marketo guided landing page

Marketo Guided Landing Page: A Smart Approach to Streamlined Campaigns

marketo guided landing page has become an essential tool for marketers who want to
create effective, conversion-focused landing pages without the complexity of traditional
web development. If you're diving into the world of marketing automation with Marketo,
understanding how guided landing pages work can transform your campaign workflow,
boost lead generation, and improve overall marketing efficiency.

In this article, we'll explore what a Marketo guided landing page is, why it matters, and how
you can leverage its features to maximize your marketing efforts. Along the way, you'll gain
insights into best practices, customization tips, and how this feature integrates with your
broader digital marketing strategy.

What Is a Marketo Guided Landing Page?

A Marketo guided landing page is a type of landing page created within the Marketo
marketing automation platform that uses pre-designed templates and a step-by-step
interface to help marketers build pages quickly and efficiently. Unlike classic landing pages
that may require coding skills or external design resources, guided landing pages provide
an intuitive drag-and-drop experience, making it accessible for marketers of all skill levels.

The key characteristic of guided landing pages is their simplicity and structure. Marketo
offers a variety of templates tailored to different campaign goals, such as event
registrations, downloadable content offers, or webinar sign-ups. These templates include
predefined sections for headlines, forms, call-to-action buttons, and images, allowing
marketers to focus on content and messaging rather than technical details.

How Guided Landing Pages Differ from Classic Landing
Pages

One common question is how guided landing pages differ from classic Marketo landing
pages. The primary distinction lies in flexibility versus ease of use:

- ¥*Classic Landing Pages:** Offer complete design freedom but often require HTML/CSS
knowledge. They are more customizable but can be time-consuming to create and
maintain.

- ¥*Guided Landing Pages:** Provide a user-friendly interface with predefined templates and
components, enabling quick assembly of professional-looking pages without coding.

This guided approach is especially valuable for teams with limited design resources or when
rapid deployment is necessary.



Benefits of Using Marketo Guided Landing Pages

Choosing guided landing pages within Marketo comes with several advantages that can
significantly impact your marketing campaigns.

1. Speed and Efficiency

With pre-built templates and an intuitive editor, creating a landing page becomes much
faster. Marketers can launch campaigns in hours rather than days, allowing for agile
responses to market trends or product launches.

2. Consistency in Branding

Marketo guided landing pages can be customized with your brand colors, logos, and fonts,
ensuring that every page aligns with your company’s visual identity. This consistency builds
trust and recognition among your audience.

3. Mobile Responsiveness

Most guided landing page templates are designed to be responsive, meaning they
automatically adjust to different screen sizes and devices. This is crucial since a significant
portion of traffic often comes from mobile users.

4. Seamless Integration with Marketo Forms and
Workflows

Because landing pages are built within Marketo, the integration with Marketo forms and
automated workflows is seamless. Data captured on landing pages flows directly into your
CRM or lead management system, enabling efficient lead nurturing and scoring.

5. Analytics and Tracking

Guided landing pages come with built-in analytics capabilities. Marketers can easily track
page views, form submissions, and conversion rates, allowing for data-driven optimizations.

Best Practices for Creating Effective Marketo



Guided Landing Pages

Like any marketing asset, a guided landing page needs careful planning and execution to
deliver results. Here are some tips to keep in mind:

Focus on Clear and Compelling Headlines

Your headline is the first thing visitors see. It should clearly communicate the value
proposition and grab attention immediately. Make sure it aligns with the ad or email that
brought the user to the page.

Keep Forms Short and Simple

Asking for too much information can deter users from completing your form. Use
progressive profiling if possible, and only request essential details upfront to improve
conversion rates.

Use Strong Calls to Action (CTASs)

The CTA button should stand out visually and use action-oriented language, such as
“Download Now,” “Register Today,” or “Get Your Free Trial.” The goal is to make it easy
and enticing for visitors to take the next step.

Leverage Visual Elements

Images, videos, and icons can help reinforce your message and make the page more
engaging. However, balance is key — avoid clutter that distracts from the conversion goal.

Test and Optimize Regularly

A/B testing different headlines, CTAs, or page layouts can reveal what resonates best with
your audience. Use Marketo’s analytics tools to monitor performance and iterate
accordingly.

