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Integrated Marketing Communications in Advertising and Promotion: A Holistic
Approach to Brand Success

integrated marketing communications in advertising and promotion plays a
crucial role in how brands connect with their audiences in today’s fast-
paced, multi-channel environment. At its core, integrated marketing
communications (IMC) is about aligning all the messaging and communication
strategies across various platforms to deliver a consistent and compelling
brand story. This approach ensures that whether a consumer sees an ad on
social media, receives an email newsletter, or visits a retail store, the
experience and message feel seamless and unified.

In this article, we’ll explore the concept of integrated marketing
communications in advertising and promotion, why it matters more than ever,
and practical ways businesses can implement it effectively to boost
engagement, build trust, and ultimately drive sales.

Understanding Integrated Marketing
Communications in Advertising and Promotion

Integrated marketing communications is more than just a buzzword—it's a
strategic framework that coordinates promotional tools and channels to
maximize impact. Traditionally, advertising, sales promotion, public
relations, direct marketing, and personal selling operated in silos. IMC
breaks down these barriers by harmonizing these elements so that the brand
voice remains consistent and resonates clearly with target audiences.

This unified approach helps avoid mixed messages that can confuse consumers
and dilute brand equity. Instead, every touchpoint works together to
reinforce the same core message, values, and call to action. Whether it’s
through TV commercials, digital ads, influencer partnerships, or email
campaigns, integrated marketing ensures all these components support each
other cohesively.

The Role of IMC in Modern Advertising

Advertising today isn’t limited to a single medium. With the explosion of
digital channels, consumers interact with brands across numerous
platforms—social media, websites, mobile apps, and more. Integrated marketing
communications in advertising and promotion enables brands to maintain
message consistency despite this complexity.

By leveraging data-driven insights and marketing automation tools, companies
can tailor their messaging while keeping it aligned with overall brand
positioning. The result is a more personalized yet consistent experience that
enhances brand recall and customer loyalty.



Key Components of Integrated Marketing
Communications

To fully grasp how integrated marketing communications function within
advertising and promotion, it’s helpful to break down its main components:

1. Advertising

Advertising remains a cornerstone of promotion efforts. It includes paid
media placements such as TV spots, online banner ads, sponsored social media
posts, and print advertisements. Within an IMC strategy, all advertising
materials are developed with a unified creative direction and messaging
framework.

2. Sales Promotion

Sales promotions like discounts, coupons, contests, and limited-time offers
add urgency and incentivize purchases. When integrated effectively, these
promotions echo the same themes and visual style as advertising campaigns,
reinforcing the brand’s message and driving immediate action.

3. Public Relations

PR activities—press releases, media relations, events, and influencer
collaborations—build credibility and trust. They complement advertising by
sharing stories and earning media coverage that aligns with the brand’s
overall communication goals.

4. Direct Marketing

Direct marketing involves personalized communication, such as email
marketing, SMS campaigns, and direct mail. In an IMC framework, these
messages are closely linked to broader campaigns, ensuring that customers
receive relevant and timely information consistent with other touchpoints.

5. Personal Selling

Personal selling, often through sales representatives or customer service,
provides a human touch. When well integrated, the messaging and value
propositions communicated by sales teams match the broader promotional
narrative, creating a seamless experience from initial awareness to purchase.

Benefits of Integrated Marketing Communications



in Advertising and Promotion

Adopting an integrated marketing communications strategy offers numerous
advantages for brands aiming to stand out and connect meaningfully with
consumers.

Enhanced Brand Consistency

One of the most significant benefits is the ability to maintain a consistent
brand image and message. Consistency builds trust and makes the brand more
recognizable, which is essential in crowded markets.

Improved Customer Experience

When customers receive coherent messaging across channels, their journey
feels more intuitive and satisfying. This integrated approach reduces
confusion and reinforces the brand’s value proposition at every interaction.

Cost Efficiency

By coordinating efforts across departments and channels, companies can
optimize their budgets. Instead of duplicating efforts or sending conflicting
messages, 1integrated marketing communications allow for smarter allocation of
resources.

Stronger Impact and ROI

When all promotional tools work in harmony, the combined effect is greater
than the sum of individual campaigns. This synergy leads to higher engagement
rates, better lead conversion, and ultimately improved return on investment.

