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diffusion of innovations everett m rogers is a foundational concept in understanding how new
ideas, technologies, and practices spread within societies and organizations. Everett M. Rogers, a
communication theorist and sociologist, introduced this theory in his seminal work, "Diffusion of
Innovations," first published in 1962. Since then, his framework has been extensively applied across
multiple disciplines—from marketing and public health to education and technology
adoption—making it a timeless reference for anyone interested in the dynamics of change. Let’s dive
deeper into what makes Rogers' theory so influential and how it helps explain the spread of
innovations in everyday life.

The Core Concept: What is Diffusion of Innovations?

At its heart, Rogers’ diffusion of innovations theory explains how, why, and at what rate new ideas
and technology spread through cultures. The process is not random; rather, it follows a predictable
pattern influenced by communication channels, social systems, time, and the innovation itself.

Rogers defined diffusion as “the process by which an innovation is communicated through certain
channels over time among the members of a social system.” This highlights four critical elements:

Innovation: The new idea, practice, or object that is perceived as new by an individual or
group.

Communication Channels: The means by which information about the innovation is
transmitted.

Time: The duration it takes for the innovation to be adopted by members of the social system.

Social System: The community or group of individuals who are potential adopters of the
innovation.

By analyzing these elements, Rogers created a framework that helps explain why some innovations
catch on quickly and others fail to gain traction.

The Innovation Adoption Curve: Categories of Adopters

One of the most well-known contributions of Everett M. Rogers is the categorization of adopters
based on their willingness and speed to embrace innovations. This adoption curve segments people
into five groups:



Innovators: These are risk-takers who are eager to try new ideas, often willing to encounter1.
some uncertainty.

Early Adopters: Respected social leaders who adopt innovations early but carefully, serving2.
as role models for others.

Early Majority: Individuals who adopt new ideas just before the average person, deliberate3.
but open to change.

Late Majority: Skeptics who adopt only after the majority has tried the innovation, often4.
influenced by peer pressure.

Laggards: Traditionalists who resist change and adopt innovations last, if at all.5.

Understanding these groups is crucial for marketers, educators, and change agents because
tailoring messages to each group’s characteristics can significantly impact the success of an
innovation.

Why Categorizing Adopters Matters

Recognizing these adopter categories allows organizations to strategize the diffusion process better.
For example, targeting early adopters effectively can create a ripple effect, influencing the early
majority to follow suit. Conversely, ignoring the concerns of the late majority or laggards might slow
down overall adoption, especially in tightly knit social systems.

Factors Influencing the Rate of Adoption

Rogers identified several attributes of innovations that influence how quickly they are adopted by a
social system. These factors are often used to evaluate the potential success of a new product or
idea.

Relative Advantage: The degree to which an innovation is perceived as better than the idea it
replaces.

Compatibility: How consistent the innovation is with the values, past experiences, and needs
of potential adopters.

Complexity: The degree to which an innovation is perceived as difficult to understand or use.

Trialability: The extent to which an innovation can be experimented with on a limited basis
before making a full commitment.

Observability: The degree to which the results of an innovation are visible to others.



Innovations that score highly on relative advantage, compatibility, trialability, and observability tend
to diffuse faster, while complexity can slow down adoption.

Applying These Factors in Real Life

Consider how smartphones became ubiquitous. Their relative advantage over traditional phones was
clear—offering internet access, apps, and multimedia. They were compatible with users’ desire for
connectivity and entertainment. The learning curve was manageable, and trialability was high since
many people could experience smartphones through friends or stores before buying. Lastly, their
use was highly visible, encouraging others to adopt them quickly.

Communication Channels and Social Systems in
Diffusion

The way an innovation spreads depends heavily on the communication channels used to disseminate
information and the social context in which adoption occurs.

Mass Media vs. Interpersonal Communication

Mass media plays a critical role in creating awareness about an innovation, often reaching large
audiences quickly. However, interpersonal communication—such as conversations with friends,
family, or trusted opinion leaders—tends to have a stronger influence on persuading individuals to
adopt.

