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strategic management competitiveness and globalization are intertwined concepts that have
reshaped the way businesses operate in today’s interconnected world. As markets expand beyond
borders and competition intensifies on a global scale, companies must harness strategic management
principles to maintain and enhance their competitive edge. Understanding how globalization
influences competitiveness, and vice versa, is crucial for organizations aiming to thrive in an ever-
evolving economic environment.

The Intersection of Strategic Management and
Globalization

Globalization has dramatically altered the business landscape by breaking down traditional
geographic and economic barriers. This shift has not only increased the number of competitors in
virtually every industry but has also heightened customer expectations and accelerated innovation
cycles. In response, strategic management has evolved to help companies navigate this complexity
by aligning resources, capabilities, and market opportunities on a global scale.

Strategic management involves setting long-term goals, analyzing both internal and external
environments, and implementing plans to achieve sustainable competitive advantages. When
combined with globalization, this process demands a more nuanced understanding of diverse
markets, cross-cultural dynamics, and global value chains.

Why Global Competitiveness Matters

In the age of globalization, being competitive means more than just outperforming local rivals. It
requires companies to benchmark themselves against the best players worldwide. For instance, a
manufacturing firm in Germany must consider competitors from China, the United States, and
emerging economies simultaneously. This global perspective pushes organizations to innovate
continuously, optimize costs, and improve quality to meet international standards.

Moreover, competitiveness in a global context often involves leveraging unique strengths such as
advanced technology, specialized talent, or superior customer service. Strategic management helps
identify these core competencies and deploy them effectively across diverse markets.

Key Drivers of Competitiveness in a Globalized World

Several factors influence how companies achieve and sustain competitiveness amid globalization.



Understanding these drivers is essential for crafting effective strategic plans.

Innovation and Technological Advancement

Innovation remains at the heart of global competitiveness. Businesses that invest in research and
development can create differentiated products and services, capture new markets, and respond
swiftly to changing consumer preferences. Technology also enables better supply chain management,
enhanced communication, and data-driven decision-making, all of which contribute to superior
strategic outcomes.

Cost Efficiency and Scale Economies

Globalization has intensified pressure on companies to reduce costs without compromising quality.
Strategic management involves identifying opportunities for economies of scale—whether through
global sourcing, outsourcing, or expanding production capacity—to drive down expenses. Achieving
cost leadership can be a decisive factor in winning market share, especially in price-sensitive
industries.

Adaptability and Cultural Intelligence

Operating globally requires sensitivity to cultural nuances, legal frameworks, and market conditions.
Businesses that adapt their strategies to local contexts while maintaining their core brand identity
tend to perform better. This adaptability is a strategic imperative, supported by thorough market
research and flexible organizational structures.

Strategic Management Tools for Enhancing Global
Competitiveness

To navigate the complexities of globalization, companies utilize various strategic management tools
and frameworks. These methodologies help in assessing the competitive landscape and formulating
actionable plans.

SWOT Analysis in a Global Context

Conducting a SWOT (Strengths, Weaknesses, Opportunities, Threats) analysis with a global lens
enables organizations to recognize internal capabilities and external challenges across different
regions. For example, a company might identify technological expertise as a strength but recognize
regulatory hurdles as a threat in certain countries.



Porter’s Five Forces and Global Market Dynamics

Michael Porter’s Five Forces framework helps analyze industry competitiveness by examining factors
such as supplier power, buyer power, competitive rivalry, threat of new entrants, and threat of
substitutes. Applying this tool globally allows firms to understand how these forces vary between
markets and adjust their strategies accordingly.

Global Value Chain Analysis

Understanding the global value chain is vital for identifying where value is created and how activities
are linked internationally. Strategic management uses this analysis to optimize processes, reduce
redundancies, and enhance coordination across borders, ultimately improving competitiveness.

Challenges in Managing Competitiveness Amid
Globalization

While globalization offers numerous opportunities, it also presents distinct challenges that test
strategic management capabilities.

Managing Complexity and Uncertainty

Global markets are often volatile and unpredictable. Political instability, fluctuating exchange rates,
and changing trade policies can disrupt operations. Strategic managers must develop contingency
plans and maintain agility to respond to these uncertainties effectively.

Balancing Global Integration and Local Responsiveness

One of the classic dilemmas in international business strategy is how much to standardize products
and operations versus customizing them for local markets. Strategic management involves finding the
right balance to maximize efficiency while meeting local customer needs.

Ethical and Sustainable Practices

Globalization has heightened scrutiny on corporate social responsibility, environmental impact, and
ethical labor practices. Companies that integrate sustainability into their strategic management
processes not only enhance their reputation but also ensure long-term competitiveness.



