
history of sex in advertising
History of Sex in Advertising: An Evolution of Desire and Persuasion

history of sex in advertising is a fascinating journey through the ways marketers have tapped into
human attraction, desire, and taboo to sell products and ideas. From subtle innuendos to overt
imagery, sex has been one of the most powerful tools in advertising, reflecting cultural shifts and
societal norms across decades. Understanding this history not only sheds light on marketing
strategies but also reveals much about changing attitudes towards sexuality and gender roles.

The Early Beginnings: Subtle Hints and Symbolism

In the late 19th and early 20th centuries, advertising was largely conservative due to strict social
mores. However, even then, advertisers recognized the allure of sex appeal. Instead of explicit
images, they employed symbolism and suggestion. For example, perfume ads often used delicate
flowers and soft lighting to evoke sensuality without crossing boundaries. The “Mad Men” era of the
1950s brought the first major wave of sex in advertising, but it was still veiled in subtlety.

Sexual Suggestiveness in Print Ads

Print advertisements during the early to mid-1900s frequently used body language, such as a
woman’s coy glance or a man’s confident posture, to imply attraction. Ads for cigarettes, alcohol, and
fashion often featured attractive models in poses that suggested intimacy or desire. This era saw the
rise of the “sex sells” mantra, although advertisers had to balance it carefully to avoid censorship or
public backlash.

The Sexual Revolution and Advertising’s Bold Turn

The 1960s and 1970s marked a seismic shift in societal attitudes toward sex, thanks largely to the
sexual revolution. This period brought more openness and freedom in discussing sexuality, and
advertising quickly adapted. The once subtle hints gave way to more provocative imagery and
language, reflecting new cultural freedoms and the breaking down of taboos.

Iconic Campaigns and Controversies

During this time, brands like Calvin Klein and Benetton pioneered campaigns that openly celebrated
sexuality and nudity. Calvin Klein’s underwear ads featuring models like Brooke Shields were both
groundbreaking and controversial, pushing boundaries on what was acceptable in mainstream media.
Benetton’s use of shocking and provocative images sparked debate but also garnered massive
attention.



The Role of Feminism and Empowerment

As feminism gained momentum, the portrayal of sex in advertising evolved. Women were no longer
just objects of desire but began to be depicted as empowered individuals owning their sexuality. This
shift introduced more diverse and complex narratives in ads and challenged traditional gender roles,
although the balance between empowerment and exploitation remains a topic of ongoing discussion.

Sex in Advertising Across Different Media

The medium through which advertisements are delivered has shaped how sex appeal is used. From
print to television and now digital platforms, each has brought unique opportunities and challenges
for incorporating sexual themes.

Television and the Limits of Broadcast

Television, with its broad audience and regulatory oversight, forced advertisers to be more creative.
Sex appeal was often implied rather than explicit, relying on storytelling, music, and suggestion.
Iconic commercials like the 1980s Diet Coke ads used flirtatious scenarios and attractive actors to
create desire without overt sexuality.

Digital Age and Social Media

The internet and social media have revolutionized advertising by allowing highly targeted campaigns
and fewer content restrictions. Brands now use sex appeal in more direct and diverse ways, from
influencer marketing to viral videos. However, this also raises ethical questions about objectification
and the impact on young audiences.

Psychology Behind Sex Appeal in Advertising

Why does sex sell? The answer lies in basic human psychology. Sexual imagery grabs attention,
triggers emotional responses, and creates memorable impressions, all of which can increase brand
recall and influence purchasing decisions.

Attention and Emotional Engagement

Sexual content activates areas of the brain associated with pleasure and reward, making ads more
engaging. This heightened attention can be crucial in crowded marketplaces where brands compete
for consumer focus.



Associations and Aspirations

Advertising often links products with desirable traits like attractiveness, confidence, or success. By
associating a product with sex appeal, marketers tap into consumers’ aspirations, suggesting that
buying the product might enhance their own desirability or social status.