Implementing Integrated Marketing
Communications: Practical Tips

For businesses looking to harness the power of integrated marketing
communications in advertising and promotion, here are some actionable steps:

Define Clear Brand Messaging and Objectives

Start by crafting a clear, compelling brand story and defining the key
messages you want to communicate. Align these with your overall business
goals to ensure every campaign supports your broader vision.



Understand Your Audience Deeply

Use market research and customer data to identify who your target audience
is, what channels they frequent, and what type of content resonates with
them. This insight helps tailor communications without losing message
consistency.

Create a Unified Content Calendar

Plan all marketing activities—advertising, promotions, PR, direct
marketing—in one integrated calendar. This approach helps coordinate timing,
themes, and creative elements, preventing overlaps or contradictions.

Leverage Technology and Marketing Automation

Invest in CRM systems, marketing automation tools, and analytics platforms
that enable seamless integration across channels. These technologies
facilitate personalized messaging while ensuring alignment with the overall
Strategy.

Encourage Cross-Department Collaboration

Break down silos between marketing, sales, PR, and customer service teams.
Encourage regular communication and shared objectives to maintain consistency
and agility in campaign execution.

Challenges and Considerations

While integrated marketing communications offer many benefits, it’s important
to be aware of potential challenges:

e Complex Coordination: Aligning multiple teams, channels, and messages
can be complicated and time-consuming.

e Consistency vs. Flexibility: Maintaining a consistent message must be
balanced with the need to adapt to different platforms and audience
preferences.

e Measurement Difficulties: Tracking the effectiveness of integrated
campaigns requires sophisticated analytics to attribute results
accurately.

Despite these hurdles, brands that master integrated marketing communications
in advertising and promotion often enjoy stronger brand loyalty, higher
engagement, and more effective use of marketing budgets.



The Future of Integrated Marketing
Communications

As technology evolves and consumer behavior shifts, integrated marketing
communications will continue to grow in importance. The rise of omnichannel
marketing, artificial intelligence, and data analytics offers new
opportunities to deliver highly personalized yet consistent brand
experiences.

Brands that invest in building integrated strategies now will be better
positioned to meet customer expectations and stand out in an increasingly
fragmented media landscape. From immersive content experiences to real-time
engagement, the future of advertising and promotion lies in seamless
integration that connects the dots across every touchpoint.

The power of integrated marketing communications in advertising and promotion
is undeniable. When done right, it transforms fragmented efforts into a
cohesive brand story that resonates deeply, drives loyalty, and fuels
business growth.

Frequently Asked Questions

What is integrated marketing communications (IMC) in
advertising and promotion?

Integrated Marketing Communications (IMC) is a strategic approach that
combines various promotional tools and channels to provide a consistent,
clear, and compelling message about a brand or product to the target
audience.

Why is IMC important in modern advertising?

IMC is important because it ensures all marketing efforts are unified, which
enhances brand recognition, improves customer experience, increases
efficiency, and maximizes the impact of promotional campaigns.

What are the key components of integrated marketing
communications?

Key components of IMC include advertising, sales promotion, public relations,
direct marketing, personal selling, and digital marketing, all coordinated to
deliver a consistent message.

How does IMC improve customer engagement?

IMC improves customer engagement by delivering a consistent and relevant
message across multiple channels, which helps build trust, reinforces brand
identity, and encourages interaction with the brand.

What role does digital marketing play in integrated



marketing communications?

Digital marketing plays a crucial role in IMC by enabling targeted,
personalized, and interactive communication through channels like social
media, email, websites, and online advertising, enhancing overall campaign
effectiveness.

How can companies measure the effectiveness of their
IMC campaigns?

Companies can measure IMC effectiveness through metrics such as brand
awareness, customer engagement, sales growth, return on investment (ROI), and
tracking consistency of messaging across channels.

What challenges do marketers face when implementing
IMC?

Challenges include coordinating multiple departments and agencies,
maintaining message consistency, integrating new technologies, and accurately
measuring the impact of each communication channel.

How does IMC contribute to brand consistency?

IMC ensures all communication channels convey the same core messages, visual
identity, and tone, which helps maintain a unified brand image and
strengthens brand recognition among consumers.

Can small businesses benefit from integrated
marketing communications?

