitable
brand strategies by building, measuring, and managing brand equity Strategic Brand Management:
Building, Measuring, and Managing Brand Equity looks at branding from the perspective of the
consumer, and provides a framework that identifies, defines, and measures brand equity. Using
insight from both academics and industry practitioners, the text draws on illustrative examples and
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case studies of brands marketed in the US and all over the world. New co-author and award-winning
scholar Vanitha Swaminathan, joins Kevin Lane Keller on this exciting, new 5th Edition. This edition
also features a greater focus on digital branding, so students are aware of the exciting new
opportunities and daunting challenges brands must face in connecting with today's consumers. The
full text downloaded to your computer With eBooks you can: search for key concepts, words and
phrases make highlights and notes as you study share your notes with friends eBooks are
downloaded to your computer and accessible either offline through the Bookshelf (available as a free
download), available online and also via the iPad and Android apps. Upon purchase, you'll gain
instant access to this eBook. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, 2013-04-11 This is the eBook of the printed book and may
not include any media, website access codes, or print supplements that may come packaged with the
bound book. Incorporating the latest industry thinking and developments, this exploration of brands,
brand equity, and strategic brand management combines a comprehensive theoretical foundation
with numerous techniques and practical insights for making better day-to-day and long-term brand
decisions-and thus improving the long-term profitability of specific brand strategies.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, 2015

strategic brand management building measuring and managing brand equity: Strategic
Brand Management: Building Measuring And Managing Brand Equity 2Nd Ed. Kevin Lane
Keller, 2004

strategic brand management building measuring and managing brand equity:
Competitive Success John A. Davis, 2010-02-15 Competitive Success: How Branding Adds Value
explains how companies can realize substantial competitive advantages and gains in financial and
perceptive value if they develop a brand-centric philosophy. It describes the latest brand
frameworks, emphasizing their practical applications. The book presents a comprehensive review of
the entire brand spectrum, including: Brand strategy Implementation Customer/brand insight
Resource allocation Performance measurement

strategic brand management building measuring and managing brand equity: Keller:
Strategic Brand Management eBook GE 4e Kevin Lane Keller, 2013-11-06 For students,
managers and senior executives studying Brand Management. Keller's market leading strategic
brand management book provides insights into profitable brand strategies by building, measuring,
and managing brand equity. The Global Edition strengthens relevance by using locally applicable
examples that include Scoot, Hyundai, Etisalat, Qantas, Uniqlo, Mambo. The full text downloaded to
your computer With eBooks you can: search for key concepts, words and phrases make highlights
and notes as you study share your notes with friends eBooks are downloaded to your computer and
accessible either offline through the Bookshelf (available as a free download), available online and
also via the iPad and Android apps. Upon purchase, you'll gain instant access to this eBook. Time
limit The eBooks products do not have an expiry date. You will continue to access your digital ebook
products whilst you have your Bookshelf installed.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management and Development Sotiris T. Lalaounis, 2020-12-30 Bringing together theories
and concepts from brand management, consumer culture theory, marketing, communications, and
design, this book provides an understanding of how organisations can successfully develop, market,
and manage their brands. It draws extensively from scholarly research published in social sciences
and humanities to provide a detailed discussion of the process of brand management and
development. This book explores how organisations can design brand identities, develop brand
marketing programmes, measure brand performance, and sustain brand equity, combining
psychological, sociological, cultural, and management perspectives. It provides numerous examples
that contextualise theory, enabling the reader to understand how past and present branding



campaigns and strategies can be deconstructed, analysed, and evaluated, using these theoretical
insights.With end-of-chapter case studies on Burberry, Juventus F.C., Pukka Herbs, YO!, and many
other European and global brands, Strategic Brand Management and Development is an essential
text for students in marketing, brand management, and consumer research, or for anyone interested
in understanding the extraordinary power and scope of brands and branding in contemporary
post-modern society.