For example, hearing about a new farming technique on the radio may spark curiosity, but seeing a
neighbor successfully implement it and sharing their experience often motivates adoption more
effectively.

Role of Opinion Leaders

Opinion leaders are influential individuals within social systems who help accelerate diffusion by
endorsing and modeling the innovation. Rogers emphasized their importance because they bridge
the gap between mass media and the community, translating messages into meaningful
recommendations.

In marketing or public health campaigns, identifying and engaging opinion leaders can amplify the
reach and credibility of the innovation.



The Enduring Impact of Everett M. Rogers’ Work

Since its inception, the diffusion of innovations theory has been adapted to various fields. In
healthcare, it explains how new medical practices spread among practitioners. In education, it helps
understand how teaching innovations gain acceptance. In technology, it informs strategies for
launching new products.

Moreover, Rogers’ theory has evolved with modern communication tools. Social media platforms
now serve as powerful channels for accelerating diffusion, altering how quickly and broadly
innovations spread.

Tips for Leveraging Diffusion of Innovations Today

Identify your adopter categories: Tailor communication to innovators, early adopters, and
others to maximize impact.

Highlight relative advantage and compatibility: Clearly articulate how your innovation
improves users’ lives and fits their values.

Reduce complexity: Make innovations easy to understand and use through tutorials, demos,
and support.

Encourage trialability: Allow potential adopters to experiment with the innovation risk-free.

Utilize opinion leaders: Engage respected individuals to endorse and model the innovation.

Leverage social proof: Showcase visible benefits and success stories to encourage others to
adopt.

By embracing these principles rooted in Rogers’ diffusion of innovations, businesses and
organizations can enhance their ability to introduce new ideas effectively and sustainably.

---

Everett M. Rogers’ diffusion of innovations theory remains a cornerstone in understanding how
change spreads. Its blend of sociological insight with practical application makes it invaluable to
anyone looking to navigate the complex journey of adoption in an interconnected world. Whether
launching a product, promoting a behavior, or introducing a new technology, appreciating the
subtleties of diffusion helps ensure innovations find their way into widespread use.

Frequently Asked Questions



Who is Everett M. Rogers and what is he known for?
Everett M. Rogers was a communication scholar best known for developing the Diffusion of
Innovations theory, which explains how new ideas and technologies spread through cultures and
social systems.

What is the Diffusion of Innovations theory by Everett M.
Rogers?
The Diffusion of Innovations theory describes the process by which an innovation is communicated
over time among the participants in a social system, highlighting factors that influence the adoption
rate.

What are the five adopter categories in Rogers' Diffusion of
Innovations?
The five adopter categories are Innovators, Early Adopters, Early Majority, Late Majority, and
Laggards, which categorize individuals based on their willingness and speed to adopt an innovation.

What are the key factors that affect the adoption of an
innovation according to Rogers?
Key factors include relative advantage, compatibility, complexity, trialability, and observability,
which influence how quickly and widely an innovation is adopted.

How does social system influence the diffusion process in
Rogers' theory?
The social system, including norms, opinion leaders, and social networks, plays a critical role in
facilitating or hindering the spread of innovations within a community or organization.

How is the Diffusion of Innovations theory applied in modern
marketing?
Marketers use the theory to target different adopter categories strategically, design communication
campaigns, and accelerate product adoption by leveraging influencers and social proof.

What is the role of communication channels in Rogers'
Diffusion of Innovations?
Communication channels are the means through which information about the innovation is
transmitted, and their effectiveness impacts how quickly an innovation spreads.

Can the Diffusion of Innovations theory be applied to digital



technologies?
Yes, the theory is widely used to understand and promote the adoption of digital technologies,
considering factors like user experience, social influence, and accessibility.

Additional Resources
Diffusion of Innovations Everett M Rogers: Understanding the Spread of Ideas and Technologies

diffusion of innovations everett m rogers stands as a cornerstone concept in the study of how
new ideas, practices, or products gain traction within societies and organizations. Originating from
the seminal work of Everett M. Rogers, this theory has provided scholars, marketers, policymakers,
and technologists with a structured framework to analyze and predict the adoption patterns of
innovations. Over the decades, Rogers’ diffusion of innovations model has transcended academic
boundaries, influencing fields as diverse as agriculture, healthcare, communication, and information
technology.