Yes, small businesses can benefit from IMC by creating cohesive and cost-
effective marketing strategies that maximize limited resources and improve
customer reach and loyalty.

What are some examples of successful integrated
marketing communications campaigns?

Successful IMC campaigns include Coca-Cola’s 'Share a Coke' campaign, which
combined personalized packaging, social media, advertising, and in-store
promotions to engage consumers consistently across multiple platforms.

Additional Resources

Integrated Marketing Communications in Advertising and Promotion: A Strategic
Imperative for Modern Brands

integrated marketing communications in advertising and promotion represents a
strategic approach that aligns and harmonizes various promotional tools and
channels to deliver a consistent, compelling message to target audiences. In
today’s fragmented media landscape, where consumers interact with brands
across multiple platforms—from traditional print and broadcast media to
social networks and mobile apps—the importance of integrated marketing
communications (IMC) cannot be overstated. This methodology ensures that all



marketing efforts work synergistically, enhancing brand recognition,
improving customer engagement, and ultimately driving sales and loyalty.

Understanding Integrated Marketing
Communications

At its core, integrated marketing communications is about coordination and
coherence. It involves merging all forms of marketing
communication—advertising, sales promotion, public relations, direct
marketing, personal selling, and digital marketing—into a unified strategy.
The objective is to present a consistent message that reinforces the brand’s
value proposition across every touchpoint.

Historically, marketing communications operated in silos, with each channel
pursuing its objectives independently. This often led to fragmented
messaging, wasted budgets, and diluted brand identities. IMC emerged as a
response to these challenges, advocating for a holistic view where messages
are carefully crafted and disseminated in a way that complements and
amplifies each other.

The Role of Advertising and Promotion within IMC

Advertising and promotion are pivotal components within the integrated
marketing communications framework. Advertising primarily focuses on paid,
controlled messages delivered through media outlets such as television,
radio, print, and digital platforms. It aims to build brand awareness, shape
brand image, and stimulate demand.

Promotion, by contrast, encompasses a range of short-term incentives designed
to encourage immediate consumer action, such as discounts, coupons, contests,
or special events. When integrated effectively, advertising builds the
narrative and emotional connection, while promotion acts as a catalyst that
motivates purchase behavior.

The integration of these elements allows marketers to create a seamless
customer journey. For example, a television commercial (advertising) raising
awareness about a product launch may be complemented by a limited-time
discount or in-store demonstration (promotion), reinforcing the message and
prompting conversion.

Key Advantages of Integrated Marketing
Communications in Advertising and Promotion

Implementing IMC strategies offers several tangible benefits to businesses
and brands:

e Consistent Brand Messaging: A unified message across channels reduces
confusion and strengthens brand identity.

e Cost Efficiency: Coordinated campaigns optimize resource allocation by



eliminating redundant efforts and leveraging content repurposing.

e Improved Customer Engagement: Delivering cohesive and relevant messages
enhances consumer trust and interaction.

e Enhanced Measurement and Analytics: Consolidating data from multiple
channels provides clearer insights into campaign effectiveness.

e Competitive Advantage: Brands that execute IMC effectively can
differentiate themselves in saturated markets.

Despite these advantages, challenges remain. Achieving true integration
requires organizational alignment, clear communication among departments, and
sophisticated planning. Additionally, rapidly evolving digital technologies
demand continuous adaptation of IMC strategies to remain relevant.

Strategic Components of Effective IMC Campaigns

Several critical components underpin successful integrated marketing
communications in advertising and promotion:

1. Audience Segmentation: Identifying and understanding target demographics
ensures messages resonate and are delivered through preferred channels.

2. Message Consistency: Developing a core brand message that remains stable
yet adaptable across formats and media.

3. Channel Integration: Selecting and coordinating media platforms—print,
broadcast, digital, social—to complement each other.

4. Creative Synergy: Designing visuals, copy, and promotional tactics that
reinforce the central message.

5. Feedback and Adaptation: Incorporating customer feedback and performance
metrics to refine campaigns in real-time.

IMC in the Digital Era: Challenges and
Opportunities

The proliferation of digital technologies has transformed the landscape of
advertising and promotion, making integrated marketing communications more
complex but also more achievable. Digital channels such as social media,
email marketing, influencer partnerships, and programmatic advertising offer
unprecedented targeting capabilities and real-time engagement.