strategic brand management building measuring and managing brand equity: Strategic
Brand Management Kevin Lane Keller, Tony Apéria, Mats Georgson, 2008 Finely focused on the
how to and why throughout, this strategy guide provides specific tactical guidelines for planning,
building, measuring, and managing brand equity. This approach considers why brands are
important, what they represent to consumers, and what should be done by firms to manage them
properly.

strategic brand management building measuring and managing brand equity: Marketing
Communications Micael Dahlen, Fredrik Lange, Terry Smith, 2009-12-21 Marketing
Communications: A Brand Narrative Approach is a mainstream, student-driven text which gives
prominence to the driving force of all Marketing Communications: the imperative of Branding. The
book aims to engage students in an entertaining, informative way, setting the conceptual mechanics
of Marketing Communications in a contemporary, dynamic context. It includes key current trends
such as: Brand narrative approach - Cases such as Dove, Harley-Davidson, Nike and World of War
Craft feature real-life, salient examples which are engaging for students and reflect the growth of
co-authored brand ‘stories’ to help build and maintain brands by customer engagement through
meaningful dialogues. Media neutral/multi-media approach - This text has a sound exploration of
online and offline synergy combining one-message delivery and multi-media exposures, through
examples of companies and political campaigns using ‘non-traditional’ media to reach groups not
locking into ‘normal channels’. This brand new text features an impressive mixture of real-life brand
case studies underpinned with recent academic research and market place dynamics. The format is
structured into three sections covering analysis, planning and implementation and control of
Marketing Communications. Using full colour examples of brands, and student-friendly diagrams,
the book acknowledges that the modern student learns visually as well as through text.
***COMPANION WEBSITE - www.marketing-comms.com ***

strategic brand management building measuring and managing brand equity:
Studyguide for Strategic Brand Management Kevin Lane Keller, Cram101 Textbook Reviews,
2006-10 Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons,
places, and events from the textbook are included. Cram101 Just the FACTS101 studyguides give all
of the outlines, highlights, notes, and quizzes for your textbook with optional online comprehensive
practice tests. Only Cram101 is Textbook Specific. Accompanys: 9780130411501 9780131764194 .

strategic brand management building measuring and managing brand equity: Strategic
Brand Management, 4th Edition Alexander Chernev, 2025-01-15 Strategic Brand Management
outlines a systematic approach to understanding the key principles of building strong brands. This
book offers a cohesive framework for brand management, highlighting the distinct role of brands in
creating market value. Topics covered include crafting a compelling value proposition, designing
brand attributes, developing impactful communication campaigns, managing brand portfolios,
cobranding, brand repositioning, managing brands over time, protecting the brand, measuring
brand impact, and creating a strategic brand management plan. Clear, concise, and practical,
Strategic Brand Management is the definitive text on building strong brands.

strategic brand management building measuring and managing brand equity:
Studyguide for Strategic Brand Management . Keller, Cram101 Textbook Reviews, 2006-10 Never
HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines,
highlights, notes, and quizzes for your textbook with optional online comprehensive practice tests.
Only Cram101 is Textbook Specific. Accompanys: 9780130411501 9780131764194 .



strategic brand management building measuring and managing brand equity: The
Handbook of Technology Management, Supply Chain Management, Marketing and Advertising, and
Global Management Hossein Bidgoli, 2010 The discipline of technology management focuses on the
scientific, engineering, and management issues related to the commercial introduction of new
technologies. Although more than thirty U.S. universities offer PhD programs in the subject, there
has never been a single comprehensive resource dedicated to technology management. The
Handbook of Technology Management fills that gap with coverage of all the core topics and
applications in the field. Edited by the renowned Doctor Hossein Bidgoli, the three volumes here
include all the basics for students, educators, and practitioners

