public relations case studies

Public Relations Case Studies: Real-World Successes and Lessons Learned

public relations case studies offer a fascinating glimpse into how brands, organizations, and individuals
navigate the complex landscape of media, reputation, and public perception. These stories not only
showcase successful strategies but also highlight challenges and innovative approaches that can inspire
anyone interested in communications. Whether you’re a PR professional, a business owner, or simply
curious about how public relations shapes narratives, diving into these examples provides valuable insights

into the art and science of managing public opinion.

The Importance of Public Relations Case Studies

Public relations is about more than just press releases and media appearances; it’s about crafting a compelling
story and building trust with your audience. Case studies serve as concrete examples of how theory
translates into practice. They reveal how different tactics—such as media outreach, influencer partnerships,
crisis communication, or community engagement—work in real-world scenarios. By studying these cases,
communicators can identify what works, what doesn’t, and how to adapt strategies to various industries or

contexts.

Learning from Real-World Examples

One of the biggest advantages of public relations case studies is their ability to teach through storytelling.
Instead of abstract advice, you get to see how brands handled specific situations. For instance, a case study
might detail how a company turned a potential PR disaster into an opportunity for transparency and
customer loyalty. Another might reveal how a well-timed social media campaign helped a startup gain

national recognition.
These stories often include key metrics and outcomes, such as media impressions, social engagement, or

changes in brand sentiment, providing measurable evidence of success or failure. This data-driven approach

helps marketers and PR teams refine their tactics and justify their efforts to stakeholders.

Iconic Public Relations Case Studies That Made an Impact

To truly appreciate the power of effective public relations, it helps to look at some standout case studies that

have shaped the industry.



1. The ALS Ice Bucket Challenge

This grassroots campaign became a viral sensation in 2014, raising both awareness and millions of dollars for
amyotrophic lateral sclerosis (ALS) research. What made this PR effort extraordinary was its organic nature
combined with strategic messaging. Individuals, celebrities, and corporations joined in, creating a massive

wave of social media engagement.

**Key Takeaways:**

- Leveraging user-generated content can exponentially increase reach.
- Simple, clear calls to action encourage participation.

- Emotional storytelling helps connect the audience to the cause.

This case study is often cited to demonstrate how social media and public participation can amplify a

campaign’s success.

2. Dove’s Real Beauty Campaign

Dove disrupted traditional beauty advertising by celebrating diverse and authentic representations of
women. Through thoughtful messaging and relatable visuals, the brand challenged industry norms and

sparked conversations about self-esteem and beauty standards.

**What made this campaign stand out?**

- It aligned with a socially relevant issue, building emotional resonance.

- The campaign used multiple channels, including video, print, and social media.

- It encouraged user interaction and storytelling, deepening engagement.

The Dove Real Beauty campaign is a classic example of how aligning brand values with public interests can

foster loyalty and positive media coverage.

3. Starbucks’ Response to a Racial Bias Incident

In 2018, Starbucks faced a public relations crisis after two black men were arrested at one of its stores,
sparking widespread outrage. The company’s response became a textbook example of effective crisis

communication.

**Their approach included:**



- Quickly acknowledging the issue and apologizing publicly.
- Closing over 8,000 stores for racial bias training.

- Engaging with communities to rebuild trust.

This case demonstrates the importance of transparency, accountability, and proactive measures in managing

reputational risk.

Strategies Highlighted in Public Relations Case Studies

Analyzing these examples reveals several recurring themes and effective tactics used by successful public

relations campaigns.

Storytelling and Authenticity

Audiences crave genuine stories they can relate to. Whether it’s a cause, a brand mission, or a personal
journey, authenticity fosters trust. Many case studies show that authenticity is not just about honesty but

also about consistency in messaging and actions.

Multi-Channel Communication

Today’s media landscape is fragmented. Effective PR campaigns combine traditional media relations with
social media, influencer collaborations, and content marketing. Case studies often highlight how integrating

these channels creates a cohesive narrative and broader reach.

Data-Driven Decision Making

Metrics matter. Successful campaigns monitor engagement rates, sentiment analysis, media mentions, and
other KPIs to adjust tactics in real time. Many public relations case studies include data that illustrate how

insights led to improved outcomes.

