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Types of Sports Marketing: Exploring the Diverse Strategies That Drive Fan Engagement

types of sports marketing have evolved tremendously over the years, adapting to changes in
technology, fan behavior, and the overall sports landscape. Whether it’s promoting a local team,
engaging with global audiences, or activating sponsorship deals, sports marketing encompasses a
wide range of strategies designed to connect brands with passionate fans. Understanding these
various types can help businesses, teams, and marketers craft campaigns that resonate deeply and
generate meaningful results.

In this article, we’ll dive into the most prominent types of sports marketing, exploring how each
approach works, why it matters, and the unique benefits it offers to both marketers and sports
enthusiasts alike.

1. Sponsorship Marketing in Sports

One of the most recognizable types of sports marketing is sponsorship marketing. This involves
brands partnering with sports teams, leagues, events, or athletes to gain visibility and associate
themselves with the excitement and loyalty surrounding sports.

How Sponsorship Marketing Works

Sponsorship marketing usually takes the form of financial support or resource sharing, where a brand
might pay to have its logo displayed on team jerseys, stadium billboards, or broadcast materials. In
return, the sponsor gains exposure to a dedicated fan base, enhancing brand awareness and
credibility.

Common Sponsorship Types

Title Sponsorship: When a brand’s name is directly incorporated into the event or league
name, like the “Barclays Premier League”.

Official Partner: Brands that serve as the official providers of products or services, such as
official drink or apparel sponsors.

Athlete Endorsements: Sponsoring individual athletes who act as brand ambassadors.

Sponsorship marketing is powerful because it taps into the emotional connection fans have with their
favorite sports, creating a lasting impression for the sponsoring brand.



2. Content Marketing Tailored to Sports Fans

Content marketing is another key type of sports marketing that focuses on creating engaging,
valuable content to attract and retain fans. This strategy has gained momentum with the rise of
digital platforms and social media.

Types of Sports Content Marketing

Sports marketers use a variety of content formats to engage audiences:

Behind-the-Scenes Videos: Giving fans exclusive looks at training sessions or player
interviews.

Blog Posts and Articles: Offering insights, game previews, or historical pieces about teams
and athletes.

Social Media Campaigns: Interactive posts, polls, and live updates to foster real-time
engagement.

Podcasts and Webinars: Deep dives into sports topics and conversations with experts or
athletes.

By delivering consistent and authentic content, brands can build trust and create a community around
their sports marketing efforts.

3. Experiential Sports Marketing

Experiential marketing in sports is all about creating memorable, immersive experiences that bring
fans closer to the action. This type of marketing leverages events, activations, and interactive
opportunities to engage audiences on a personal level.

Examples of Experiential Sports Marketing

Fan Zones and Tailgate Parties: Spaces where fans gather before or after games for
entertainment, games, and branded activities.

Virtual Reality Experiences: Allowing fans to “step into the game” through VR technology.

Meet-and-Greet Events: Opportunities to interact directly with athletes or sports
personalities.



Pop-up Activations: Temporary installations or branded booths at sporting venues or public
spaces.

This approach is highly effective because it transforms passive viewers into active participants,
deepening their loyalty.

4. Digital and Social Media Sports Marketing

In today’s connected world, digital marketing is a cornerstone of sports promotion. Social media
platforms like Instagram, Twitter, TikTok, and Facebook provide direct channels for teams and brands
to reach fans instantly.

Key Digital Strategies in Sports Marketing

Influencer Collaborations: Partnering with athletes or sports influencers who have large
followings.

Live Streaming and Highlights: Broadcasting games or sharing key moments online to
engage viewers worldwide.

Fan Challenges and Hashtags: Encouraging user-generated content to boost brand visibility.

Targeted Advertising: Using data analytics to reach specific demographics based on interests
and behaviors.

Digital sports marketing offers unparalleled opportunities to measure engagement, personalize
messages, and create viral moments.

5. Merchandising and Licensing

Merchandising is a classic form of sports marketing that involves selling branded products like
jerseys, hats, and memorabilia. Licensing allows brands to use a team’s or athlete’s likeness on
various goods.

Why Merchandising Matters

Fans love to show their support through apparel and gear, making merchandising a lucrative avenue.
It strengthens brand loyalty by turning fans into walking billboards and creates an additional revenue



stream for sports entities.