The Foundations of Diffusion of Innovations by Everett
M. Rogers

Everett M. Rogers, a communication scholar and sociologist, introduced the diffusion of innovations
theory in 1962. His research synthesized over 500 studies on how innovations spread across cultures
and communities, resulting in a comprehensive model that explains the process through which an
innovation is communicated over time among members of a social system. The theory emphasizes
that adoption is not instantaneous but follows a predictable progression influenced by multiple
factors.

At its core, diffusion refers to the process by which an innovation is communicated through certain
channels over time among members of a social system. Rogers defined an innovation as "an idea,
practice, or object that is perceived as new by an individual or other unit of adoption." This
perception of newness is critical, as it triggers the decision-making process that leads to adoption or
rejection.

Key Elements of the Theory

Rogers’ diffusion of innovations framework is built on five main elements:

Innovation: The new idea, behavior, or object that is being introduced.

Communication Channels: The means by which information about the innovation is
transmitted.

Time: The duration it takes for the innovation to be adopted by members of the social system.



Social System: The community or group of individuals adopting the innovation.

Adopter Categories: Classification of individuals based on their readiness to adopt the
innovation.

These elements interplay to shape the diffusion process, with each factor influencing the rate and
extent of adoption.

Adopter Categories: Profiling the Adoption Curve

One of the most influential contributions of Rogers’ diffusion of innovations theory lies in its
classification of adopters into five categories, each representing a stage in the adoption lifecycle:

Innovators (2.5%): Venturesome individuals eager to try new ideas, often risk-takers.1.

Early Adopters (13.5%): Respected opinion leaders who adopt innovations early but2.
carefully.

Early Majority (34%): Deliberate individuals who adopt new ideas just before the average3.
person.

Late Majority (34%): Skeptical individuals who adopt innovations after the majority has tried4.
them.

Laggards (16%): Traditionalists who resist change and adopt innovations only when5.
necessary.

Understanding these adopter categories is crucial for strategists aiming to tailor communication and
marketing efforts effectively. For example, targeting early adopters can accelerate diffusion by
leveraging their influence within social networks.

The Innovation-Decision Process

Rogers identified a five-stage process through which individuals pass when deciding whether to
adopt an innovation:

Knowledge: Awareness of the innovation and its functions.1.

Persuasion: Formation of a favorable or unfavorable attitude toward the innovation.2.

Decision: Commitment to adopting or rejecting the innovation.3.



Implementation: Putting the innovation to use.4.

Confirmation: Seeking reinforcement for the decision or reversing it.5.

This sequential model underscores the importance of communication and social influence at each
stage, guiding how change agents can intervene to facilitate adoption.

Applications and Impact Across Industries

The diffusion of innovations theory by Everett M. Rogers has been applied extensively in various
sectors to understand and promote the uptake of new technologies and practices.

Healthcare and Public Health

In public health, diffusion theory has been instrumental in designing campaigns for vaccination,
disease prevention, and health behavior changes. For example, understanding adopter categories
has helped health educators identify early adopters within communities who can champion
behaviors like hand hygiene or smoking cessation, thereby accelerating societal acceptance.

Technology and Marketing

The theory has found profound relevance in technology adoption, from smartphones to software
applications. Marketers use Rogers’ framework to segment consumers and target innovators and
early adopters first, creating a ripple effect that encourages the early and late majority segments to
follow. The model also highlights the role of communication channels—such as social media
influencers or peer networks—in shaping adoption decisions.

Agriculture and Rural Development

Historically, Rogers’ diffusion of innovations was rooted in agricultural extension work, where the
goal was to propagate improved farming techniques. Understanding how farmers adopt new seeds
or irrigation methods has helped development agencies design better outreach and training
programs.