Tips for Creating Your Own Public Relations Case Study

If you’re looking to document your own PR success, here are some helpful tips based on industry best

practices:



1. Start with clear objectives: Define what you aimed to achieve, whether it’s brand awareness,

reputation management, or crisis resolution.
2. Describe the challenge: Outline the context and difficulties faced before the campaign.
3. Explain the strategy: Detail the approach, channels used, and key messages.
4. Showcase results: Use quantitative and qualitative data to demonstrate impact.

5. Include lessons learned: Reflect on what could be improved or adapted for future efforts.

This structure not only helps communicate your story effectively but also makes your case study a useful

resource for others.

Emerging Trends in Public Relations Case Studies

The world of public relations is constantly evolving, and recent case studies reflect new trends and

challenges.

Influencer Partnerships

Collaborating with influencers—whether celebrities or micro-influencers—has become a staple for many
campaigns. Successful case studies show how authentic partnerships can boost credibility and reach niche

audiences.

Purpose-Driven PR

Consumers increasingly expect brands to take stands on social and environmental issues. Case studies
focusing on purpose-driven communication demonstrate how aligning with meaningful causes can enhance

reputation and customer loyalty.

Advanced Crisis Management

In an era of instant information sharing, managing a crisis requires agility and preparedness. Recent cases



highlight the use of social listening tools and rapid response teams to quickly address issues before they

escalate.

Applying Lessons from Public Relations Case Studies to Your
Own Strategy

Whether you’re launching a new product, managing a reputation issue, or seeking to increase brand
visibility, the insights from public relations case studies can guide your approach. Start by identifying
parallels between your situation and the cases you’ve studied. Consider how the strategies used—like

transparent communication or multi-platform storytelling—can be adapted to your audience and goals.

Remember, the essence of effective public relations lies in understanding your audience, crafting authentic
narratives, and being responsive to feedback. By learning from the successes and challenges documented in

public relations case studies, you can build stronger, more impactful campaigns that resonate and endure.

Frequently Asked Questions

‘What are public relations case studies?

Public relations case studies are detailed analyses of PR campaigns or strategies implemented by

organizations to achieve specific communication goals, showcasing their successes, challenges, and outcomes.

Why are public relations case studies important for PR professionals?

They provide practical examples and insights into effective strategies, help professionals learn from past

successes and failures, and offer inspiration for designing future campaigns.

Can you give an example of a successful public relations case study?

One example is the ALS Ice Bucket Challenge campaign, which went viral on social media, significantly
raising awareness and funds for ALS research through user-generated content and widespread

participation.

How do public relations case studies help in crisis management?

They demonstrate how organizations have effectively managed communication during crises, highlighting

best practices in transparency, timely messaging, and stakeholder engagement.



What key elements should a public relations case study include?

A comprehensive PR case study should include background information, objectives, strategies

implemented, challenges faced, results achieved, and lessons learned.

Where can I find recent public relations case studies?

Recent PR case studies can be found on professional PR association websites, marketing journals, business

school publications, and platforms like PRWeek, PRSA, and industry blogs.

How do digital and social media impact public relations case studies today?

Digital and social media have become central in PR campaigns, making case studies focus more on online

engagement, influencer partnerships, viral content, and real-time communication strategies.

‘What role do metrics and analytics play in public relations case studies?

Metrics and analytics provide measurable evidence of a campaign’s effectiveness, such as media impressions,

social media engagement, website traffic, and sentiment analysis, which are crucial for evaluating success.

How can studying public relations case studies improve my PR skills?

By analyzing real-world examples, you can understand strategic decision-making, creative problem-

solving, and effective communication techniques, which can be applied to enhance your own PR efforts.

Additional Resources

Public Relations Case Studies: An In-Depth Exploration of Strategic Communications Success

public relations case studies serve as critical tools for understanding how organizations navigate complex
media landscapes, manage crises, and build brand reputation. By dissecting these real-world examples,
professionals and scholars alike gain valuable insights into effective communication strategies, stakeholder
engagement, and the measurable impact of public relations campaigns. This article delves into prominent
public relations case studies, analyzing their objectives, tactics, and outcomes, while considering broader

trends in PR practices.