Challenges and Ethical Considerations

While sex in advertising can be effective, it also comes with risks and responsibilities. Overuse or
misuse of sexual themes can lead to backlash, reinforce harmful stereotypes, or alienate audiences.

Balancing Provocation and Respect

Advertisers must navigate a fine line between provocative and offensive content. Campaigns that are
seen as exploitative or insensitive can damage brand reputation. Increasingly, brands are adopting
more inclusive and respectful approaches to sexuality.

Regulations and Cultural Sensitivities

Different countries and cultures have varying tolerance levels for sexual content in advertising.
Marketers must adapt campaigns to local norms and legal requirements to avoid censorship or
controversy.

Sexuality and Diversity in Modern Advertising

The history of sex in advertising is also a story of evolving representation. Recent years have seen
greater inclusion of diverse sexual orientations, body types, and gender identities, reflecting broader
societal changes.

Moving Beyond Traditional Beauty Standards

Modern campaigns often challenge narrow ideals by featuring models of different races, sizes, and
abilities. This shift not only promotes inclusivity but also broadens the appeal of sexual imagery to a
wider audience.

Celebrating LGBTQ+ Identities

Advertising has become a platform for celebrating LGBTQ+ sexuality and relationships. Brands that



authentically incorporate these themes often build stronger connections with their audiences, though
authenticity is critical to avoid accusations of “rainbow-washing.”

Lessons for Marketers: Using Sex Appeal Wisely

For marketers looking to leverage sex in their campaigns, the history provides valuable insights:

Know Your Audience: Understand cultural norms and sensitivities to avoid missteps.

Focus on Empowerment: Aim to portray sexuality positively and respectfully rather than
objectifying individuals.

Be Authentic: Genuine representation resonates more deeply than superficial or exploitative
images.

Innovate Creatively: Use subtlety, humor, or storytelling to engage audiences without relying
solely on explicit content.

Sex appeal remains a powerful force in advertising, but its effectiveness depends on thoughtful
execution and awareness of evolving social values.

The history of sex in advertising is a mirror reflecting the complexities of human desire and societal
change. From the coy glances of early print ads to the bold, diverse imagery of today’s digital
campaigns, it reveals how marketers continually adapt to cultural currents while trying to capture
attention and connect emotionally with consumers. As society continues to evolve, so too will the
ways we see and respond to sex in advertising—making it an endlessly intriguing subject for both
marketers and cultural observers alike.

Frequently Asked Questions

How has the use of sex in advertising evolved over time?
The use of sex in advertising has evolved from subtle innuendos in early 20th-century ads to more
explicit and diverse representations in modern times, reflecting changing cultural norms and societal
attitudes towards sexuality.

What was one of the earliest examples of sex being used in
advertising?
One of the earliest examples is the 1911 advertisement for Pears Soap featuring a woman with a
seductive look, using sex appeal subtly to attract consumers.



Why is sex considered an effective tool in advertising?
Sex attracts attention, creates emotional responses, and can increase memorability of an
advertisement, making it an effective tool to engage audiences and influence purchasing decisions.

How have gender roles in sexual advertising changed
historically?
Historically, sexual advertising often portrayed women as objects of desire and men as dominant
figures, but over time, there has been a shift towards more diverse and empowered representations
of all genders.

What controversies have arisen from the use of sex in
advertising?
Controversies include accusations of objectification, perpetuation of stereotypes, exploitation, and the
impact on body image and societal standards, leading to debates about ethics and regulation in
advertising.

Additional Resources
History of Sex in Advertising: An Analytical Review

history of sex in advertising traces a complex and evolving narrative, reflecting broader societal
attitudes towards sexuality, consumer behavior, and media influence. From subtle innuendos in early
print ads to explicit imagery in modern digital campaigns, the use of sex appeal has remained a
potent tool for marketers seeking to capture attention and drive sales. This article delves into the
origins, development, and implications of sexual content in advertising, investigating its cultural
significance and the ethical debates surrounding its use.