Popular Licensed Merchandise

Official team jerseys and apparel

Collectible trading cards and memorabilia

Video games featuring real teams and players

Branded accessories like hats, bags, and phone cases

Effective merchandising strategies often tie into other marketing efforts, such as limited-edition
releases that coincide with major sports events.

6. Community and Grassroots Sports Marketing

Not all sports marketing targets global audiences. Community and grassroots marketing focus on
engaging local fans and encouraging participation in sports at the amateur or youth level.

Building Local Connections

This type of marketing often involves sponsoring youth leagues, organizing clinics, or supporting local
tournaments. It helps brands build goodwill and establish a presence where fans’ passion for sports
begins.

Benefits of Grassroots Marketing

Enhances brand reputation through community involvement.

Develops long-term loyalty as young athletes grow into fans.

Provides authentic storytelling opportunities.

Brands that invest in grassroots sports marketing often find themselves embedded in the cultural
fabric of their communities.



7. Event Marketing and Game Day Promotions

Sports events naturally draw huge crowds, making them perfect settings for promotional activities.
Event marketing capitalizes on the energy and excitement surrounding games to amplify brand
messages.

Popular Game Day Marketing Tactics

Halftime shows and contests sponsored by brands.

Sampling giveaways and branded merchandise distributions.

Interactive booths and fan engagement zones.

Ticket promotions and exclusive access offers.

These tactics create a festive atmosphere that enhances fan experience while delivering value to
sponsors and marketers.

8. Athlete and Team Endorsements

Endorsements remain a staple type of sports marketing, leveraging the popularity and credibility of
athletes and teams to promote products or services.

Why Endorsements Work

Athletes often embody qualities like strength, perseverance, and success, making them ideal
representatives for certain brands. When fans see their heroes endorsing a product, it can
significantly influence purchasing decisions.

Effective Endorsement Campaigns

Celebrity athletes featured in commercials and ads.

Social media posts where athletes share branded content.

Collaborations on limited-edition product lines.



Successful endorsements hinge on authenticity; audiences respond best when the athlete genuinely
uses or believes in the product.

---

Exploring these diverse types of sports marketing reveals just how multifaceted and dynamic this field
truly is. Whether it’s the thrill of live events, the intimacy of digital content, or the community spirit of
grassroots initiatives, sports marketing offers endless opportunities to connect brands with passionate
fans in meaningful ways. As the sports world continues to grow and evolve, so too will the strategies
marketers use to capture attention and inspire loyalty.

Frequently Asked Questions

What are the main types of sports marketing?
The main types of sports marketing include sponsorship marketing, event marketing, digital and
social media marketing, athlete endorsement marketing, and content marketing.

How does sponsorship marketing work in sports?
Sponsorship marketing in sports involves brands partnering with sports teams, events, or athletes to
promote their products or services, gaining visibility and enhancing brand image through association
with popular sports entities.

What role does digital marketing play in sports marketing?
Digital marketing in sports includes using social media, websites, email campaigns, and online
advertising to engage fans, promote events, and create interactive experiences, thereby increasing
reach and fan loyalty.

Why is athlete endorsement important in sports marketing?
Athlete endorsement is important because athletes have strong influence and credibility with fans;
their promotion of products or brands can drive consumer trust, increase sales, and enhance brand
recognition.

What is event marketing in the context of sports?
Event marketing involves promoting sports events to attract spectators, sponsors, and media
attention, often through advertising, public relations, and experiential marketing tactics to create
memorable fan experiences.

Additional Resources
Types of Sports Marketing: An In-Depth Exploration



Types of sports marketing represent a dynamic and multifaceted segment within the broader
marketing industry, tailored to engage passionate audiences through athletic events, teams, and
personalities. This specialized branch leverages the emotional connection fans have with sports to
promote products, services, and brands, creating unique opportunities for businesses to connect with
consumers. Given the evolving landscape of media consumption and fan engagement, understanding
the various types of sports marketing is essential for marketers aiming to maximize impact and return
on investment.

Understanding the Landscape of Sports Marketing

Sports marketing is not a monolithic approach but rather a collection of strategies designed to
capitalize on the popularity of sports. It encompasses everything from sponsorship deals and athlete
endorsements to digital campaigns and event promotions. Each type addresses different aspects of
the sports ecosystem and targets diverse audience segments. By dissecting these categories,
marketers can tailor their approaches to meet specific objectives, whether it’s brand awareness,
direct sales, or community engagement.