However, this digital expansion also introduces challenges regarding message
control and consistency. Unlike traditional advertising, where brands have
full control over content placement and timing, digital communications often
rely on user—-generated content and decentralized platforms. This necessitates
agile IMC strategies that can monitor and manage brand reputation



dynamically.

Moreover, data analytics and marketing automation tools facilitate more
sophisticated integration. Brands can track customer journeys across devices,
personalize communications at scale, and synchronize promotional offers with
advertising campaigns seamlessly. This level of integration, when executed
effectively, significantly enhances return on investment (ROI).

Case Studies: Successful Implementation of IMC
Strategies

Numerous global brands illustrate the power of integrated marketing
communications in advertising and promotion. Consider Coca-Cola’s “Share a
Coke” campaign, which combined traditional advertising with digital
engagement and in-store promotions. By personalizing bottles with popular
names and encouraging social sharing, Coca-Cola created a cohesive experience
that spanned multiple channels, driving both brand affinity and sales.

Similarly, Nike’s marketing excellence is rooted in its ability to
synchronize storytelling across advertising, social media, influencer
partnerships, and experiential events. Their campaigns consistently maintain
a unified voice that emphasizes empowerment and athletic performance,
supported by targeted promotions and community-driven initiatives.

Future Trends in Integrated Marketing
Communications

Looking ahead, integrated marketing communications will continue to evolve in
response to technological advancements and changing consumer behaviors.
Artificial intelligence and machine learning will play increasingly prominent
roles in automating message customization and optimizing channel selection.

Additionally, the rise of immersive technologies such as augmented reality
(AR) and virtual reality (VR) will introduce new avenues for integrated
campaigns, blending advertising, promotion, and interactive experiences.
Brands that embrace these innovations while maintaining message coherence
will likely gain an edge.

Sustainability and ethical marketing are also becoming integral to IMC
strategies, with consumers demanding transparency and corporate
responsibility. Integrated campaigns that authentically communicate a brand’s
values can foster deeper emotional connections and loyalty.

Integrated marketing communications in advertising and promotion thus remain
a critical discipline for marketers aiming to navigate the complexities of
contemporary media ecosystems. By aligning messages, channels, and
promotional activities in a cohesive strategy, brands can enhance their
visibility, relevance, and impact in an increasingly competitive marketplace.
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integrated marketing communications in advertising and promotion: Integrated
Marketing Communications in Advertising and Promotion Terence A. Shimp, 2007 This text
fully integrates all aspects of marketing communication, providing a thorough treatment of sales
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Promotion, and Supplemental Aspects of Integrated Marketing Communications Terence A.
Shimp, 1997 The fifth edition of Terence Shimp's market-leading Advertising, Promotion and
Supplemental Aspects of Integrated Marketing Communications fully integrates all aspects of
marketing communication, providing a more complete treatment of sales promotion,
point-of-purchase communications, and advertising media selection than any text on the market.
Thoroughly revised and updated, this new edition is more useful, current, and student-friendly than
ever.
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Baack, 2017-09-08 The full text downloaded to your computer With eBooks you can: search for key
concepts, words and phrases make highlights and notes as you study share your notes with friends
eBooks are downloaded to your computer and accessible either offline through the Bookshelf
(available as a free download), available online and also via the iPad and Android apps. Upon
purchase, you'll gain instant access to this eBook. Time limit The eBooks products do not have an
expiry date. You will continue to access your digital ebook products whilst you have your Bookshelf
installed. This text covers advertising and promotions, the role of social media, blogs, mobile
messaging, and other marketing tactics. To help students retain ideas, each chapter includes tools
that allow students to apply concepts to real-life situations. The 8th Edition includes extensive
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Promotion & Supplemental Aspects of Integrated Marketing Communications Terence A.
Shimp, 2000 Alberta Authorized Resource 2003-2009.
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Advertising, Promotion and Marketing Communications, 4/e Kenneth E. Clow, 2013
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Marketing Communication Jerome M. Juska, 2017-10-02 This book is an up-to-date resource that
shows students how to achieve their marketing objectives through a campaign that coordinates
marketing, advertising, and promotion. It provides essential information about planning,
implementing, and assessing a comprehensive marketing plan to help students appreciate integrated
marketing communications as a business strategy. The author describes the processes and
considerations needed to appeal to consumers, identifying how geographic segmentation, timing,
competitive environments, and cost contribute to planning. He considers the integration of digital
technology, such as social media platforms and mobile apps, and how these can be used for
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advertising, sales promotion, and public relations. The book’s concise, easy to read explanation of
marketing components and their interconnected relationships is solidified by a series of visual
summaries as well as examples and useful demonstrations. Students are given the opportunity to
prepare their own integrated marketing communication plan based on consumer, product, and
market research along with original creative materials and media spreadsheets. Students of
marketing communication, advertising and promotion, and digital marketing will love this book’s
abbreviated, but thorough format. An interactive companion website rounds out a stellar set of
features that encourage quick understanding, participation, and utilization of IMC concepts.
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Promotion George E. Belch, Michael A. Belch, 2003-04 Advertising and Promotion: An Integrated
Marketing Communications Perspective, 6/e, by Belch and Belch, is the number one text in the
Advertising market. As the field of advertising and promotion continues to dramatically change since
the dominant days of high-powered Madison Avenue agencies, marketers must look beyond
traditional media in order to achieve success. In order to best communicate with consumers,
advertisers must utilize a myriad of tools (advertising, public relations, direct marketing,
interactive/Internet marketing, sales promotion, and personal selling); Belch/Belch is the first book
to reflect the shift from the conventional methods of advertising to the more widely recognized
approach of implementing an integrated marketing communications strategy. The text underscores
the importance of recognizing that a firm must use all promotional tools available to convey a unified
message to the consumer. The integrated marketing communications perspective, (the theme of the
text), catapults the reader into the business practices of the 21st century.