Origins and Early Use of Sexual Imagery in Advertising

The employment of sexual themes in advertising is not a contemporary invention but dates back to
the late 19th and early 20th centuries. Early print advertisements, particularly in magazines and
newspapers, often used the allure of the female form to sell products ranging from perfumes to
household items. While these ads were restrained by the social norms of their time, they laid the
groundwork for the concept that sex sells.

One of the earliest notable examples is the use of “cheesecake” photography in the 1920s, where
images of attractive women were incorporated into ads for everything from automobiles to cigarettes.
These images capitalized on emerging consumer culture and the increasing visibility of women in
public life. However, the sexual content was largely implicit, relying on suggestion rather than explicit
depiction.



The Mid-20th Century: The Sexual Revolution and Advertising

The 1960s and 1970s marked a significant turning point in the history of sex in advertising. The
sexual revolution, coupled with changes in censorship laws, expanded the boundaries of what was
considered acceptable in commercial imagery. Advertisers began to incorporate more overt sexual
cues, recognizing the power of sex appeal to attract a younger, more liberated audience.

Iconic campaigns from this era, such as Calvin Klein’s controversial jeans ads featuring Brooke
Shields, pushed societal limits and sparked public debates about morality and decency in advertising.
These campaigns demonstrated that sex could be used not only to sell products but also to create
brand identities that resonated with countercultural movements.

At the same time, this period saw an increased use of gender stereotypes, often portraying women as
objects of desire and men as dominant figures. While effective in some respects, such portrayals also
contributed to ongoing critiques about the ethical implications of sexualized advertising.

Evolution in the Late 20th and Early 21st Century

Advancements in media technology and the rise of television in the latter half of the 20th century
transformed the landscape of sexual advertising. Moving images allowed advertisers to employ
narrative and emotional appeal alongside visual sexuality, enhancing the persuasive power of their
messages.

By the 1980s and 1990s, sexual content in ads became bolder and more explicit, reflecting both
changing consumer tastes and competitive pressures. Brands in industries such as fashion, fragrance,
and alcohol frequently utilized provocative imagery to stand out in crowded markets. The use of
celebrities and supermodels further amplified the effectiveness of sexualized advertising.

However, this era also witnessed growing backlash. Feminist groups and advocacy organizations
criticized the objectification of women and the potential societal harms of perpetuating unrealistic
beauty standards. Regulatory bodies in various countries began implementing guidelines to moderate
sexual content in advertising, balancing creative freedom with social responsibility.

Sexuality and Diversity in Contemporary Advertising

The contemporary advertising environment is characterized by increased awareness of diversity,
inclusion, and changing definitions of sexuality. The history of sex in advertising now intersects with
movements advocating for gender equality, LGBTQ+ representation, and body positivity.

Modern campaigns often strive to subvert traditional sexual stereotypes, presenting sexuality in more
nuanced and empowering ways. For example, advertisements may feature same-sex couples, non-
binary individuals, or diverse body types, reflecting broader societal shifts. This evolution not only
broadens the appeal of advertising but also challenges marketers to navigate complex cultural
sensitivities.

Social media platforms have further complicated the use of sexual content, as user-generated content



and viral marketing blur the lines between commercial and personal expression. Brands must balance
the desire for attention-grabbing imagery with the risk of public backlash and platform restrictions.

Pros and Cons of Using Sex in Advertising

The strategic use of sex appeal in advertising offers both advantages and drawbacks that influence its
continued prevalence.

Pros:

Increased Attention: Sexual content can capture consumer attention quickly in a
saturated media environment.

Brand Differentiation: Effective use of sex appeal can help a brand stand out and create a
memorable identity.

Emotional Engagement: Sexual imagery often evokes strong emotional responses,
enhancing message retention.

Cons:

Ethical Concerns: Objectification and exploitation issues may arise, leading to reputational
risks.

Audience Alienation: Overuse or inappropriate use of sexual content can offend or
exclude certain demographics.

Regulatory Challenges: Varying cultural and legal standards can limit the scope of sexual
advertising globally.