Sponsorship Marketing

Sponsorship remains one of the most visible and traditional types of sports marketing. It involves
brands financially supporting sports teams, leagues, events, or venues in exchange for advertising
opportunities and association with the sport’s positive attributes. High-profile examples include Nike’s
long-standing partnership with the NBA or Coca-Cola’s sponsorship of the FIFA World Cup.

The primary advantage of sponsorship marketing lies in its ability to enhance brand visibility in a
context that fans find authentic and engaging. However, the effectiveness of sponsorship deals often
depends on the alignment between the brand’s identity and the sport’s fanbase demographics. For
instance, a luxury car brand may find more resonance sponsoring golf tournaments than extreme
sports events.

Endorsement Marketing

Endorsement marketing capitalizes on the influence of athletes and sports personalities. By
associating a product with a well-known sports figure, brands aim to transfer the athlete’s credibility
and popularity to their offerings. This approach can significantly impact consumer behavior, as fans
often emulate their favorite athletes’ choices.

The impact of endorsement marketing has evolved with the rise of social media, allowing athletes to
communicate directly with millions of followers. This direct connection enhances the authenticity of
endorsements but also requires careful selection to avoid reputational risks if the athlete becomes
involved in controversies.



Event Marketing and Promotion

Organizing or sponsoring sports events is another pivotal type of sports marketing. Event marketing
focuses on creating memorable experiences for fans, which can build strong emotional bonds with the
brand. This category includes everything from local marathons to international tournaments.

Event marketing offers the advantage of immersive brand engagement. However, it requires
significant investment and logistical planning. The success of such campaigns often hinges on the
ability to deliver a seamless fan experience, integrating digital elements such as live streaming and
interactive social media content.

Digital and Social Media Marketing

With the digital transformation reshaping consumption patterns, digital and social media marketing
have become critical in sports marketing strategies. This type involves content marketing, influencer
collaborations, targeted advertising, and real-time fan engagement through platforms like Instagram,
Twitter, TikTok, and YouTube.

Digital sports marketing allows brands to reach niche audiences with personalized messages and
gather actionable data on consumer preferences. Additionally, it supports viral campaigns and
interactive fan experiences, such as fantasy leagues and augmented reality activations. The
challenge lies in maintaining consistent engagement and adapting to rapidly changing digital trends.

Merchandising and Licensing

Merchandising and licensing represent another tangible facet of sports marketing. Brands and sports
entities collaborate to create and distribute official products such as jerseys, hats, and memorabilia.
These items serve both as revenue streams and as tools for fan identity and loyalty reinforcement.

While merchandising can generate substantial income, it requires careful management of intellectual
property rights and quality control. Licensing agreements must balance profitability with brand
integrity to avoid over-commercialization, which can alienate dedicated fans.

Community and Grassroots Marketing

Community and grassroots marketing focus on building relationships at a local or regional level. This
type of sports marketing involves sponsoring youth sports programs, organizing local tournaments, or
engaging in charitable activities linked to sports.

Such initiatives foster goodwill and demonstrate corporate social responsibility, which can enhance
brand reputation over the long term. Though these efforts may not yield immediate commercial
returns, they cultivate a loyal consumer base and can create sustainable growth opportunities.



Comparative Analysis of Sports Marketing Types

Each type of sports marketing offers distinct benefits and challenges, making them suitable for
different strategic goals and budgets. For example, sponsorship deals provide broad brand exposure
but often require substantial financial commitments. In contrast, digital marketing offers cost-
effective and measurable engagement but demands agility and ongoing content creation.

Endorsement marketing’s success largely depends on the athlete’s public image and relevance,
whereas event marketing’s impact is tied to the event’s scale and fan experience quality.
Merchandising and licensing generate continuous revenue streams but rely heavily on brand equity
and fan enthusiasm.

Grassroots marketing stands out for its emphasis on authenticity and community connection, which
can be particularly effective for brands looking to build trust and long-term loyalty rather than
immediate sales.