Tips for Businesses to Strengthen Competitiveness in a
Globalized Economy

- **Invest in Cross-Cultural Training:** Equip employees with cultural intelligence to improve
communication and collaboration across regions.
- **Leverage Digital Technologies:** Embrace digital transformation to streamline operations,
enhance customer engagement, and gather market insights.
- **Build Strategic Alliances:** Partner with local firms to gain market knowledge, share risks, and
expand distribution networks.
- **Focus on Continuous Learning:** Monitor global trends and competitor moves to adapt strategies
proactively.
- **Prioritize Innovation:** Encourage a culture of creativity and experimentation to stay ahead in
competitive markets.

Strategic management competitiveness and globalization are no longer optional considerations but
foundational elements for success in modern business. Companies that skillfully integrate global
insights into their strategic planning can unlock new growth avenues, outperform rivals, and build
resilient organizations ready for the challenges of tomorrow’s marketplace.

Frequently Asked Questions

What is the role of strategic management in enhancing a
firm's competitiveness in a global market?
Strategic management helps firms analyze their internal capabilities and external environment to
formulate and implement strategies that leverage their strengths, address weaknesses, exploit
opportunities, and mitigate threats. In a global market, this enables firms to differentiate themselves,
optimize resource allocation, and respond effectively to international competition, thereby enhancing
competitiveness.

How does globalization influence strategic decision-making
for multinational corporations?
Globalization expands market opportunities but also increases competition and complexity.
Multinational corporations must consider diverse cultural, economic, political, and legal environments
in their strategic decisions. They need to balance global integration with local responsiveness, adapt
products and strategies to regional needs, and manage cross-border coordination to achieve
competitive advantage.

What strategies can companies use to maintain
competitiveness amid increasing globalization?
Companies can adopt strategies such as cost leadership through global supply chains, differentiation
by tailoring products to local markets, innovation to meet evolving global demands, strategic alliances
or partnerships for market access, and digital transformation to enhance operational efficiency and



customer engagement across borders.

How does strategic management address the challenges
posed by globalization?
Strategic management provides a framework for scanning the global environment, assessing risks
and opportunities, and aligning organizational resources accordingly. It helps firms develop flexible
strategies that can adapt to rapid changes, manage cross-cultural teams, comply with diverse
regulations, and leverage global networks to sustain competitiveness in an interconnected world.

What is the impact of competitive dynamics on strategic
management in a globalized economy?
Competitive dynamics in a globalized economy are characterized by rapid innovation, shifting market
shares, and intense rivalry across borders. Strategic management must incorporate continuous
competitor analysis, agility in strategy formulation, and proactive moves such as mergers,
acquisitions, and strategic alliances to anticipate competitors’ actions and maintain a competitive
edge.

How can firms leverage technology in strategic management
to improve competitiveness globally?
Firms can leverage technology to gather and analyze global market data, enhance communication
and coordination across international operations, automate processes for cost efficiency, and innovate
products and services to meet diverse customer needs. Strategic management integrates these
technological capabilities to create value, streamline decision-making, and respond swiftly to global
market changes.

Additional Resources
Strategic Management Competitiveness and Globalization: Navigating the Complex Terrain of Modern
Business

strategic management competitiveness and globalization are increasingly intertwined
concepts that define the operational landscape of contemporary businesses. As markets expand
beyond national borders and technological advancements accelerate communication and distribution,
companies must rethink their strategic approaches to maintain relevance and secure competitive
advantages. This article delves into the multifaceted relationship between strategic management,
competitiveness, and globalization, examining how businesses can adapt and thrive in an
interconnected global economy.

The Convergence of Strategic Management and Global
Competitiveness

Strategic management entails the formulation and implementation of major goals and initiatives,



considering resources and changing environments. When viewed through the lens of globalization,
strategic management gains complexity, as organizations must not only respond to domestic market
dynamics but also to international competition, cultural diversity, regulatory variations, and shifting
geopolitical landscapes.

Competitiveness, in this context, refers to a company’s ability to deliver products or services that
meet quality, cost, and innovation benchmarks superior to its rivals, both locally and globally. The
globalization of markets has intensified competitive pressures, compelling firms to adopt more
sophisticated and flexible strategic management frameworks.

Globalization’s Impact on Strategic Priorities

The process of globalization has expanded market opportunities but also increased operational risks.
Companies now face competitors from emerging economies with lower production costs, as well as
multinational corporations wielding extensive resources. This environment demands that strategic
management evolve to incorporate:

- **Cross-border supply chain optimization:** Efficient coordination across geographies to reduce
costs and improve responsiveness.
- **Cultural intelligence:** Understanding and adapting to diverse consumer preferences and business
practices.
- **Regulatory compliance:** Navigating varying legal frameworks to mitigate risks and leverage
incentives.
- **Technological integration:** Utilizing digital tools for data analytics, communication, and
automation to enhance decision-making.