integrated marketing communications in advertising and promotion: Integrated
Marketing Communications in Advertising and Promotion Terence A. Shimp, 2010

integrated marketing communications in advertising and promotion: Strategic
Integrated Marketing Communication Larry Percy, 2008 Integrated Marketing Communications
is planning in a systematic way to determine the most effective and consistent message for
appropriate target audiences. This comprehensive new textbook deals with all aspects of Integrated
Marketing Communication from a strategic perspective.

integrated marketing communications in advertising and promeotion: Introduction to
Integrated Marketing Communications Ludi Koekemoer, 2010-10-30 Introduction to Marketing
Communications looks at the variety of marketing communication tools used by advertising agencies
today in pursuing brand success. In the current economic crisis and with rapidly advancing,
ever-changing technological communication channels available, traditional above-the line
advertising alone will not provide and improve results. Therefore, this introduction to IMC also
considers and discusses New Technologies and opportunities provided by the World Wide Web,
mobile media and social networking. With comprehensive Learning Outcomes, Key Learning Points
and Self Assessment features for each chapter Introduction to Integrated Marketing
Communications is an indispensable resource for marketing students and practitioners.

integrated marketing communications in advertising and promotion: Strategic Integrated
Marketing Communications Larry Percy, 2023-03-03 This book provides a disciplined, systematic
look at what is necessary to the planning and implementation of an effective Integrated Marketing
Communications (IMC) programme. Throughout, attention is paid to balancing theory with practical
application, how to successfully implement theory for effective communication. Step-by-step,
knowledge and understanding builds through the book, starting by laying a foundation to provide
context, looking at the role of IMC in building brands and strengthening companies. The book then
considers what goes into developing and executing effective messages, and how to ensure that they
are consistent and consistently delivered, regardless of media. A detailed, practical overview of the
strategic planning process is provided, illustrated by numerous examples and cases, along with
‘desktop’ tools and worksheets for developing and implementing an IMC plan. The 4th edition of this
classic textbook has been fully updated throughout, and includes: Updated and expanded coverage
of digital media, including issues relating to privacy and media strategy New sections on setting




campaign budgets, brand architecture, target audience action objectives, social marketing
communication, and such practices as gamification and experiential marketing Extended content on
international advertising and shared cultural values The introduction of a channels-based typology of
marketing communication Updated international examples and case studies throughout. A
comprehensive and accessible guide to the steps of planning and developing an effective IMC
campaign, this book should be core reading for students studying Integrated Marketing
Communications, Strategic Communications, Principles of Advertising, Media Planning and Brand
Management.