Emerging Trends in Sports Marketing

The sports marketing landscape continues to evolve with technological advancements and shifting
consumer behaviors. Virtual reality (VR) and augmented reality (AR) are becoming increasingly
integrated into fan experiences, offering immersive ways to engage with sports content.

Esports, or competitive video gaming, represents a rapidly growing market segment, introducing new
types of sports marketing that blend traditional sponsorship with digital innovation. The rise of data
analytics also allows marketers to fine-tune strategies based on fan behavior and preferences.

Sustainability and social justice have become central themes in sports marketing campaigns,
reflecting broader societal values and influencing fan perceptions. Brands that authentically
incorporate these elements can differentiate themselves in a crowded marketplace.

Types of sports marketing, therefore, are not static but continuously adapting to the cultural and
technological environment. Successful marketers are those who can blend traditional methods with
innovative approaches to build meaningful connections with diverse sports audiences.

Types Of Sports Marketing

  types of sports marketing: Sport Marketing Bernard James Mullin, Stephen Hardy, William
Anthony Sutton, 2007 This student text provides a foundation of theory and principles for those
seeking sports management position. It provides an overview of the reasons and foundations for
sport marketing as well as theoretical and research issues, and why market segmentation is
important.
  types of sports marketing: Sports Marketing Michael J. Fetchko, Donald P. Roy, Kenneth E.
Clow, 2018-10-09 Highly practical and engaging, Sports Marketing equips students with the skills,
techniques, and tools they need to be successful marketers in any sporting environment. The book
combines scholarly theory with the perspectives of those who have been actively involved in the
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sports business. A worldwide range of examples from all levels of sports, as well as insider expertise,
strongly ties classroom learning to real-world practice, and assures students that the theory is
relevant. New material includes: • Expanded coverage of marketing analytics and the use of
market-driven tactics showing students how to strengthen customer relationships and maximize
profits • Greater attention to the impact of new technologies on customer relationships, such as
social media, content marketing, ticketing strategies, and eSports, ensuring students are exposed to
the latest advancements in marketing for sports • A stronger global focus throughout the book,
including several new cases from outside the U.S., as well as coverage of international sporting
organizations, such as FIFA and the ever popular English Premier League • Six new You Make the
Call short cases to offer opportunities for analysis and decision making in sectors of sports
marketing including sports media, experiential events, and eSports These popular You Make the Call
cases and review questions stimulate lively classroom discussion, while chapter summaries and a
glossary further support learning. Sports Marketing will give students of sports marketing and
management a firm grasp of the ins and outs of working in sports.
  types of sports marketing: Sports Marketing Sam Fullerton, 2024-05-15 Formerly published
by Chicago Business Press, now published by Sage Sports Marketing, Fourth Edition guides students
in gaining a better understanding of how to develop and implement marketing strategies and tactics
within the sports marketing industry. Author Sam Fullerton provides thorough coverage of this
discipline′s two broad perspectives: the marketing of sports products and creating a sports platform
as the foundation for the marketing of nonsports products.
  types of sports marketing: Team Sports Marketing Kirk L. Wakefield, 2007 Some might argue
that sports marketing is a mere subfield of marketing, meaning that there are theoretical and
practical dimensions that apply only to sports marketing and are only of interest to those involved in
sports. In Team Sports Marketing, author Kirk Wakefield dispels this argument by demonstrating
that effective sports marketing epitomizes the science and art of marketing across any context. At
the core of sports marketing is the creation and enhancement of fan identification, where consumers
are not just loyal customers, but have become brand fanatics. Team Sports Marketing shows that
while many aspects of sports marketing are thought to be unique to the field, other product and
service sectors would do well to learn from teams in the NFL, NBA, MLB, and NHL that have
transformed customers into fans. Moving beyond principles of marketing, Team Sports Marketing is
packed with examples of best practices and covering subjects as diverse as sponsorships, season
ticket sales, venue management and all topics in between. Team Sports Marketing is a must read
text for students and managers in professional and collegiate sports. Support materials for
professors and students are available at www.teamsportsmarketing.com.
  types of sports marketing: Canadian Sport Marketing Norm O'Reilly, Benoit Seguin,
Gashaw Abeza, Michael L. Naraine, 2022 Canadian Sport Marketing, Third Edition, brings sport
marketing concepts to life with examples from Canadian sport business, preparing students for
future careers in the field.
  types of sports marketing: Introduction to Sport Marketing Aaron C.T. Smith, Constantino
Stavros, James Skinner, Andrea N. Geurin, Lauren M. Burch, 2024-03-29 Now in a fully revised and
updated third edition, Introduction to Sport Marketing is a clear, straightforward, and concise
introduction to the theory and practice of sport marketing, and the only sport marketing textbook
you will ever need. Built around a step-by-step framework for developing effective sport marketing
plans, and full of real-world, international cases, data, and examples, the text helps students to
develop the essential skills and subject knowledge required to thrive in today’s fast-paced sport
industry. It covers sport marketing at all levels, from grassroots and community sport to
international mega-events, and across all sectors from professional sport to public and not-for-profit
organisations. Leading the reader through the marketing process, from analysis and setting a
strategy to planning the marketing mix, implementation, and evaluation, the text introduces the
products, services, distribution channels, and stakeholders that generate value, including brands,
merchandise and licensed products, players and athletes, leagues and franchises, and events. This