Customization Tips for Marketo Guided Landing
Pages

While guided landing pages offer a structured approach, there’s still ample room for



personalization. Here are some ways to make your landing pages stand out:

Brand Integration

Customize colors, fonts, and logos to match your brand guidelines. Marketo’s editor allows
you to modify CSS styles within templates, enabling a tailored look without starting from
scratch.

Dynamic Content

Marketo supports dynamic content blocks that change based on visitor attributes or
behaviors. For example, you can display different messaging to leads based on their
industry or previous interactions.

Embedded Forms and Widgets

Beyond Marketo forms, you can embed third-party widgets such as chatbots, countdown
timers, or social proof elements to increase engagement and trust.

Personalized URLs and Tokens

Using Marketo tokens, you can personalize landing pages with the recipient’s name,
company, or other details pulled from your database. Personalization can boost relevance
and conversion likelihood.

Integrating Marketo Guided Landing Pages Into
Your Campaigns

A landing page is only as effective as the broader campaign strategy it supports. Here's
how guided landing pages fit into your marketing automation flow:

Align with Email Marketing

Use Marketo emails to drive targeted traffic to your guided landing pages. Since both are
within the same platform, you can personalize links, track engagement, and automate
follow-ups based on landing page activity.



Lead Scoring and Nurturing

When visitors fill out forms on your landing page, their data feeds into lead scoring models.
Marketo’s automation can then trigger nurturing emails, alerts to sales teams, or other
actions that move prospects down the funnel.

Event and Webinar Registrations

Guided landing pages are perfect for event sign-ups, with built-in registration forms and
calendar integrations. You can automate reminders and post-event follow-ups seamlessly.

Retargeting and Remarketing

Using tracking pixels and cookies, you can retarget visitors who didn’t convert initially.
Combining guided landing pages with retargeting ads helps maintain engagement and
increase conversion chances.

Common Challenges and How to Overcome Them

While Marketo guided landing pages simplify landing page creation, some challenges may
arise:

Template Limitations

Guided landing pages rely on templates, which may restrict design creativity. To overcome
this, experiment with different templates and leverage CSS customization where possible.

Learning Curve for New Users

Though easier than coding a page from scratch, new users might need time to get
comfortable with Marketo’s interface. Investing in training or tutorials can accelerate
proficiency.

Loading Speed Optimization

Sometimes, landing pages built with complex scripts or heavy images can load slowly,
hurting user experience. Optimize images and keep scripts minimal to improve load times.



Ensuring Mobile Usability

Even with responsive templates, testing landing pages on multiple devices is crucial. Check
form usability, button sizes, and font readability across smartphones and tablets.

Marketo guided landing pages represent a powerful way to streamline campaign execution
while maintaining professional, conversion-oriented design. By embracing the platform’s
capabilities and following best practices, marketers can create landing pages that capture
attention, nurture leads, and ultimately drive business growth. Whether you're launching
product promotions, webinars, or content downloads, guided landing pages are a smart
solution to simplify your marketing efforts and maximize returns.

Frequently Asked Questions

What is a Marketo guided landing page?

A Marketo guided landing page is a pre-designed, customizable template within Marketo
that helps marketers quickly create consistent and optimized landing pages for campaigns
without extensive coding knowledge.

How does a guided landing page differ from a standard
landing page in Marketo?

Guided landing pages provide a structured template with predefined sections and
components, making it easier to maintain brand consistency and streamline the creation
process, whereas standard landing pages offer more flexibility but require more manual
setup.

Can | customize the design of a Marketo guided landing
page?

Yes, guided landing pages in Marketo are customizable. You can modify text, images,
forms, colors, and layout elements within the predefined structure to match your branding
and campaign needs.

What are the benefits of using Marketo guided landing
pages?

Benefits include faster landing page creation, consistent branding, reduced errors,
improved user experience, and easier collaboration between marketing and design teams.

How do | create a guided landing page in Marketo?

To create a guided landing page, navigate to the Landing Pages section in Marketo, select a
guided landing page template, and then customize the content and design according to



your campaign requirements before publishing.

Are Marketo guided landing pages mobile responsive?

Yes, most Marketo guided landing page templates are designed to be mobile responsive,
ensuring that landing pages display properly across different devices and screen sizes.

Can | integrate forms into Marketo guided landing
pages?