Strengths and Criticisms of the Diffusion of
Innovations Theory

While the diffusion of innovations framework has been widely celebrated for its clarity and



versatility, it is not without critiques. Its strengths include:

Comprehensive Framework: Integrates multiple variables affecting adoption.

Practical Utility: Provides actionable insights for change agents and marketers.

Cross-Disciplinary Relevance: Applicable across social sciences, business, and health
sectors.

Conversely, some scholars point out limitations:

Overemphasis on Individual Choice: Critics argue it downplays structural and systemic
barriers affecting adoption.

Linear Assumptions: The staged model may oversimplify complex decision-making
processes.

Contextual Variability: Cultural and socio-economic factors sometimes require adaptations
of the model.

Despite these critiques, the diffusion of innovations everett m rogers theory remains a foundational
tool for analyzing how new ideas propagate and become integrated into social systems.

Modern Adaptations and Digital Age Relevance

With the advent of digital communication platforms, Rogers’ diffusion theory has found new
dimensions. The speed and reach of innovations today have accelerated dramatically through social
media, online communities, and viral marketing. Researchers are exploring how traditional adopter
categories translate in online environments and how influencers serve as modern-day early adopters
or opinion leaders.

Furthermore, data analytics and network theory complement the diffusion framework by mapping
real-time adoption patterns and identifying critical nodes for intervention. This fusion of classic
diffusion theory with modern technology enhances strategic planning in innovation management.

Everett M. Rogers’ diffusion of innovations theory continues to shape our understanding of how
ideas spread and take hold. Its enduring relevance lies in its ability to adapt and inform strategies
that harness social dynamics, communication, and human behavior to foster meaningful change.



Diffusion Of Innovations Everett M Rogers

  diffusion of innovations everett m rogers: Diffusion of Innovations, 5th Edition Everett M.
Rogers, 2003-08-16 Now in its fifth edition, Diffusion of Innovations is a classic work on the spread
of new ideas. In this renowned book, Everett M. Rogers, professor and chair of the Department of
Communication & Journalism at the University of New Mexico, explains how new ideas spread via
communication channels over time. Such innovations are initially perceived as uncertain and even
risky. To overcome this uncertainty, most people seek out others like themselves who have already
adopted the new idea. Thus the diffusion process consists of a few individuals who first adopt an
innovation, then spread the word among their circle of acquaintances—a process which typically
takes months or years. But there are exceptions: use of the Internet in the 1990s, for example, may
have spread more rapidly than any other innovation in the history of humankind. Furthermore, the
Internet is changing the very nature of diffusion by decreasing the importance of physical distance
between people. The fifth edition addresses the spread of the Internet, and how it has transformed
the way human beings communicate and adopt new ideas.
  diffusion of innovations everett m rogers: Diffusion of Innovations Everett M. Rogers,
1995 Growing up when your body and mind insist on performing things that are far from normal
must be like a hell on earth. Frank developed Tourette Syndrome before the disease was recognized
as a physiological ailment, and eventually inherited all of its complications. After many admissions to
hospitals where he was treated as a psych patient, he was finally admitted to New York Hospital and
diagnosed with Tourette Syndrome.Some victims of TS have very mild symptoms, such as an
occasional twitch, eye blinking, or throat clearing. Frank's severe tics in the form of loud barking
noises, body twitches, picking at his skin, or poking others, plus ADHD, OCD, coprolalia (constantly
using obscene language ), echolalia (repeating sentences and words over and over), all led to a life
filled with experiences that most of us could not imagine. Through this book he has relived some of
those events, and explains that he would probably have committed suicide if he had not believed
such an action would condemn him to hell for all eternity. You will laugh and cry as you read his
story, and obtain a better understanding of Tourette Syndrome or anyone afflicted with similar
disorders.
  diffusion of innovations everett m rogers: Diffusion of Innovations, 4th Edition Everett M.
Rogers, 2010-07-06 Since the first edition of this landmark book was published in 1962, Everett
Rogers's name has become virtually synonymous with the study of diffusion of innovations,
according to Choice. The second and third editions of Diffusion of Innovations became the standard
textbook and reference on diffusion studies. Now, in the fourth edition, Rogers presents the
culmination of more than thirty years of research that will set a new standard for analysis and
inquiry. The fourth edition is (1) a revision of the theoretical framework and the research evidence
supporting this model of diffusion, and (2) a new intellectual venture, in that new concepts and new
theoretical viewpoints are introduced. This edition differs from its predecessors in that it takes a
much more critical stance in its review and synthesis of 5,000 diffusion publications. During the past
thirty years or so, diffusion research has grown to be widely recognized, applied and admired, but it
has also been subjected to both constructive and destructive criticism. This criticism is due in large
part to the stereotyped and limited ways in which many diffusion scholars have defined the scope
and method of their field of study. Rogers analyzes the limitations of previous diffusion studies,
showing, for example, that the convergence model, by which participants create and share
information to reach a mutual understanding, more accurately describes diffusion in most cases than
the linear model. Rogers provides an entirely new set of case examples, from the Balinese Water
Temple to Nintendo videogames, that beautifully illustrate his expansive research, as well as a
completely revised bibliography covering all relevant diffusion scholarship in the past decade. Most
important, he discusses recent research and current topics, including social marketing, forecasting
the rate of adoption, technology transfer, and more. This all-inclusive work will be essential reading