integrated marketing communications in advertising and promotion: Advertising,
Promotion, and Other Aspects of Integrated Marketing Communications Terence A. Shimp, 2009

integrated marketing communications in advertising and promotion: Integrated
Advertising, Promotion, and Marketing Communications Kenneth E. Clow, Donald Baack,
2013-04-19 ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab & Mastering
products exist for each title, including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourselD, provided by your instructor, to register
for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab &
Mastering products may not be included when purchasing or renting from companies other than
Pearson; check with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed previously and
you may have to purchase a new access code. Access codes Access codes that are purchased from
sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -- Directed primarily toward undergraduate
Marketing college/university majors, this text also provides practical content to current and aspiring
industry professionals. The carefully integrated approach of this text blends advertising, promotions,
and marketing communications together, providing readers with the information they need to
understand the process and benefits of successful IMC campaigns. 0133131017 /9780133131017
Integrated Advertising, Promotion, and Marketing Communications Plus NEW MyMarketingLab with
Pearson eText -- Access Card Package Package consists of 0133112934 /9780133112931 NEW
MyMarketingLab with Pearson eText -- Standalone Access Card -- 0133126242 / 9780133126242
Integrated Advertising, Promotion, and Marketing Communications

integrated marketing communications in advertising and promotion: Integrated
Marketing Communications Philip J. Kitchen, Patrick de Pelsmacker, 2004 This textbook is the
first introductory primer on integrated marketing communications. It combines theory and practice
to show students of marketing how different aspects of integrated marketing communications (IMC)
work together. Setting the scene in which IMC has emerged, the authors explain each component of
the promotional mix and go on to explain the process of functional integration. The text includes key
case studies on companies, including Proctor and Gamble, NSPCC and Ardji, illustrating the practical
side of IMC in addition to an introduction to the main theories at work. Including an additional Study
Guide at the back, this book will be a valuable resource for students of marketing and marketing
communications.

integrated marketing communications in advertising and promeotion: Integrated
Marketing Communications Philip J. Kitchen, Marwa E. Tourky, 2022-01-03 Integrated Marketing
Communications: A Global Brand-Driven Approach, 2nd edition presents an integrated and global
framework to marketing communications, delivered in a highly readable, cohesive and succinct
manner. Co-written by the internationally acclaimed leading experts in the field, Philip Kitchen &
Marwa Tourky, this core text explores the best ways to communicate effectively both in the present
and in the future. Taking a rigorous approach, the textbook provides a critical overview to the
modern communications issues found in industry and society today. It offers a concise, stimulating
approach in its coverage of IMC and combines insightful knowledge of trends in the global
marketplace, consumer and stakeholder issues with wider adoption of a consumer-driven



perspective, as well as a roadmap through the bewildering maze of marketing communications.
Comprehensively updated and revised throughout to take into account recent industry
developments, this new edition also offers a plan for brand building post-pandemic. This textbook is
ideal for upper-level undergraduates and post-graduate students who would benefit from insightful
knowledge of key trends and sharp insights into the important theories and considerations around
marketing communications and IMC.

integrated marketing communications in advertising and promotion: Integrated
Advertising Promotion , and Marketing Communication Clow Kenneth E., 2007-09

integrated marketing communications in advertising and promotion: Advertising
Promotion and Other Aspects of Integrated Marketing Communications Terence Shimp, 2008
The eighth edition of Shimp's market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS
OF INTEGRATED MARKETING COMMUNICATIONS fully integrates all aspects of marketing
communication. While continuing to focus on the time honored IMC methods, the text reflects new
academic literature and practitioner developments in the field. Some reorganization along with
comprehensive treatment on the fundamentals of advertising and promotion are the focus of the
revision. Changes include earlier coverage of new brands (ch. 3), the latest in various forms of
Internet advertising (ch. 13), a new chapter (18).
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different things are now together, especially things that used to be apart. Schools haven't always
been integrated in this country

integrated - Dictionary of English combining or coordinating separate elements so as to provide
a harmonious, interrelated whole: an integrated plot; an integrated course of study. organized or
structured so that constituent



Integrated Dermatology of Waterbury Southbury, CT Office If you have any questions,
concerns, or comments regarding Integrated Dermatology of Waterbury, please fill out the short
contact form below. Trusted Medical Dermatologists
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