Absolutely. Marketo guided landing pages support form integration, allowing you to include
Marketo forms to capture lead information directly from the landing page.

How do | track performance of a Marketo guided
landing page?

Marketo provides analytics and reporting tools to track landing page performance, including
metrics like visits, conversions, and form submissions, helping marketers optimize their
campaigns.

Is it possible to A/B test Marketo guided landing pages?

Yes, Marketo allows you to create A/B tests for guided landing pages to compare different
versions and determine which design or content performs better in driving conversions.

Additional Resources

Marketo Guided Landing Page: Streamlining Campaign Conversion with Ease

marketo guided landing page solutions have become an essential component for
marketers seeking to enhance lead capture and improve conversion rates within the Adobe
Marketo Engage ecosystem. As digital marketing continues to evolve, landing pages remain
pivotal in the customer journey, serving as the critical touchpoint where prospects
transition into qualified leads or customers. Marketo’s guided landing page feature offers a
structured approach for marketers to design, deploy, and optimize landing pages without
extensive technical overhead, blending automation with customization.

This article delves into the nuances of Marketo guided landing pages, exploring their
features, benefits, and practical use cases. We will also analyze how they compare with

other landing page builders and discuss best practices for maximizing their effectiveness in
multi-channel marketing campaigns.

Understanding Marketo Guided Landing Pages

Marketo guided landing pages are pre-configured, template-based landing pages within the



Marketo platform that provide marketers with a streamlined workflow for creating
conversion-optimized pages. Unlike fully custom landing pages that require web
development skills or integration with third-party tools, guided landing pages leverage
Marketo’s native templates and drag-and-drop editor, making it accessible to marketing
professionals without coding expertise.

The term “guided” reflects the step-by-step process embedded in Marketo’s interface,
which assists users through the stages of page creation—from selecting a template and
customizing content to setting up forms and tracking elements. This approach reduces the
time-to-launch for landing pages and ensures consistency in branding and user experience.

Core Features of Marketo Guided Landing Pages

Several key features distinguish Marketo guided landing pages from standard landing page
solutions:

* Template Library: A collection of professionally designed templates tailored for
different campaign types, such as webinars, product launches, or content downloads.

e Drag-and-Drop Editor: Intuitive tools for adding, removing, and rearranging page
elements, allowing for quick customization of layout and messaging.

* Form Integration: Seamless embedding of Marketo forms to capture lead data
directly into the CRM system.

e Personalization and Dynamic Content: The ability to tailor landing page content
based on visitor attributes or campaign segmentation.

e Built-in Analytics and Tracking: Native support for performance measurement,
including conversion rates, traffic sources, and visitor behavior.

* Mobile Responsiveness: Automatically optimized layouts for different devices to
enhance user experience on smartphones and tablets.

These features collectively empower marketers to build landing pages that not only align
with branding guidelines but also enhance lead engagement and data collection efficiency.

Comparing Marketo Guided Landing Pages to
Other Landing Page Builders

The market offers several landing page builders, from standalone solutions like Unbounce
and Instapage to all-in-one marketing platforms such as HubSpot. Marketo guided landing
pages occupy a unique niche, especially for enterprises already invested in Adobe’s
marketing stack.



Integration and Workflow Efficiency

One of Marketo’s primary advantages is its native integration with the broader marketing
automation platform. Unlike external builders that require APl connections or middleware,
guided landing pages synchronize seamlessly with Marketo’s lead scoring, nurturing, and
analytics modules. This cohesion reduces data silos and simplifies campaign management.

Conversely, while tools like Unbounce offer more extensive creative flexibility and A/B
testing features, they often necessitate additional integration effort and potential data
latency. For organizations prioritizing streamlined workflows within a unified system,
Marketo guided landing pages provide a compelling option.

Customization vs. Usability

Marketo guided landing pages prioritize ease of use over deep customization. The drag-
and-drop editor and template framework are designed to prevent errors and maintain
brand consistency but may limit highly bespoke designs. In contrast, some third-party
platforms grant greater design freedom but at the cost of steeper learning curves or
reliance on developer resources.

Marketo’s guided pages strike a balance by enabling marketers to rapidly deploy campaign-
specific landing pages without sacrificing essential branding elements. This balance is
particularly valuable in fast-moving campaign environments where time-to-market is
critical.