Cultural and Regional Variations

The acceptance and impact of sexual content in advertising vary substantially across different
cultures and regions. In Western countries, where individualism and sexual openness tend to be more
prevalent, advertisers have greater latitude to use provocative imagery. Conversely, in more
conservative societies, strict cultural norms and legal restrictions often curtail the explicitness of
sexual advertising.

This divergence necessitates a nuanced approach for global brands, which must tailor their
campaigns to align with local values while maintaining consistent brand messaging. Failure to



navigate these complexities can result in public relations crises or ineffective marketing.

Impact of Digital Media and Future Trends

The digital revolution has transformed the history of sex in advertising by introducing new platforms
and formats. Online advertising, social media influencers, and targeted marketing allow for highly
personalized and interactive approaches to sex appeal.

Data-driven marketing enables advertisers to analyze consumer preferences and optimize campaigns
for maximum engagement. However, this also raises privacy concerns and ethical questions
regarding the manipulation of sexual imagery.

Looking ahead, emerging trends suggest a growing emphasis on authenticity, consent, and diverse
representations of sexuality. Virtual reality (VR) and augmented reality (AR) offer innovative ways to
integrate sexual content in immersive experiences, potentially reshaping consumer interactions with
brands.

Brands are increasingly expected to balance creativity with social responsibility, recognizing that the
history of sex in advertising is continually being rewritten in response to evolving societal norms.

The dynamic interplay between sexuality and advertising continues to reflect broader cultural shifts,
making it a critical area for marketers, regulators, and scholars to monitor. Understanding this history
provides valuable insights into how sexual content can be leveraged effectively and ethically in the
competitive world of advertising.