Understanding the Role of Public Relations Case Studies

Public relations case studies provide a detailed examination of specific campaigns or initiatives undertaken

by companies, non-profits, or government agencies. These narratives illustrate how strategic



communication aligns with organizational goals and responds to external challenges. Unlike theoretical
frameworks, case studies offer concrete evidence of what works—and what doesn’t—in the dynamic field

of public relations.
The value of these case studies extends beyond academic interest; they are instrumental for PR
practitioners aiming to benchmark their strategies, anticipate potential pitfalls, and innovate in messaging

approaches. By synthesizing lessons from diverse industries and contexts, professionals can tailor their tactics

to evolving consumer expectations and media environments.

Key Elements in Successful PR Case Studies

Effective public relations case studies typically highlight several core components:
¢ Objective clarity: Defining clear, measurable goals such as reputation enhancement, crisis mitigation,
or product launch support.

¢ Audience identification: Understanding target demographics, influencers, and key stakeholders to

tailor messages appropriately.

e Strategic messaging: Crafting narratives that resonate emotionally and logically with intended

audiences.

e Media utilization: Leveraging traditional media, social platforms, and owned channels to maximize

reach and engagement.

¢ Outcome measurement: Using quantitative and qualitative metrics to evaluate campaign

effectiveness.

These elements collectively contribute to a holistic view of PR success and provide benchmarks for

replication or adaptation.

Noteworthy Public Relations Case Studies

Exploring specific case studies reveals how companies and organizations have harnessed innovative

approaches to public relations challenges. The following examples illustrate diverse strategies and outcomes.



1. The “Share a Coke” Campaign by Coca-Cola

One of the most cited public relations case studies in recent years, Coca-Cola’s “Share a Coke” campaign
exemplifies personalization and consumer engagement. Launched initially in Australia in 2011 and
expanded globally, the campaign replaced the iconic Coca-Cola logo with popular first names on bottles and

cans.
This initiative achieved several PR objectives:
¢ Increased brand interaction: Consumers were encouraged to find and share bottles with their names
or those of friends, creating organic social media buzz.

¢ Enhanced emotional connection: Personalization fostered a sense of ownership and community

around the product.

e Measurable sales growth: The campaign resulted in a 7% increase in sales within the first year in

Australia, demonstrating tangible impact.

The strategic use of social media amplified the campaign’s reach, with millions of shares and user-generated

content. This case underscores the power of integrating digital channels into traditional brand messaging.

2. Johnson & Johnson’s Tylenol Crisis Management

The 1982 Tylenol cyanide poisoning crisis remains a seminal example in public relations case studies
focused on crisis communication and corporate responsibility. When several people died after consuming

cyanide-laced Tylenol capsules, Johnson & Johnson responded with swift transparency.
Key tactics included:
¢ Immediate public disclosure: The company informed the public and authorities without delay,
prioritizing safety over profits.
¢ Product recall: A nationwide recall of 31 million bottles was conducted, costing over $100 million.

¢ Introduction of tamper-evident packaging: This innovation set new industry safety standards and

restored consumer confidence.



The company’s proactive and ethical approach is credited with salvaging the Tylenol brand and is

frequently referenced in PR crisis management literature.

3. Airbnb’s Response to Regulatory Challenges

Airbnb’s rise disrupted traditional hospitality sectors, but it faced regulatory scrutiny and community
pushback in many cities. The company’s public relations efforts centered on positioning itself as a
community-driven platform that supports local economies.
Their strategies included:

¢ Community engagement: Initiatives to support hosts and local businesses highlighted Airbnb’s

positive economic impact.

¢ Lobbying and advocacy: The company invested in public policy dialogues to influence legislation

favorably.

e Transparency campaigns: Publishing data on guest stays and tax contributions helped build trust.

‘While challenges persist, Airbnb’s multifaceted PR approach illustrates how companies can adapt messaging

to complex regulatory environments.

Analyzing Trends from Public Relations Case Studies

Across various case studies, several trends emerge that shape contemporary public relations practices:

Digital Integration and Social Media Amplification

Modern case studies consistently demonstrate the critical role of digital platforms in extending campaign
reach. Social media enables real-time engagement, user-generated content, and viral potential, making it an

indispensable tool in PR toolkits.



Emphasis on Authenticity and Transparency

Audiences increasingly demand honesty and accountability from brands. Successful case studies often

feature transparent communication, especially during crises, which builds long-term trust.