new edition includes expanded coverage of cutting-edge topics, including social media, digital sport
marketing, esports, the social impact of sport, ‘sportwashing’ and soft power, innovation and fast
prototyping, consumer psychology, and diversity and equity. It includes useful features throughout,
from review questions to guides to further resources. This is an essential textbook for any sport
marketing course taken as a part of a degree programme in sport management, sport marketing,
sport business, sport development, or business, management, and marketing.
  types of sports marketing: Encyclopedia of Sports Management and Marketing Linda E.
Swayne, Mark Dodds, 2011-08-08 This four-volume set introduces, on the management side,
principles and procedures of economics, budgeting and finance; leadership; governance;
communication; business law and ethics; and human resources practices; all in the sports context.
On the marketing side this reference resource explores two broad streams: marketing of sport and
of sport-related products (promoting a particular team or selling team- and sport-related
merchandise, for example), and using sports as a platform for marketing non-sports products, such
as celebrity endorsements of a particular brand of watch or the corporate sponsorship of a tennis
tournament. Together, these four volumes offer a comprehensive and authoritative overview of the
state of sports management and marketing today, providing an invaluable print or online resource
for student researchers.
  types of sports marketing: Strategies in Sports Marketing: Technologies and Emerging
Trends Dos Santos, Manuel Alonso, 2014-04-30 The application of marketing concepts to sports
products and services is vital to the success of the industry. When appealing to the target audience
of an event, it is essential to construct a strong marketing plan by utilizing emergent technologies
and strategies. Strategies in Sports Marketing: Technologies and Emerging Trends provides relevant
information on the marketing strategies and marketing trends of sporting events by highlighting the
plans and tactical operations that sports organizations conduct when integrating marketing
strategies. This publication is a comprehensive reference source for students, researchers,
academicians, professionals and practitioners, as well as scientists and executive managers
interested in the marketing strategies of sporting events.
  types of sports marketing: Sports Marketing Matthew D. Shank, Mark R. Lyberger,
2021-11-29 Sports Marketing: A Strategic Perspective is the most authoritative, comprehensive, and
engaging introduction to sports marketing currently available. It is the only introductory textbook on
this subject to adopt a strategic approach, explaining clearly how every element of the marketing
process should be designed and managed, from goal-setting and planning to implementation and
control. Covering all the key topics in the sports marketing curriculum, including consumer
behavior, market research, promotions, products, pricing, sponsorship, business ethics, technology,
and e-marketing, the book introduces core theory and concepts, explains best practice, and surveys
the rapidly changing international sports business environment. Chapters contain extensive
real-world case studies and biographies of key industry figures, and challenging review exercises
encourage the reader to reflect critically on their own knowledge and professional practice. Now in
a fully revised and updated sixth edition, Sports Marketing: A Strategic Perspective includes
expanded coverage of social and digital media, analytics, and ethical issues, as well as a greater
number of international articles and examples. In a new feature, successful sports marketers reflect
on their careers and how they progressed in the sports marketing industry. It is an essential
foundation for any sports marketing or sports business course, and an invaluable reference for any
sports marketing practitioner looking to improve their professional practice. A companion website
offers additional resources for instructors and students, including an instructor’s guide, test
questions, presentation slides, and useful weblinks.
  types of sports marketing: Sports Marketing Michael J. Fetchko, Donald P. Roy, Vassilis
Dalakas, 2024-01-31 Highly practical and engaging, Sports Marketing equips students with the
skills, techniques, and tools they need to be successful marketers in any sporting environment. The
book blends relevant marketing theory—focusing on industry-specific terminology and
practices—with practitioner insights into current issues and future directions in the sports industry.