History Of Sex In Advertising

  history of sex in advertising: The Erotic History of Advertising Tom Reichert, 2010-04-06
Despite polls indicating the public would like to see less sex in advertising, Americans don't mean
what they say, according to this exploration of erotic ads across the decades. Illustrations
throughout.
  history of sex in advertising: Sex in Advertising Tom Reichert, Jacqueline Lambiase,
2014-04-04 Sex in Advertising: Perspectives on the Erotic Appeal is the first book to thoroughly
tackle important issues about sex in advertising. What is it? Does it work? How does it affect
individuals and society? Well-respected scholars and popular writers answer these questions as they
address the following issues associated with sex in today's advertising environment: gender
differences and representation, unintended social effects, subliminal embeds, appeals to the
homosexual community, and new media. The book contains a blend of perspectives, including
original experimental studies, interpretive and historical analyses, and cultural critiques. The
definitive source on sex in advertising, this book: *is centralized around a singular theme:
Understanding how sex in advertising appeals work and why they are so prevalent; *includes
multiple perspectives to capture the richness of sexual appeals; *brings together viewpoints from
both well-known scholars and writers; *provides a wealth of ideas and research questions for those
interested in the topic; and *contains discussions of sex in advertising from its roots in the 1700s to
online advertising today and beyond. The book is must reading for advertising and gender
researchers, scholars, and students. Anyone interested in mass media, consumer psychology, and
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popular culture will find this book an essential resource.
  history of sex in advertising: Sex in Advertising Tom Reichert, Jacqueline Lambiase,
2014-04-04 A volume of scholarly research & viewpoints on how sexual appeals function in the
current advertising environment. Offers answers as to why the use of sex is so prevalent. For
scholars & students in advertising, media studies, mass comm, rhetoric.
  history of sex in advertising: Investigating the Use of Sex in Media Promotion and Advertising
Tom Reichert, 2019-01-15 The latest scholarship on one of today’s most pressing issues Today, it is
obvious that sexual content is a prevalent aspect of the media and that the intensity of this content
has increased in recent years. Less obvious, however, are the direct effects the strategic use of
sexual content has on audiences. Investigating the Use of Sex in Media Promotion and Advertising
presents the latest scholarship on the role of sex in the most common media outletstelevision
programming, radio shock jocks, music videos, magazines, and advertising. The eye-opening
contributions from over a dozen recognized experts in the field provide useful empirical evidence on
media-conveyed sexual stimuli and look toward moving the public dialogue on sex in the media
further along. Often, opinions regarding sex in the media have little or no scientific grounding and
even when scientific-grounded arguments are offered, they suffer from wide gaps in research-based
knowledge. Investigating the Use of Sex in Media Promotion and Advertising is the important
compilation that fills these knowledge gaps. In delving into this pressing issue, it not only offers
timely findings that provide an indication of the nature, prevalence, and effects of sexual information
when used as a promotional tool, but suggests new directions for the study of sex and media as well.
This informative text is also extensively referenced and features numerous tables to clearly present
research data. Chapters in Investigating the Use of Sex in Media Promotion and Advertising
examine: the nature and extent of sexually appealing newscasters primarily on cable news programs
commentary and camera angles of women’s sporting events in the 2004 Summer Olympic Games the
efficacy of both sexual content and sexual self-schema on consumers’ attitudes toward promotional
announcements, advertised programs, viewing intention, and self-reported arousal the history and
content analysis of shock jock radio like the Howard Stern and the Bob & Tom shows the
relationship among sexual content in music videos, viewer enjoyment, and actual product purchase
intention Maxim magazine’s cover formula and the competitive response from other men’s lifestyle
magazines the efficacy of men’s magazines’ sexual cover models on consumer outcome variables,
including interest and purchase intention an international perspective of nudity in advertising in
magazines versus on television a case study of the sexual appeals used in several billboard ads for
the Hard Rock Hotel and Casino in Las Vegas and much more! Filled with insightful and
groundbreaking information, Investigating the Use of Sex in Media Promotion and Advertising is a
vital resource for advertising and media professionals as well as educators and upper-level and
graduate students in media, communications, and advertising programs.
  history of sex in advertising: The Advertising Age Encyclopedia of Advertising John
McDonough, Karen Egolf, 2015-06-18 For a full list of entries and contributors, a generous selection
of sample entries, and more, visit the The Advertising Age Encyclopedia of Advertising website.
Featuring nearly 600 extensively illustrated entries, The Advertising Age Encyclopedia of
Advertising provides detailed historic surveys of the world's leading agencies and major advertisers,
as well as brand and market histories; it also profiles the influential men and women in advertising,
overviews advertising in the major countries of the world, covers important issues affecting the field,
and discusses the key aspects of methodology, practice, strategy, and theory. Also includes a color
insert.
  history of sex in advertising: Paying for Sex in a Digital Age Teela Sanders, Barbara Brents,
Chris Wakefield, 2020-02-26 Providing one of the first comprehensive, cross-cultural examinations of
the dynamic market for sexual services, this book presents an evidence-based look at the multiple
factors related to purchasing patterns and demand among clients who have used the internet. The
data is drawn from two large surveys of sex workers’ clients in the US and UK. The book presents
descriptive baseline data on client engagement with online platforms, demographics and patterns of