Data-Driven Decision Making

Advanced analytics allow PR professionals to measure campaign effectiveness and refine strategies.

Incorporating data insights helps demonstrate ROI and supports continuous improvement.

Corporate Social Responsibility (CSR) as a PR Strategy

Integrating CSR initiatives into public relations amplifies brand values and resonates with socially conscious

consumers. Many case studies highlight campaigns that link CSR with reputation building.

Leveraging Public Relations Case Studies for Strategic Advantage

For PR practitioners, dissecting these case studies is not merely an academic exercise but a pathway to
strategic innovation. By comparing approaches across industries, professionals can identify transferable

tactics and avoid repeating mistakes.

Organizations can also use case studies to train teams, inform crisis preparedness plans, and inspire creative
campaign development. Moreover, embedding learnings from case studies into digital content strategies can
enhance SEO performance by providing authoritative, relevant, and engaging material that attracts both

search engines and human readers.

Ultimately, public relations case studies illuminate the evolving landscape of communication, underscoring

the need for agility, empathy, and strategic foresight in building and sustaining brand equity.

Public Relations Case Studies

public relations case studies: PR News Casebook David P. Bianco, 1993 From the pages of
PR News - the world's most widely-read public relations weekly - comes this collection of 1000 case
studies covering major PR campaigns and events from the publication's nearly 50-year history.
Based on personal interviews conducted by PR News founder and former publisher Denny Griswold,
each case study analyzes how the most important buinesses, government agencies and other


https://santacruzdance.org/archive-th-192/public-relations-case-studies.pdf

organizations from around the world have handled such diverse issues as anniversaries, boycotts,
downsizing, industrial achievements, minority relations, new product introductions, plant closings,
product tampering, stockholder relations, and many others.

public relations case studies: The 10 Outstanding Public Relations Case Studies of the Year,
1984*

public relations case studies: Public Relations Cases Jerry A. Hendrix, 1998 This text begins
with an overview of the public relations process and introduces the interactive ROPE model
(Research, Objectives, Programming, Evaluation) to organize PR programs. Part Two is organized
around audience-centered forms of PR, while Part Three deals with emergency public relations.
Chapters in Parts Two and Three begin with an overview and then exhibit Silver Anvil Award cases
from planning through execution and evaluation, as well as some examples of failed PR campaigns.
The appendices consist of exercises and case problems for each of the PR forms presented and
contain the PRSA Code of Professional Standards.

public relations case studies: Cases in Public Relations Strategy Burton St. John III, Diana
Knott Martinelli, Robert S. Pritchard, Cylor Spaulding, 2018-08-02 Cases in Public Relations
Strategy draws on original, real-world case studies to provide students with a strategic approach to
meeting the needs of a client before, during, and beyond a campaign. Using the RACE (Research,
Action Planning, Communication, and Evaluation) model, students explore successful contemporary
campaigns and evaluate best practices in all major areas of public relations activity. This practical,
client-oriented text shows students how to systematically evaluate and adapt to the needs of a
particular client—whether big or small, global or local, for-profit or nonprofit—in order to launch the
most effective campaign. Each case includes a brief introduction focused on fundamentals and core
competencies, and all cases have been carefully selected to present a wide range of client types. In
addition to the lessons from professionals in the case studies, a section on PR consulting and an
appendix on advancing your PR career give students the knowledge and skills they need for success
in the field. Give your students the SAGE edge! SAGE edge offers a robust online environment
featuring an impressive array of free tools and resources for review, study, and further exploration,
keeping both instructors and students on the cutting edge of teaching and learning.

public relations case studies: Public Relations Cases Danny Moss, Barbara DeSanto,
2022-11-11 This unique collection of contemporary international public relations (PR) case studies
gives the reader in-depth insight into effective PR practice in a range of organizational contexts. The
global cases demonstrate the breadth and sophistication of the public relations function, both in
public and private sector organizations. This fully updated third edition of Public Relations Cases
offers fresh perspectives on the changing face of contemporary public relations and the development
of PR and communication strategies. Addressing the gap in PR literature, it examines political
systems, climate, media ownership and structures, as well as the social values and economic
conditions which shape the role and work of PR practitioners. The book follows a four-part analytical
model CDAO (Context, Decisions, Actions and Outcomes) to successfully identify the key points of
comparison between cases to uncover how and why particular events occur and, critically, identifies
what key factors and actions we can learn from in future decision-making. Featuring updated cases
from across industries and around the world, including South East Asia, Latin America, the UK and
the US, this book is an invaluable resource for researchers, postgraduate and executive education
students studying public relations, corporate communication and public affairs.