This anticipated third edition has been fully updated to incorporate a broad range of global and
diverse perspectives from industry experts and international case studies throughout. Contemporary
topics within the sports industry have been expanded upon, including esports, social responsibility,
sustainability, digital and social media, and personal branding. Popular You Make the Call cases,
insider and early career insights, and review questions stimulate lively classroom discussion, while
chapter summaries and terms support further support learning. Overall, this exciting text will:
Increase students’ depth of knowledge about sports marketing Challenge students to apply concepts
to real-world situations Profile best practices of organizations and individuals within the sports
industry as they relate to the book’s content Equip students to position themselves to compete for
entry-level positions in sports business Provide faculty with a concise but thorough text that meets
their needs Sports Marketing remains a core textbook for undergraduate and postgraduate students
of sports marketing and management, providing a firm grasp of the ins and outs of working in
sports. Additional online resources include PowerPoint slides for each chapter, a test bank of
questions and an instructor’s manual.
  types of sports marketing: Introduction to Sport Marketing Aaron Smith, 2012-06-14
Introduction to Sports Marketing is the first book to take the beginner through the sometimes
baffling world of sports marketing. Written in a very accessible manner specifically for anyone at the
start of their careers, this book explains the basic principles and practices of strategic marketing in
the sports industry. Unlike current books available on the market, this is aimed at the beginner and
equips them with the skills to: apply marketing theory to the unique sports industry environment
conduct an internal and external analysis of a sport organization in order to identify market
opportunities apply basic skills in the identification of marketing opportunities, and the formulation
of these opportunities into marketing objectives use a marketing framework to develop a strategic
sport marketing direction use a marketing framework to develop a sport marketing strategy that
addresses segmentation, targeting, differentiation and marketing mix variables utilize control and
quality tools to monitor progress and introduce changes to the marketing strategy and tactics.
Packed with cases, questions, exercises, illustrations and with supporting online materials,
Introduction to Sports Marketing should be the first stop on any sports manager and marketers'
reading list.
  types of sports marketing: Sport Marketing Windy Dees, Patrick Walsh, Chad D. McEvoy,
Stephen McKelvey, Bernard James Mullin, Stephen Hardy, William A. Sutton, 2022 This book helps
students prepare for careers in the fast-paced world of sport marketing, as well as provides a
resource for practitioners looking for the latest information in the field. The book offers abundant
examples of the latest issues in the competitive marketplace--
  types of sports marketing: Sports Marketing Larry DeGaris, 2015-02-11 Any sports
marketing student or prospective sports marketer has to understand in detail genuine industry
trends and be able to recognise solutions to real-world scenarios. Sports Marketing: A Practical
Approach is the first textbook to offer a comprehensive, engaging and practice-focused bridge
between academic theory and real-life, industry-based research and practice. Defining the primary
role of the sports marketer as revenue generation, the book is structured around the three main
channels through which this can be achieved — ticket sales, media and sponsorship — and explores
key topics such as: Sports markets and business markets (b2b) Fan development Brand management
Media audiences, rights and revenue Live sports events Sponsorship Merchandise and retail
Integrating real industry-generated research into every chapter, the book also includes profiles of
leading industry executives and guidance for developing and preparing for a career in sports
marketing. It goes further than any other sports marketing textbook in surveying the international
sports market, including international cases and detailed profiles of international consumer and
business markets throughout. A companion website offers multiple choice questions for students,
editable short answer and essay questions, and lecture slides for instructors. No other textbook
offers such a relevant, practice-focused overview of contemporary sports marketing. It is the ideal
companion to any sports marketing course.