frequency in different markets, information on smaller niche markets and client reactions to
exploitation, safety and changes in the law. The book makes clear that a variety of situational as well
as individual factors affect the willingness and ability to purchase sexual services. The view that
emerges shatters the stereotypes and generalistions on which much policy is based and
demonstrates the complexities surrounding who pays for sex and the contours of sexual consumption
in consumer culture.
  history of sex in advertising: Soap, Sex, and Cigarettes Juliann Sivulka, 1998 From the first
newspaper ad in colonial times to Web sites for advertisers, Soap, Sex, and Cigarettes explores
advertising's integral role in both reflecting and shaping American life and how advertising has
become a part of our personal habits with roots in popular culture as well as in the popular mind.
Sivulka, both an advertising educator and a practicing professional, emphasizes advertising's
greatest contribution - how it provides a way for society to learn about an endless stream of new
products and in the process, how it shapes what we think, feel, and want.
  history of sex in advertising: Global Advertising Practice in a Borderless World Robert
Crawford, Linda Brennan, Lukas Parker, 2017-07-14 Cultural and regional differences in creating
and managing advertising require unique responses to a dynamic, rapidly globalising business
environment. To be global in advertising is no longer to be homogenised or standardised, it is to be
at the leading edge of social and cultural trends that are changing the world as we know it. Global
Advertising Practice in a Borderless World covers a wide range of adaptive advertising practices,
from major and emerging markets, in mainstream and digital advertising. It focuses on
understanding how the globalisation of advertising works in practice, explored in three sections:
globalising advertising in a media and communications context; advertising in a global world; and
global advertising in a digital world. Covering past, present and potential futures, through an
impressive ensemble of global advertising practitioners and academics, the book combines academic
rigour with practical insights to provide a comprehensive analysis of the changing dynamics
between advertising and globalisation. It will be of great interest to researchers, educators and
advanced students in advertising, global branding, international marketing, international business
media, communication and cultural studies.
  history of sex in advertising: Routledge International Encyclopedia of Women Cheris
Kramarae, Dale Spender, 2004-04-16 For a full list of entries and contributors, sample entries, and
more, visit the Routledge International Encyclopedia of Women website. Featuring comprehensive
global coverage of women's issues and concerns, from violence and sexuality to feminist theory, the
Routledge International Encyclopedia of Women brings the field into the new millennium. In over
900 signed A-Z entries from US and Europe, Asia, the Americas, Oceania, and the Middle East, the
women who pioneered the field from its inception collaborate with the new scholars who are shaping
the future of women's studies to create the new standard work for anyone who needs information on
women-related subjects.
  history of sex in advertising: The Jet Sex Victoria Vantoch, 2013-03-05 In the years after
World War II, the airline stewardess became one of the most celebrated symbols of American
womanhood. Stewardesses appeared on magazine covers, on lecture circuits, and in ad campaigns
for everything from milk to cigarettes. Airlines enlisted them to pose for publicity shots, mingle with
international dignitaries, and even serve (in sequined minidresses) as the official hostesses at
Richard Nixon's inaugural ball. Embodying mainstream America's perfect woman, the stewardess
was an ambassador of femininity and the American way both at home and abroad. Young, beautiful,
unmarried, intelligent, charming, and nurturing, she inspired young girls everywhere to set their
sights on the sky. In The Jet Sex, Victoria Vantoch explores in rich detail how multiple
forces—business strategy, advertising, race, sexuality, and Cold War politics—cultivated an image of
the stewardess that reflected America's vision of itself, from the wholesome girl-next-door of the
1940s to the cosmopolitan glamour girl of the Jet Age to the sexy playmate of the 1960s. Though
airlines marketed her as the consummate hostess—an expert at pampering her mostly male
passengers, while mixing martinis and allaying their fears of flying—she bridged the gap between