public relations case studies: Public Relations Practices Patrick Jackson, Allen H. Center,
1995 Case book for the Public Relations Management course. For graduate and undergraduate level
courses in introductory public relations; public relations campaigns, cases & problems; business
communications; management and society. This text, written by two of the most respected and
honored individuals in the field, has become the PR casebook for students, teachers and
practitioners. By carefully analyzing actual cases, the authors help students develop agility in
applying effective, cutting-edge public relations practices to a wide variety of situations...involving
all types and sizes of organizations.




public relations case studies: Adventures in Public Relations David W. Guth, Charles
Marsh, 2005 Adventures in Public Relations engages students in the practice of public relations with
exciting, timely, representative cases combined with a strong focus on critical thinking and problem
solving. This text conveys the excitement and challenge of public relations by presenting students
with a real-world portrait of the profession. Students will learn from the successes and failures of
the public relations campaigns examined in the text. The book's focus on critical thinking helps
students develop the problem-solving skills essential to success in public relations. As with the
authors' successful introductory text, Public Relations: A Values-Driven Approach, this text also
encourages readers to identify, refine, and test their own values systems.

public relations case studies: Cases in Public Relations Management Patricia Swann,
2014-02-18 Developed for advanced students in public relations, Cases in Public Relations
Management uses recent cases in public relations that had outcomes varying from expected to
unsuccessful. The text challenges students to think analytically, strategically, and practically. Each
case is based on real events, and is designed to encourage discussion, debate, and exploration of the
options available to today's strategic public relations manager. Key features of this text include
coverage of the latest controversies in current events, discussion of the ethical issues that have
made headlines in recent years, and strategies used by public relations practitioners. Each case has
extensive supplemental materials taken directly from the case for students' further investigation and
discussion. The case study approach encourages readers to assess what they know about
communication theory, the public relations process, and management practices, and prepares them
for their future careers as PR practitioners. New to the second edition are: 27 new case studies,
including coverage of social media and social responsibility elements New chapters on corporate
social responsibility (CSR) and activism End-of-chapter exercises Embedded hyperlinks in eBook
Fully enhanced companion website that includes: Instructor resources: PowerPoint presentations,
Case Supplements, Instructor Guides Student resources: Quizzes, Glossary, Case Supplements

public relations case studies: Top 100 Case Studies in PR, 2006

public relations case studies: Applied Public Relations Lawrence F. Lamb, Kathy Brittain
McKee, 2004-08-12 First Published in 2009. Routledge is an imprint of Taylor & Francis, an informa
company.

public relations case studies: Public Relations Case Studies from Around the World Judy
VanSlyke Turk, Jean Valin, John Paluszek, 2014 The case studies in this book, many of which have
won national or international awards, represent an impressive scope of public relations practice -
from public diplomacy to corporate social responsibility to community relations to tourism to
fundraising. They include best practices of multinational corporations, non-governmental
organizations and governmental agencies around the world.

public relations case studies: Applied Public Relations Kathy Brittain Richardson, Marcie
Hinton, 2015-03-27 With its practical orientation and scope, Applied Public Relations is the ideal text
for any public relations case studies or public relations management course that places an emphasis
on stakeholder groups. Through the presentation of current cases covering a wide variety of
industries, locations, and settings, Kathy Richardson and Marcie Hinton examine how real
organizations develop and maintain their relationships, offering valuable insights into business and
organizational management practices. The book’s organization of case studies allows instructors to
use the text in several ways: instructors can focus on specific stakeholders by using the chapters
presented; they can focus on particular issues, such as labor relations or crisis management by
selecting cases from within several chapters; or they can select cases that contrast campaigns with
ongoing programs or managerial behaviors. A focus on ethics and social responsibility underlies the
book, and students are challenged to assess the effectiveness of the practices outlined and
understand the ethical implications of those choices. This Third Edition features: 25 new and current
domestic and international case studies specifically chosen for their relevancy and relatability to
students New Professional Insights commentaries where practitioners respond to a set of questions
relating to their work Increased emphasis on ethics and social responsibility Fully enhanced