  types of sports marketing: Contemporary Issues in Sports Marketing Argyro Elisavet
Manoli, 2025-02-12 This book explores key and topical issues that are emerging in the field of sport
marketing, while calling for further attention to the thriving sports industry. Marketing was one of
the first topics to attract sport academics’ attention, based on its close relationship with revenue
generating activities, for example ticket and merchandise sales, and television coverage. Soon after,
sport marketing begun to be appreciated no longer as a mere commercial tool, but instead as a
wider umbrella of promotional elements that encapsulates aspects such as commercial sponsorship,
advertising and publicity, while centring on the fans and the engagement with them. Recent
developments in technology, such as the creation and adoption of new and social media have also
attracted sport marketing’s attention, with ample literature exploring this new hybrid element of the
marketing communication mix and how it is utilized within the sport ecosystem. This book will be
relevant to scholars, practitioners, and students interested in the evolving strategies of sport
marketing and the impact of technological advancements on fan engagement and industry practices.
The chapters in this book were originally published as a special issue of Journal of Strategic
Marketing.
  types of sports marketing: Sports Marketing and the Psychology of Marketing
Communication Lynn R. Kahle, Chris Riley, 2004-04-12 This is a scholarly book on Sports
Marketing and a book in the Advertising and Consumer Psychology Series sponsored by the Society
of Consumer Psychology.
  types of sports marketing: Concise Introduction to Sport Marketing T. B. Cornwell,
Steffen Jahn, 2023-07-01 This engaging Concise Introduction offers meaningful insight into sport
marketing from the central perspectives of authenticity and engagement. It explores new thinking
on a variety of key subjects such as sport participation, fan experience and shared brand equity.
  types of sports marketing: Emerging Trends and Innovation in Sports Marketing and
Management in Asia Leng, Ho Keat, 2015-01-31 Once only associated with North America and
Europe, formal athletic events are now becoming more prevalent in Asia as well. With the expansion
of this industry, there is a need for efficient and strategic advertising to promote competitions,
events, and teams. Emerging Trends and Innovation in Sports Marketing and Management in Asia
brings together research and case studies to evaluate and discuss the effectiveness of current
methodologies and theories in an effort to improve promotional activities and the organization of all
aspects of the sports industry. This publication is an essential reference source for academicians,
researchers, industry practitioners, and upper-level students interested in the theories and practices
of sports marketing and management with a special focus on Asia.
  types of sports marketing: The Survey of College Sports Marketing Practices Primary
Research Group, 2013 This 140-page report presents data from 100 North American colleges and
universities about their sports marketing efforts. The study includes detailed data on the usage plans
and spending by survey participants on ticket consultants, direct mail, web ads, website
optimization, opt-in email, site sponsorships, student and mainstream newspaper and magazine ads,
radio, television, billboards and other marketing vehicles. The study furnishes detailed info and
spending data on the use of Facebook, Google, Yahoo and other major internet sites in sports
marketing. The study also looks at overall sports marketing budgets and trends for this budget as
well as for ticket sales in basketball, football, baseball and other sports. In addition it covers trends
in the use of public relations firms, market research firms, advertising agencies and other
consultants, social media and blogs, sports yearbooks, podcasts and other promotional venues and
tactics. Data is broken out by Divisions 1, 2, and 3, by college enrollment, college type, and for
public or private status.
  types of sports marketing: Sports Marketing Manfred Bruhn, Peter Rohlmann, 2022-09-24
This book provides the basic knowledge (basics) for professional sports marketing and gives
suggestions for management practice. In the course of social and economic development, sports
marketing has grown from rudimentary beginnings into a highly professional and complex discipline
that not only affects those directly involved, but has also involved other interest groups



(stakeholders) who often pursue their own and not always compatible intentions and interests.In
addition, megatrends such as digitalisation and globalisation have given new impetus to sports
marketing, just as sport itself has changed significantly in all its different manifestations and
structures (including professionals and amateurs, sponsorship and organisation, self-determination
and external determination).The authors present the basic building blocks in sports marketing in a
compact manner and outline framework conditions, special features, strategy development and the
use of marketing instruments. In this way, they create knowledge and understanding for successful
sports marketing in the future. The content Sports marketing at the centre of different markets
Basics of sports marketing Performance aspects in sports marketing Prices and contracts in sports
marketing Communication issues in sports marketing Distribution channels in sports marketing
Perspectives of sport - opportunities and risks in sports marketing
  types of sports marketing: Highlights in sports management, marketing and business:
2021/22 Hans Westerbeek, Rochelle Eime, 2023-03-27
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