Implementing Marketo Guided Landing Pages
Effectively

To fully leverage Marketo guided landing pages, marketers should adhere to several best
practices that align with both platform capabilities and conversion optimization principles.

Leverage Smart Content for Personalization

Marketo’s dynamic content features allow landing pages to display different messages,
images, or offers based on visitor data such as geography, industry, or previous
interactions. Utilizing these capabilities within guided landing pages can significantly
improve relevance and engagement.

Optimize Forms for Lead Capture

Form design is crucial for conversion rates. Marketo guided landing pages enable marketers
to embed forms with progressive profiling and pre-filled fields to reduce friction. Testing



form length, field types, and required information should be an ongoing process.

Integrate A/B Testing and Analytics

Although Marketo’s native A/B testing for landing pages is somewhat limited compared to
specialized tools, marketers can still experiment with variations in headlines, calls-to-action,
and imagery by cloning pages. Coupled with Marketo’s reporting dashboards, this approach
allows data-driven refinements.

Ensure Mobile Optimization

With increasing traffic originating from mobile devices, the mobile responsiveness of guided
landing pages is hon-negotiable. Marketo templates are generally mobile-friendly by
default, but marketers should preview and test pages across devices to confirm usability.

Advantages and Limitations of Marketo Guided
Landing Pages

When evaluating the suitability of Marketo guided landing pages, understanding their
strengths and constraints is essential.

Advantages

* Speed and Efficiency: Rapid page creation without reliance on IT teams.

e Seamless CRM Integration: Direct connection to Marketo’s lead management
system ensures data accuracy.

e Brand Consistency: Template controls maintain uniform design standards.
e Automation-Friendly: Easy incorporation into automated campaigns and workflows.

e Built-in Security: Hosting within Marketo’s environment reduces compliance risks.

Limitations

e Design Constraints: Limited creative flexibility compared to dedicated landing page



platforms.

* Testing Capabilities: Less advanced A/B testing features, requiring manual page
duplication for experiments.

e Learning Curve: While easier than coding, mastering the full potential of guided
pages requires familiarity with Marketo’s interface.

e Cost Factor: Marketo’s licensing fees may be substantial for smaller organizations.

Conclusion: The Role of Marketo Guided Landing
Pages in Modern Marketing

Marketo guided landing pages represent a strategic asset for organizations embedded
within the Adobe Marketo ecosystem, offering a practical balance between ease of use,
integration, and conversion-focused functionality. While not the most design-flexible tool on
the market, their value lies in enabling marketing teams to quickly launch cohesive, data-
driven campaigns with minimal technical dependencies.

As marketing channels proliferate and customer journeys become increasingly complex,
having reliable and efficient landing page solutions integrated into marketing automation
platforms will remain critical. Marketo guided landing pages, with their native CRM
connectivity and automation readiness, are well-positioned to meet these evolving
demands. Marketers who invest the time to understand and optimize these pages can
expect enhanced lead generation outcomes and smoother campaign execution.

Marketo Guided Landing Page

marketo guided landing page: Landing Page Optimization Tim Ash, Maura Ginty, Rich Page,
2012-03-29 A fully updated guide to making your landing pages profitable Effective Internet
marketing requires that you test and optimize your landing pages to maximize exposure and
conversion rate. This second edition of a bestselling guide to landing page optimization includes
case studies with before-and-after results as well as new information on web site usability. It covers
how to prepare all types of content for testing, how to interpret results, recognize the seven common
design mistakes, and much more. Included is a gift card for Google AdWords. Features fully updated
information and case studies on landing page optimization Shows how to use Google's Website
Optimizer tool, what to test and how to prepare your site for testing, the pros and cons of different
test strategies, how to interpret results, and common site design mistakes Provides a step-by-step
implementation plan and advice on getting support and resources Landing Page Optimization,
Second Edition is a comprehensive guide to increasing conversions and improving profits.