strategic brand management building measuring and managing brand equity:
Perspectives on Design and Digital Communication III Nuno Martins, Daniel Brandao,
Francisco Paiva, 2022-09-18 This book gathers new empirical findings fostering advances in the
areas of digital and communication design, web, multimedia and motion design, graphic design,
branding, and related ones. It includes original contributions by authoritative authors based on the
best papers presented at the 5th International Conference on Digital Design and Communication,
Digicom 2021, together with some invited chapters written by leading international researchers.
They report on innovative design strategies supporting communication in a global, digital world, and
addressing, at the same time, key individual and societal needs. This book is intended to offer a
timely snapshot of technologies, trends and challenges in the area of design, communication and
branding, and a bridge connecting researchers and professionals of different disciplines, such as
graphic design, digital communication, corporate, Ul Design and UX design.

strategic brand management building measuring and managing brand equity:
Managing Public Relations and Brand Image through Social Media Singh, Anurag, Duhan,
Punita, 2016-05-16 Each consumer now has the power to be a journalist, reviewer, and whistle
blower. The prevalence of social media has made it possible to alter a brand’s reputation with a
single viral post, or spark a political movement with a hashtag. This new landscape requires a
strategic plasticity and careful consideration of how the public will react to an organization’s
actions. Participation in social media is mandatory for a brand’s success in this highly competitive
online era. Managing Public Relations and Brand Image through Social Media provides the latest
research and theoretical framework necessary to find ease in the shifting public relations and
reputation management worlds. It provides an overview of the tools and skills necessary to deftly
sidestep public affronts and to effectively use online outlets to enhance an organization’s visibility
and reputation. This publication targets policy makers, website developers, students and educators
of public relations, PR and advertising professionals, and organizations who wish to better
understand the effects of social media.

strategic brand management building measuring and managing brand equity: The
Routledge Companion to Corporate Branding Oriol Iglesias, Nicholas Ind, Majken Schultz,
2022-04-28 This companion is a prestige reference work that offers students and researchers a
comprehensive overview of the emerging co-created, multi-stakeholder, and sustainable approach to
corporate brand management, representing a paradigm shift in the literature. The volume contains
30 chapters, organised into 6 thematic sections. The first section is an introductory one, which
underscores the evolution of brand management thinking over time, presenting the corporate brand
management field, introducing the current debates in the literature, and discussing the key
dimensions of the emerging corporate brand management paradigm. The next five sections focus in
turn on one of the key dimensions that characterize the emerging approach to corporate brand
management: co-creation, sustainability, polysemic corporate narratives, transformation (history and
future) and corporate culture. Every chapter provides a deep reflection on current knowledge,
highlighting the most relevant debates and tensions, and offers a roadmap for future research
avenues. The final chapter of each section is a commentary on the section, written by a senior
leading scholar in the corporate brand management field. This wide-ranging reference work is
primarily for students, scholars, and researchers in management, marketing, and brand



management, offering a single repository on the current state of knowledge, current debates, and
relevant literature. Written by an international selection of leading authors from the USA, Europe,
Asia, Africa, and Australia, it provides a balanced, authoritative overview of the field and convenient
access to an emerging perspective on corporate brand management.

strategic brand management building measuring and managing brand equity: Brand
Management Tilde Heding, Charlotte F. Knudtzen, Mogens Bjerre, 2008-12-19 For over two
decades, it has been argued that the brand is an important value creator and should therefore be a
top management priority. However, the definition of what a brand is remains elusive. This
comprehensive textbook presents the reader with an exhaustive analysis of the scientific and
paradigmatic approaches to the nature of brand as it has developed over the last twenty years.
Taking a multi-disciplinary approach and offering an exhaustive analysis of brand research
literature, it delivers a thorough understanding of the managerial implications of these different
approaches to the management of the brand. Brand Mangement: Research, Theory and Practice fills
a gap in the market, providing an understanding of how the nature of brand and the idea of the
consumer differ in these approaches and offers in-depth insight into the opening question of almost
every brand management course: What is a brand?
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