https://santacruzdance.org/archive-th-190/diffusion-of-innovations-everett-m-rogers.pdf


for scholars and students in the fields of communications, marketing, geography, economic
development, political science, sociology, and other related fields for generations to come.
  diffusion of innovations everett m rogers: Bibliography on the Diffusion of Innovations, by
Everett M. Rogers. Supplement Everett M. Rogers, 1968
  diffusion of innovations everett m rogers: Bibliography on the Diffusion of Innovations. By
Everett M. Rogers Michigan State University (LANSING). Diffusion Documents Center, Everett
Mitchell ROGERS, 1966
  diffusion of innovations everett m rogers: Communication of Innovations Everett M.
Rogers, F. Floyd Shoemaker, 1971 This book is directed to social scientists with an academic
interest in the microanalysis of communication and change, and to change agents whose purpose is
to diffuse innovations.
  diffusion of innovations everett m rogers: Diffusion of Innovations. Communication of
Innovations: a Cross-cultural Approach. 2nd Ed.; by Everett M. Rogers with F. Floyd
Shoemaker Everett Mitchell ROGERS, 1971
  diffusion of innovations everett m rogers: Planned Change Theories for Nursing Constance
Rimmer Tiffany, Louette R. Johnson Lutjens, 1998 In a groundbreaking publication, Constance
Rimmer Tiffany and Louette R. Johnson Lutjens present a foundation for nurses: understanding of
planned change. Planned Change Theories for Nursing contains overviews of three widely accepted
change theoriesand a new systems-oriented planned change theory and shows the implications of
these theories for nursing practice. The first section of this book offers a thoughtful overview of the
issues involved in the use of planned change theories, beginning with the rationale for studying
planned change theories and important points to consider in choosing among them. The authors
then explore the role of power in change and discuss moral and ethical questions involved in
planned change. The final chapter in this section addresses the diagnostic process, innovations as
solutions, and the evaluation of planned change. Chapter 9 serves as a transition in which the
authors reflect on the implications of planned change in a representative nursing model, the
well-known Roy Adaptation Model. This chapter also provides a nursing orientation for Part II, in
which the authors examine in turn Lewin's micro theories; Bennis, Benne, and Chin's planned
change writings; the Rogers Diffusion Model; and Bhola's Configurations Model. For each of these
theories or models, the authors present an overview, an analysis and critique, and a discussion
entitled, Altering the Peg, in which the theories are individually viewed in light of the key concepts
in the Roy Adaptation Model. The book concludes with a discussion of the theoretical underpinnings
for carrying out planned change research and incorporating research findings in nursing practice. In
addition, the appendixes provide a wealth of source information for the theories discussed.
  diffusion of innovations everett m rogers: The Invention of Technological Innovation Benoît
Godin, 2019 p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 10.0px Arial} This timely book provides an
intellectual and conceptual history of a key representation of innovation: technological innovation.
Tracing the history of the discourses of scholars, practitioners and policy-makers, and exploring how
and why innovation became defined as technological, Benoît Godin studies the emergence of the
term, its meaning, and its transformation and use over time.
  diffusion of innovations everett m rogers: Models of Innovation Benoit Godin, 2017-02-24
Benoît Godin is a Professor at the Institut national de la recherche scientifique, Montreal. Models
abound in science, technology, and society (STS) studies and in science, technology, and innovation
(STI) studies. They are continually being invented, with one author developing many versions of the
same model over time. At the same time, models are regularly criticized. Such is the case with the
most influential model in STS-STI: the linear model of innovation. In this book, Benoît Godin
examines the emergence and diffusion of the three most important conceptual models of innovation
from the early twentieth century to the late 1980s: stage models, linear models, and holistic models.
Godin first traces the history of the models of innovation constructed during this period, considering
why these particular models came into being and what use was made of them. He then rethinks and
debunks the historical narratives of models developed by theorists of innovation. Godin documents a