marketo guided landing page: Landing Page Optimization For Dummies Martin Harwood,
Michael Harwood, 2009-10-05 Turn landing pages into profits with the right tools Successful landing
pages don't happen by accident, they follow a carefully crafted formula. If you want to convert
visitors to your site into sales, it's crucial to understand how to design, monitor, and maintain your


https://santacruzdance.org/archive-th-189/marketo-guided-landing-page.pdf

landing page. This straightforward, plain-English guide shows you how to cover all the bases-from
the visual layout, to using language effectively, to linking strategies, and more. The book is packed
with practical tips and techniques, it also identifies common mistakes and pitfalls you should avoid.
The book features a valuable $50 coupon off the price of a site diagnosis and webinars on the
author's website. Discover the power of language and how to use it as a call to action Start
predicting customer browsing behavior Diagnose current problems with your landing page Create a
unified marketing message between the search engine result and landing page Examine common
optimization approaches Master specific tools for tracking results and follow strict maintenance
procedures If you want to make your landing page more appealing, this book provides clear,
hands-on explanations and information that you can put to use immediately.

marketo guided landing page: Landing Pages 101 Noah Daniels, 2014-10-24 A landing page
program is so crucial to online success that some have reported an increase in conversions as high
as 2000%. With a landing page program, you can direct different market segments to appropriate
landing pages, which will result in increased sales since each specific landing page will focus on the
needs and interests of that target group. Read Landing Pages 101 And Get Started Today. You will
learn all of the following in this amazing eBook tightly packed with valuable facts rather than
worthless fluff: - Information on understanding the landing page system - Directions for getting
started on creating your own landing page - How to plan your unique landing page theme -
Strategies that enable you to write a landing page that converts - Tips on properly designing your
thank you page to generate repeat business - How to implement back-end ads and additional selling
to maximize revenue - Techniques that will drive quality traffic to your landing page - Examples of
effective landing pages that produce results - A bonus chapter on resources to help you along the
way, and much, much more!

marketo guided landing page: Landing Pages 101 RD king, Learn How To Develop A
Landing Page System That Will Substantially Improve Your Conversion Rate And Increase Your
Profitability! Online marketing professionals reveal their secrets so that you can design your own
persuasive landing pages! You will learn all of the following in this amazing eBook tightly packed
with valuable facts rather than worthless fluff: Information on understanding the landing page
system Directions for getting started on creating your own landing page How to plan your unique
landing page theme Strategies that enable you to write a landing page that converts Tips on
properly designing your thank you page to generate repeat business How to implement back-end ads
and additional selling to maximize revenue Techniques that will drive quality traffic to your landing
page Examples of effective landing pages that produce results A bonus chapter on resources to help
you along the way

marketo guided landing page: Landing Page 101 James Moore, 2008 In online marketing a
landing page, sometimes known as a lead capture page, is the page that appears when a potential
customer clicks on an advertisement or a search-engine result link. The page will usually display
content that is a logical extension of the advertisement or link, and that is optimized to feature
specific keywords or phrases for indexing by search engines. In pay per click (PPC) campaigns, the
landing page will also be customized to measure the effectiveness of different advertisements. By
adding a parameter to the linking URL, marketers can measure advertisement effectiveness based
on relative click-through rates. When you build a landing page, and you are going to invest time and
money to get people to visit it, it makes sense to optimize that page to accomplish optimal ROI. This
book answers 100 most asked questions like: How long does a landing page last before you change it
to a better one? And do you have a different landing page for every single ad, every single offer?
Why not? This book covers all the basics on building specific measurable offers, not generalities.
This book covers measuring if they're working or not, improving the metrics and make them work
better. Landing pages is direct marketing, read this book if you have a website: everyone with a
website is a direct marketer.

marketo guided landing page: How to Create a Perfect Landing Page Darren Hignett,
2017-11-07 How To Create A Perfect Landing Page Want to grow your business with a more



effective website? If so, this book is a MUST read!Avoid wasting time and money on ineffective web
design with this book which contains the 10 critical elements of an effective landing page.This book
contains all you need to know and is written in an easy to follow format including:- What makes a
great design for a landing page that converts visitors to enquiries- How to create an effective call to
action that people act on- How to capture visitors information to convert them to a sale- How to use
colors and power words that entice people to buy- Over 50 apps that can help you design the overall
sales processGrab your personal copy now to level up your knowledge on how to create a landing
page for lead capture.The small investment of this book will make a huge difference to the results of
your marketing!