companion website that is connected with the text, including a test bank and PowerPoint
presentations for instructors, and chapter-specific discussion questions and additional readings for
students

public relations case studies: Public Relations Cases Jerry A. Hendrix, Darrell C. Hayes, 2007
Succeed in your communications course with PUBLIC RELATIONS CASES! The authors use
award-winning cases to give you a glimpse into best practices for public relations campaigns as they
present a clear theoretical grounding in the major areas of public relations. Using the ROPE process
model (research, objectives, programming, and evaluation), you'll learn how to analyze the strengths
and weaknesses of successful cases and then create ways to make them even better.--Publisher's
web site.

public relations case studies: Fifteen Case Studies in International Public Relations
University of Florida. Institute for Public Relations, 1999

public relations case studies: Public Relations Practices Allen H. Center, Frank E. Walsh,
1981

public relations case studies: Handbook of Public Relations Robert L. Heath, Gabriel M.
Vasquez, 2001 This is a comprehensive and detailed examination of the field, which reviews current
scholarly literature. This contributed volume stresses the role PR plays in building relationships
between organizations, markets, audiences and the public.

public relations case studies: Public Relations Cases Darrell C. Hayes, Jerry A. Hendrix,
Pallavi D. Kumar, 2012-01-01 Primarily using Public Relations Society of America award-winning
cases, PUBLIC RELATIONS CASES, Ninth Edition, presents a clear theoretical grounding in the
major areas of public relations. Using the ROPE process model (Research, Objectives, Programming,
and Evaluation), the authors keep students focused on the strategic elements of exemplary
communications campaigns. The case studies provide glimpses into best practices for public
relations campaigns as recognized by professionals in the field. The cases all use a strategic
communications model, where clearly defined objectives are based on sound research and good
audience analysis, followed by creative tactics that are evaluated for their effectiveness.

public relations case studies: Institutional Public Relations and Development Programs
American College Public Relations Association, 1966

public relations case studies: Twenty-four Case Studies American College Public Relations
Association, 1966

public relations case studies: Evaluating Public Relations Tom Watson, Paul Noble, 2007
Fully revised and updated, the second edition of this book allows practitioners to more closely
monitor and evaluate their campaigns and helps them develop more robust campaign strategies.

Related to public relations case studies

Public relations - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

Crisis communication - HBR This case is a follow-up to "Crisis at Away (A)" (UVA-S-0361), which
explores the lifestyle-brand start-up Away as it grapples with a public-relations

Lululemon Athletica's Product, Employee and Public Relations Issues Buy books, tools, case
studies, and articles on leadership, strategy, innovation, and other business and management topics
Nike, Inc.: Developing an Effective Public Relations Strategy Buy books, tools, case studies,
and articles on leadership, strategy, innovation, and other business and management topics
Corporate communications - HBR Find new ideas and classic advice for global leaders from the
world's best business and management experts

Research: A Little Recognition Can Provide a Big Morale Boost Shibeal O'Flaherty Shibeal
O’Flaherty is a PhD student in Public Policy at King’s College London, and a Researcher at What
Works for Children’s Social Care (WWCSC). Her

The Comprehensive Business Case for Sustainability Tensie Whelan is a clinical professor of
business and society and the director of the NYU Stern Center for Sustainable Business, and she sits



on the advisory boards of Arabesque

Harvard Business Review - Ideas and Advice for Leaders Find new ideas and classic advice on
strategy, innovation and leadership, for global leaders from the world's best business and
management experts

Community Relations 2.0 - Harvard Business Review In the most successful firms the authors
studied, community management was a dedicated function, combining marketing, public relations,
and information technology skills

Paul Frank and Native American Stereotypes: A Case of In the wake of this public relations
nightmare, students are asked to reflect on the actions taken by Paul Frank Industries prior to,
during and after the marketing event. Stefanie

Public relations - HBR Find new ideas and classic advice for global leaders from the world's best
business and management experts