greater diversity of thinkers and schools than in the conventional account, tracing a genealogy of
models beginning with anthropologists, industrialists, and practitioners in the first half of the
twentieth century to their later formalization in STS-STI. Godin suggests that a model is a
conceptualization, which could be narrative, or a set of conceptualizations, or a paradigmatic
perspective, often in pictorial form and reduced discursively to a simplified representation of reality.
Why are so many things called models? Godin claims that model has a rhetorical function. First, a
model is a symbol of “scientificity.” Second, a model travels easily among scholars and policy
makers. Calling a conceptualization or narrative or perspective a model facilitates its propagation.
  diffusion of innovations everett m rogers: Communication Yearbook 3 Dan Nimmo,
1979-01-01
  diffusion of innovations everett m rogers: Theories of Human Communication Stephen W.
Littlejohn, Karen A. Foss, 2010-11-04 For almost four decades, Theories of Human Communication
has offered readers an engaging and informative guide to the rich array of theories that influence
our understanding of communication. The first edition broke new ground with its comprehensive
discussion of theorizing by communication scholars. Since that time, the field has expanded
tremendously from a small cluster of explanations and relatively unconnected theories to a huge
body of work from numerous traditions or communities of scholarship. The tenth edition covers both
classic and recent theories created by communication scholars and informed by scholars in other
fields. Littlejohn and Foss organize communication theory around two intersecting elementscontexts
and theoretical traditionsand emphasize the connections, trajectories, and relationships among the
theories. They provide clear, accessible explanations that synthesize without oversimplifying. Their
extensive use of examples presents theorizing as a natural process and invites readers to reflect on
their own experiences and to become active participants in continuing the conversation. In addition
to the authors lucid explanations of theories, the text includes From the Source boxes in which the
theorists share their perspectives on communication. The extensive bibliography (almost 1,200
entries) and chapter citations are invaluable resources for more in-depth study.
  diffusion of innovations everett m rogers: Innovation and Adaptation in War Matthew A.
Tattar, 2025-05-20 An analysis of advances in military technology that illustrates the importance of
organizational flexibility in both an attacker’s innovations and an opponent’s adaptations. How
important is military innovation in determining outcomes during armed conflict? In Innovation and
Adaptation in War, Matthew Tattar questions the conventional wisdom that, to succeed, military
organizations must innovate early and often. Because successful methods of warfare are soon widely
imitated or countered on the international stage, the advantages of a particular innovation quickly
evaporate. Therefore, Tattar argues, large-scale innovations at the cost of organizational flexibility
and the ability to adapt to an adversary’s innovations may not be the optimal path—not just because
force readiness is vital but also because innovation does not provide as long-lasting and decisive an
advantage as may have been previously thought. Although other scholars have analyzed the sources
of military innovation, Tattar is the first to focus on the relationship between innovation and specific
military outcomes. Looking at several different types of military organizations and many different
types of battles, he draws on theoretical works, in-depth historical research, and case studies, and
finds that the initial advantages that are generated by innovation disappear far too rapidly in
wartime for militaries to depend on them for victory. Furthermore, as Tattar demonstrates,
emphasizing innovation in defense planning at the expense of organizational flexibility can have
significant negative consequences. The decisive factor in successful adaptation, more often than not,
is a well-positioned and flexible organization. Providing both a new framework for studying military
innovation and a comprehensive review of the current literature in this field, Innovation and
Adaptation in War offers crucial policymaking insights into when and under what circumstances
militaries should innovate and adapt.
  diffusion of innovations everett m rogers: Subsistence Agriculture and Economic
Development Clifton R. Wharton, 2017-07-28 One of the more perplexing problems of economic
development is helping subsistence farmers break away from production simply for home