marketo guided landing page: High-Converting Facebook Landing Page Secret Digital
Adventurepress, 2021-01-25 Brands using landing pages in their advertising strategy the first time
are privy to the same mistakes. Your ad is not approved because of the errors. Besides, your
audience gets annoyed and people develop a negative image of your brand.These are the common
mistakes to avoid when you are creating a landing page on Facebook Ad.The first thing is to
consider the needs of your audience and determine the type of landing page that inspires them and
holds their interest. The tips provided in this guide about design and optimization is a sure reference
and guide that ensure that your programs align with what the customers need.The information that
you are going to read here so far will give you the necessary foundation to make your landing pages
work.

marketo guided landing page: Landing Page 77 Success Secrets - 77 Most Asked
Questions on Landing Page - What You Need to Know Dorothy Mejia, 2013-07 There has never
been a Landing Page Guide like this. Landing Page 77 Success Secrets is not about the ins and outs
of Landing Page. Instead, it answers the top 77 questions that we are asked and those we come
across in our forums, consultancy and education programs. It tells you exactly how to deal with
those questions, with tips that have never before been offered in print. Get the information you
need--fast! This comprehensive guide offers a thorough view of key knowledge and detailed insight.
This Guide introduces everything you want to know to be successful with Landing Page. A quick look
inside of the subjects covered: A Powerful Landing Page that Sells, Video Landing Page: Increasing
Respectability, 2 Characteristics Defining Landing Page Quality, A Landing Page as an HTML based
page, Getting by a Little Help from Sherpa towards Effective Landing Page, Using Free Templates to
a Better Landing Page, Defining Your Marketing Landing Page, Critical Components to Test the
Landing Page of the Website, 3 Key Features of a Good Landing Page, Customizing your Landing
Page for a Better Conversion Rate, Some Tips when Designing a Good Landing Page, Free Template
to Outline a Landing Page, What Landing Page Template Does?, Landing page conversion is
considered in the Internet marketing as one of the fastest as well as eas, Elements of a Dynamic
Landing Page, Quality Landing Page Reduces PPC Cost, The Best Landing Page Definition, Using
Free Landing Page Creator to Reduce the Cost of Online Advertising, Marketing Sherpa's Landing
Page Handbook, The Effective Landing Page according to Marketing Sherpa, Two Key Ways to
Create Affiliate Landing Page, The Simplicity and Essence of Landing Page URL, Choosing the Right
and Effective Landing Page Builder, Pointers for a Perfect Landing Page, Be Aware of the Cloud and
its Comprehensive Landing Page, The Extranet Landing Page and Pay Per Click Strategy, Create
Landing Pages that Really Do the Works, Landing Page Designers: Need to find them, How to Find
the Best Landing Page Example, General Ways to Optimize Landing Page, A Landing Page Design
That Optimize Sales, Benefits of a Landing Page on a Website, The Advantages of Joomla Landing
Page, Some Things to Avoid in Creating a Web Landing Page, Important Components to Increase the
Landing Page Conversion Rates, Landing Page Case Study: Good for Websites, Various
Considerations before Starting the Landing Page Testing, Effective Ways on Creating a Landing
Page, Guides on Designing Great Landing Page, SEO and how it Impacts a Landing Page, Learning
Better with Landing Page Cash Machine Book, Elements that Affect an Increase in Landing Page
Conversion, and much more...

marketo guided landing page: Optimize Landing Pages For Conversion Antwan Pfund,




2021-08-16 Landing page optimization (LPO) is the process of improving elements on a website to
increase conversions. Landing page optimization is a subset of conversion rate optimization (CRO)
and involves using methods such as A/B testing to improve the conversion goals of a given landing
page. Discover how to transform your landing page into a powerful tool that converts more of your
traffic into customers. In this guide, we provide 22 best practices that could help you turn an
ordinary landing page into an outstanding one, which converts more traffic into profits.

marketo guided landing page: Landing Pages , 2008

marketo guided landing page: Landing Page Into An Outstanding One Kimber Strange,
2021-08-16 Landing page optimization (LPO) is the process of improving elements on a website to
increase conversions. Landing page optimization is a subset of conversion rate optimization (CRO)
and involves using methods such as A/B testing to improve the conversion goals of a given landing
page. Discover how to transform your landing page into a powerful tool that converts more of your
traffic into customers. In this guide, we provide 22 best practices that could help you turn an
ordinary landing page into an outstanding one, which converts more traffic into profits.
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Mountain View in 2014, he spent the last 17 years coaching at Centennial High School. Scott
attended both Capital High School and the University of Idaho where he played
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