Crisis communication - HBR This case is a follow-up to "Crisis at Away (A)" (UVA-S-0361), which
explores the lifestyle-brand start-up Away as it grapples with a public-relations

Lululemon Athletica's Product, Employee and Public Relations Issues Buy books, tools, case
studies, and articles on leadership, strategy, innovation, and other business and management topics
Nike, Inc.: Developing an Effective Public Relations Strategy Buy books, tools, case studies,
and articles on leadership, strategy, innovation, and other business and management topics
Corporate communications - HBR Find new ideas and classic advice for global leaders from the
world's best business and management experts

Research: A Little Recognition Can Provide a Big Morale Boost Shibeal O'Flaherty Shibeal
O’Flaherty is a PhD student in Public Policy at King’s College London, and a Researcher at What
Works for Children’s Social Care (WWCSC). Her

The Comprehensive Business Case for Sustainability Tensie Whelan is a clinical professor of
business and society and the director of the NYU Stern Center for Sustainable Business, and she sits
on the advisory boards of Arabesque

Harvard Business Review - Ideas and Advice for Leaders Find new ideas and classic advice on
strategy, innovation and leadership, for global leaders from the world's best business and
management experts

Community Relations 2.0 - Harvard Business Review In the most successful firms the authors
studied, community management was a dedicated function, combining marketing, public relations,
and information technology skills

Paul Frank and Native American Stereotypes: A Case of In the wake of this public relations
nightmare, students are asked to reflect on the actions taken by Paul Frank Industries prior to,
during and after the marketing event. Stefanie

Related to public relations case studies

China's First English Case Studies Collection in the Brand Public Relations and Marketing
Industry Gains Favor from International Business Schools (KELOLAND News2y) BEIJING,
Aug. 30, 2023 /PRNewswire/ -- According to 17PR reports: the first English case studies collection in
China's brand public relations and marketing industry, titled Public Relations Case

China's First English Case Studies Collection in the Brand Public Relations and Marketing
Industry Gains Favor from International Business Schools (KELOLAND News2y) BEIJING,
Aug. 30, 2023 /PRNewswire/ -- According to 17PR reports: the first English case studies collection in
China's brand public relations and marketing industry, titled Public Relations Case

MSU student group uses PR project to draw attention to multiculturalism (The State
Newsly) Michigan State University's division of the Public Relations Student Society of America, or
PRSSA, competed in a public relations case study competition to draw attention to multicultural
topics from

MSU student group uses PR project to draw attention to multiculturalism (The State



Newsly) Michigan State University's division of the Public Relations Student Society of America, or
PRSSA, competed in a public relations case study competition to draw attention to multicultural
topics from

Earning A Public Relations Degree: Everything You Should Know (Forbesly) Nick Mireles is a
writer on the central coast of California. He has a knack for film, music, and Dungeons and Dragons.
When he’s not writing, he tries to spend his days reading, surfing, and camping

Earning A Public Relations Degree: Everything You Should Know (Forbesly) Nick Mireles is a
writer on the central coast of California. He has a knack for film, music, and Dungeons and Dragons.
When he’s not writing, he tries to spend his days reading, surfing, and camping

ACCESS Newswire Named Client for 2026 PRSSA Bateman Case Study Competition (9d)
National competition gives students the opportunity to work with one of North America's leading
newswire services

ACCESS Newswire Named Client for 2026 PRSSA Bateman Case Study Competition (9d)
National competition gives students the opportunity to work with one of North America's leading
newswire services

The Company Behind Tylenol Tries to Navigate Its Latest Crisis (10d) Kenvue, a two-year-old
spinoff from Johnson & Johnson, is confronting a public-relations nightmare as President Trump and
The Company Behind Tylenol Tries to Navigate Its Latest Crisis (10d) Kenvue, a two-year-old
spinoff from Johnson & Johnson, is confronting a public-relations nightmare as President Trump and

Related Articles

e game of thrones seasons 1 3
e 6th grade geometry worksheets
¢ laboratory manual in physical geology

Back to Home


https://santacruzdance.org/archive-th-192/game-of-thrones-seasons-1-3.pdf
https://santacruzdance.org/archive-th-192/6th-grade-geometry-worksheets.pdf
https://santacruzdance.org/archive-th-192/laboratory-manual-in-physical-geology.pdf
https://santacruzdance.org