consumption to become commercial farmers, producing more and more for sale in the marketplace.
Although subsistence farms occupy 40 percent of the worlds cultivated land and support half of
mankind, facts about them and programs to increase their output are scattered. Subsistence
Agriculture and Economic Development provides a unique overview of these difficulties and their
significance to economic development. It is the first book to subject subsistence agriculture to
rigorous multi-disciplinary examination and to bring to light new theory and empirical evidence
directed toward solving the problem.This volume contains original chapters by forty leading social
scientists and agricultural specialists who summarize contemporary theory, fact, and policy on the
problems of developing agriculture from subsistence to a commercial basis. Each contributor speaks
from one or more of the relevant standpoints of economics, sociology, agronomy, political science,
anthropology, and social psychology. There emerges a clear, meaningful picture of the subsistence
farmer and the problems involved in changing his attitudes, methods of production, and economic
and social environment.Broad in scope, documented with pertinent case studies, and far-reaching in
its guidelines for future research and policy, this work should be read by all concerned with
increasing food production and with economic development. This is an area of special concern in the
uses of food products as the basis for new energy resources - an issue of increasing importance in
the advancing use of ethanol as a fuel drawn from corn products.
  diffusion of innovations everett m rogers: Complementary and Alternative Medicine
Merrijoy Kelner, Beverly Wellman, 2014-05-12 The rapid growth of Complementary and Alternative
Medicine (CAM) demands that the public, the medical world, social scientists, the media, and
governments pay attention. People are questioning the limits of what modern medicine can
accomplish and seeking additional ways to manage their health. While many are enthusiastically
adopting complementary and alternative forms of medicine, others are more sceptical. Physicians'
attitudes are in transition, and governments are pondering where this increasingly important
phenomenon fits into the health care system. The challenge is to keep pace with the changing ways
that people view health and illness, take reposibility for themselves, and incorporate CAM into their
health care. This text brings together for the first time a wide range of leading North American and
European social scientists to identify who uses CAM, why they use it, and how they find out about it.
Presenting research from psychology, sociology, anthropology and public health, they alert us to the
current context of CAM use and provide new models and techniques for understanding its future
place in health care.
  diffusion of innovations everett m rogers: Utilizing Innovative Technologies to Address
the Public Health Impact of Climate Change: Emerging Research and Opportunities
Weiss-Randall, Debra, 2017-10-31 Climate change impacts the wellbeing of societies across the
entire globe. By utilizing innovative technologies, public health can be better protected in the years
to come. Utilizing Innovative Technologies to Address the Public Health Impact of Climate Change:
Emerging Research and Opportunities presents an ambitious examination on the implementation of
technology to mitigate and create resilience against the impacts of climate change. Highlighting a
range of topics such as water management, vulnerable populations, and disaster risk analysis, this
book is ideally designed for academics, students, researchers, and professionals interested in
emerging progress in climate change protection.
  diffusion of innovations everett m rogers: Fundamentals of Public Communication
Campaigns Jonathan Matusitz, 2022-09-13 The most comprehensive and up-to-date textbook on
public communication campaigns currently available Fundamentals of Public Communication
Campaigns provides students and practitioners with the theoretical and practical knowledge needed
to create and implement effective messaging campaigns for an array of real-world scenarios.
Assuming no prior expertise in the subject, this easily accessible textbook clearly describes more
than 700 essential concepts of public communication campaigns. Numerous case studies illustrate
real-world media campaigns, such as those promoting COVID–19 vaccinations and social distancing,
campaigns raising awareness of LGBTQ+ issues, entertainment and Hollywood celebrity campaigns,
and social activist initiatives including the #MeToo movement and Black Lives Matter (BLM).