the idealized 1950s housewife and the emerging working woman. On the international stage, this
select cadre of women served as ambassadors of their nation in the propaganda clashes of the Cold
War. The stylish Pucci-clad American stewardess represented the United States as middle class and
consumer oriented—hallmarks of capitalism's success and a stark contrast to her counterpart at
Aeroflot, the Soviet national airline. As the apotheosis of feminine charm and American careerism,
the stewardess subtly bucked traditional gender roles and paved the way for the women's
movement. Drawing on industry archives and hundreds of interviews, this vibrant cultural history
offers a fresh perspective on the sweeping changes in twentieth-century American life.
  history of sex in advertising: The Sex of Things Victoria de Grazia, Ellen Furlough, 2023-09-01
This volume brings together the most innovative historical work on the conjoined themes of gender
and consumption. In thirteen pioneering essays, some of the most important voices in the field
consider how Western societies think about and use goods, how goods shape female, as well as male,
identities, how labor in the family came to be divided between a male breadwinner and a female
consumer, and how fashion and cosmetics shape women's notions of themselves and the society in
which they live. Together these essays represent the state of the art in research and writing about
the development of modern consumption practices, gender roles, and the sexual division of labor in
both the United States and Europe. Covering a period of two centuries, the essays range from Marie
Antoinette's Paris to the burgeoning cosmetics culture of mid-century America. They deal with topics
such as blue-collar workers' survival strategies in the interwar years, the anxieties of working-class
consumers, and the efforts of the state to define women's—especially wives' and
mothers'—consumer identity. Generously illustrated, this volume also includes extensive
introductions and a comprehensive annotated bibliography. Drawing on social, economic, and art
history as well as cultural studies, it provides a rich context for the current discourse around
consumption, particularly in relation to feminist discussions of gender. This volume brings together
the most innovative historical work on the conjoined themes of gender and consumption. In thirteen
pioneering essays, some of the most important voices in the field consider how Western societies
think about and use goods, how
  history of sex in advertising: Sex and Sexuality in a Feminist World Katherine A. Hermes,
Karen A. Ritzenhoff, 2009-01-14 Sex and sexuality are topics that have defined feminism since its
inception. What has changed is that there is now a generation of feminists and scholars who are
comfortable not only to write in their own disciplines but who incorporate feminist ideas in their
research. This book assembles a variety of essays, most of which were written especially for this
collection, that negotiate sex and sexuality in historical contexts as well as in contemporary times.
There is a common ground of history and (popular) culture among the articles. While different
theories of feminism operate in these essays, feminist lenses have allowed the reevaluation of
familiar topics from early religious practices to medieval literature to current films and advertising.
The authors represented in this collection range from established feminist and gender scholars to
those who employ feminist theoretical frameworks in their respective disciplines.
  history of sex in advertising: APAIS 1994: Australian public affairs information service ,
  history of sex in advertising: A World Made Sexy Paul Rutherford, 2007-01-01 Eroticism is a
constant presence in modern society, encompassing almost every aspect of our daily lives. It is a
product of one of the major commercial and political enterprises of the twentieth and twenty-first
centuries: the cultivation of desire � desire for sex, desire for wealth, desire for entertainment. Paul
Rutherford's A World Made Sexy looks at modern civilization's ongoing project to manufacture and
encourage public wants, building a utopia where just about everyone (who is affluent) dreams, plays,
and, of course, shops. A World Made Sexy uses museum exhibitions, art, books, magazines, films,
and television to examine the rise and purpose of eroticism, first in America but soon across the
affluent world. Starting with a brief foray into the representation of history as past pornography,
Rutherford explores a sexual liberation movement shaped by the ideas of Marx and Freud, the erotic
styles of Salvador Dali and pop art, the pioneering use of publicity as erotica by Playboy and other
products, and the growing concerns of cultural critics over the emergence of a regime of



stimulation. In one case study, Rutherford pairs James Bond and Madonna in order to examine the
link between eroticism and aggression. He further details how television advertising after 1980
constructed a theatre of the libido to entice the buying public, and concludes by situating the Eros
project in the wider context of Michel Foucault's account of the administration of life, and
specifically sexuality, during the modern era. A World Made Sexy is about power and pleasure,
emancipation and domination, and the relationship between the personal passions and social
controls that have crafted desire.
  history of sex in advertising: Sex Seen Sharon R. Ullman, 2023-09-01 Sex Seen provides a
complex and intriguing account of the changes that have taken place in the social construction of
sexuality during the past century. Focusing on Sacramento, California, at the dawn of the twentieth
century, Sharon Ullman juxtaposes early cinema, vaudeville performances, and popular newspapers
and magazines with insights drawn from close interpretations of transcripts from Sacramento court
cases. She demonstrates how attitudes that emerged in the popular discourse—ideas about gender
roles, female desire, prostitution, divorce, and homosexuality—often found complex and
contradictory expression in the courts. As judges, prosecutors, defense attorneys, and juries all
weighed in with differing opinions, the courtroom itself became a site of multiple discourses that
attempted to make sense of a growing sexual chaos. In tracing the birth of modern sexuality, Ullman
chronicles the dynamics of social change during a unique cultural moment and explains the shifts in
the sexual ethos of turn-of-the-century America. Instead of telling the familiar story of steadily
increasing liberation of sexual urges, Ullman chronicles the complex confusions and negotiations of
an increasingly public sexual discourse. She relates how laws against cross-dressing gained force at
the same time that female impersonation became popular in vaudeville acts, how images of
prostitutes were changed by the commercialization of the female body in advertising and film, and
how visible expression of female desire was submerged in rape and divorce proceedings. Ullman
blends social history, textual analysis, and film and performance criticism to explain how sexuality
and desire became an essential part of personal identity in this century. Her keen, accessible
account of a community on the brink of the modern era offers a provocative interpretation of the
seeds of our sexual present. Sex Seen provides a complex and intriguing account of the changes that
have taken place in the social construction of sexuality during the past century. Focusing on
Sacramento, California, at the dawn of the twentieth century, Sharon Ullman juxtapo
  history of sex in advertising: Marketing ,
  history of sex in advertising: Wallowing in Sex Elana Levine, 2007-01-09 DIVA cultural
history of sexual content in television shows and TV advertising during the 1970s./div
  history of sex in advertising: Sex and Society Marshall Cavendish Corporation, 2010-09
Moving beyond a partial view of only biology and psychology, this work also examines the wide
sociological dimensions of sex.
  history of sex in advertising: Creating Marketing Magic and Innovative Future Marketing
Trends Maximilian Stieler, 2017-01-06 This volume includes the full proceedings from the 2016
Academy of Marketing Science (AMS) Annual Conference held in Orlando, Florida, entitled Creating
Marketing Magic and Innovative Future Marketing Trends. The marketing environment continues to
be dynamic. As a result, researchers need to adapt to the ever-changing scene. Several macro-level
factors continue to play influential roles in changing consumer lifestyles and business practices. Key
factors among these include the increasing use of technology and automation, while juxtaposed by
nostalgia and “back to the roots” marketing trends. At the same time, though, as marketing scholars,
we are able to access emerging technology with greater ease, to undertake more rigorous research
practices. The papers presented in this volume aim to address these issues by providing the most
current research from various areas of marketing research, such as consumer behavior, marketing
strategy, marketing theory, services marketing, advertising, branding, and many more. Founded in
1971, the Academy of Marketing Science is an international organization dedicated to promoting
timely explorations of phenomena related to the science of marketing in theory, research, and
practice. Among its services to members and the community at large, the Academy offers



conferences, congresses, and symposia that attract delegates from around the world. Presentations
from these events are published in this Proceedings series, which offers a comprehensive archive of
volumes reflecting the evolution of the field. Volumes deliver cutting-edge research and insights,
complementing the Academy’s flagship journals, the Journal of the Academy of Marketing Science
(JAMS) and AMS Review. Volumes are edited by leading scholars and practitioners across a wide
range of subject areas in marketing science.
  history of sex in advertising: Sex, Lies, and Cigarettes Sharon Anne Cook, 2012-04-11
Despite well documented health risks, young women are still drawn to the act of smoking and
continue to smoke at an alarming rate. A century ago, women were vocal leaders of campaigns
against tobacco across North America. In Sex, Lies, and Cigarettes, Sharon Anne Cook explores the
history of the paradoxical relationship between women and the cigarette, in a sensitive and lively
description of the many different meanings that smoking has held for women. Focusing on the social
context of smoking, Cook explores its allure for elite, middle-class, working, and marginalized
women from the late-nineteenth to the early twenty-first centuries. She argues that smoking's
attraction is rooted in women's changing identity formation and in strategies for empowerment, an
idea enriched through extensive analysis of visual culture. It is in these images (yearbooks, posters,
photographic collages, print advertisements, billboards, movies) but also in the act of smoking itself,
that women harnessed the power of the visual. Smoking remains a powerful way for women to
express themselves and is closely connected to the processes of modernity, sexualization, and
commodification of desire. Textual documents (newspapers, magazine features, textbooks, teachers'
guides) and oral testimony are also explored to show how dominant discourses of smoking, sexuality,
and health have shaped women's experiences and how women have moulded these discourses
themselves. The first comprehensive study of women and smoking in Canada, Sex, Lies, and
Cigarettes creates a rich portrait of the cultural factors that have resulted in over a century of
women smokers.
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