Opening with a thorough introduction to the fundamentals of public communication campaigns, the
text examines a wide array of different health communication campaigns, social justice and social
change campaigns, and counter-radicalization campaigns. Readers learn about the theoretical
foundations of public communication campaigns, the roles of persuasion and provocation, how
people’s attitudes can be changed through fear appeals, the use of ethnographic research in
designing campaigns, the ethical principles of public communication campaigns, the potential
negative effects of public messaging, and much more. Describes each of the 10 steps of public
communication campaigns, from defining the topic and setting objectives to developing optimal
message content and updating the campaign with timely and relevant information Covers public
communication campaigns from the United States as well as 25 other countries, including Australia,
Brazil, Canada, China, Egypt, India, Israel, Singapore, South Korea, and the United Kingdom Offers
a template for creating or adapting messages for advertising, public relations, health, safety,
entertainment, social justice, animal rights, and many other scenarios Incorporates key theories
such as the Diffusion of Innovations (DoI) theory, social judgment theory (SJT), the Health Belief
Model (HBM), social cognitive theory (SCT), and self–determination theory (SDT) Includes in-depth
case studies of communication campaigns of Islamophobia, antisemitism, white supremacism, and
violent extremism. Fundamentals of Public Communication Campaigns is the perfect textbook for
undergraduate students across the social sciences and the humanities, and a valuable resource for
general readers with interest in the subject.
  diffusion of innovations everett m rogers: Entrepreneurship and Innovation: An Economic
Approach Bruce A. McDaniel, 2014-12-18 This is a groundbreaking economic analysis of
entrepreneurship and the development process for innovation. The author strives to distinguish the
role of the capitalist from that of an entrepreneur, and to show how the actions of the entrepreneur
impact new employment, economic growth, and advancements in the overall standard of living. The
book provides in-depth discussion of several critical concepts: the economic development of a
product; Schumpeter's temporary monopoly control; the economic bounds of product and process
innovations; and changing production functions. It also develops and integrates an analysis of how
innovation-induced modifications in either products or processes affect both short-run and long-run
average costs in production. As a special feature, each chapter includes an interview with a
successful entrepreneur. Suggested readings are also provided.
  diffusion of innovations everett m rogers: Arbitration Costs Susan D. Franck, 2019-03-26
Investment treaty arbitration (sometimes called investor-state dispute settlement or ISDS) has
become a flashpoint in the backlash against globalization, with costs becoming an area of core
scrutiny. Yet conventional wisdom about costs is not necessarily wise. To separate fact from fiction,
this book tests claims about investment arbitration and fiscal costs against data so that policy
reforms can be informed by scientific evidence. The exercise is critical, as investment treaties grant
international arbitrators the power to order states-both rich and poor-to pay potentially millions of
dollars to foreign investors when states violate the international law commitments made in the
treaties. Meanwhile, the cost to access and defend the arbitration can also climb to millions of
dollars. This book uses insights drawn from cognitive psychology and hard data to explore the reality
of investment treaty arbitration, identify core demographics and basic information on outcomes, and
drill down on the costs of parties' counsel and arbitral tribunals. It offers a nuanced analysis of how
and when cost-shifting occurs, parses tribunals' rationalization (or lack thereof) of cost assessments,
and models the variables most likely to predict costs, using data to point the way towards
evidence-based normative reform. With an intelligent interdisciplinary approach that speaks to
ongoing reform at entities like the World Bank's ICSID and UNCITRAL, this book provides the most
up-to-date study of investment treaty dispute settlement, offering new insights that will shape the
direction of investment treaty and arbitration reform more broadly.
  diffusion of innovations everett m rogers: Pharmacy Management, Leadership,
Marketing and Finance Chisholm-Burns, 2010-03-10 .
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