For example, a manufacturing firm entering the Asian market must strategize not only about product
adaptation but also about local partnerships, compliance with environmental laws, and managing
currency fluctuations.

Strategic Management Models Adapted for Global
Competitiveness

Traditional strategic management models such as SWOT (Strengths, Weaknesses, Opportunities,
Threats) and Porter’s Five Forces remain relevant but require adaptation to the global context.
Incorporating globalization factors into these frameworks enhances their applicability:

- **SWOT analysis with global perspective:** Opportunities and threats now include international
trade policies, global economic trends, and foreign market saturation.
- **Porter’s Five Forces extended globally:** The threat of new entrants and substitutes must consider
multinational competitors and digital disruptors operating worldwide.

Moreover, newer models emphasize agility and innovation as core competitive capabilities. The
Resource-Based View (RBV) helps firms identify unique assets and capabilities that can be leveraged
globally, such as proprietary technology or brand reputation.



Case Study: Apple Inc.’s Strategic Management in a
Globalized Market

Apple’s strategic management exemplifies how competitiveness is managed in a globalized
framework. The company’s supply chain spans multiple continents, balancing cost efficiency with
quality control. Its global branding strategy leverages cultural nuances while maintaining a consistent
identity. Apple’s investment in innovation and intellectual property protects its competitive edge,
even as it faces competition from international smartphone manufacturers.

Apple’s approach highlights the necessity of integrating strategic management with globalization
considerations to sustain competitiveness at a global scale.

Challenges and Opportunities in Strategic Management
Amid Globalization

Globalization presents both opportunities and obstacles that influence strategic decision-making.
Understanding these is critical for executives and strategists.

Opportunities

Market Expansion: Access to new customer bases and diversification of revenue streams.

Cost Advantages: Ability to source materials and labor from cost-effective regions.

Innovation and Collaboration: Cross-border partnerships foster innovation through diverse
perspectives.

Talent Acquisition: Broader access to skilled labor worldwide enhances organizational
capabilities.

Challenges

Political and Economic Uncertainty: Trade wars, tariffs, and currency volatility disrupt
operations.

Cultural Barriers: Misunderstandings can hinder marketing and management effectiveness.

Compliance Complexity: Differing regulations increase the cost and complexity of doing
business.



Technological Disparities: Variations in infrastructure affect digital strategy execution.

Strategic management must balance these factors, adopting risk mitigation strategies while
capitalizing on growth prospects.

Integrating Technology and Innovation in Global
Strategic Management

Technological advancement is a key driver of globalization and a critical element in sustaining
competitiveness. Digital transformation tools—such as big data analytics, artificial intelligence, and
cloud computing—enable companies to gather real-time market intelligence, optimize operations, and
personalize customer experiences across borders.

Innovative business models like platform economies and e-commerce have reshaped competitive
dynamics. Firms that embrace digital innovation can rapidly adapt to global trends, disrupting
traditional industries and creating new avenues for value creation.

Strategic Implications of Digital Globalization

- **Enhanced decision-making:** Data-driven insights allow for more precise targeting and resource
allocation.
- **Speed and agility:** Digital tools facilitate rapid response to market changes and competitor
moves.
- **Customer-centricity:** Personalized offerings improve customer loyalty in diverse markets.
- **Ecosystem development:** Building digital partnerships expands market reach and capabilities.

Companies that fail to integrate technological innovation risk losing ground to more agile global
competitors.

The Role of Leadership and Organizational Culture

Effective strategic management in a globalized environment demands visionary leadership and a
culture that embraces diversity and continuous learning. Leaders must cultivate global mindsets,
encouraging teams to think beyond local confines and embrace complexity.

Organizational culture influences how strategies are executed across different regions. Companies
with inclusive cultures that respect local nuances while promoting a unified vision tend to perform
better internationally.



Leadership Strategies for Global Competitiveness

Developing cross-cultural competencies: Training leaders and employees to navigate1.
cultural differences.

Fostering innovation: Encouraging experimentation and knowledge sharing across2.
geographies.

Building resilient structures: Designing flexible organizational frameworks to adapt to global3.
shifts.

Aligning incentives: Creating reward systems that reflect global objectives and local realities.4.

Such leadership approaches ensure strategic management processes are robust and responsive in
the face of globalization’s challenges.

Strategic management competitiveness and globalization are not static concepts but dynamic forces
reshaping the business world. Organizations that critically analyze these factors and integrate them
into their strategic planning are better positioned to succeed in the complex, fast-evolving global
marketplace. As the competitive landscape continues to change, continuous reassessment and agility
in strategic management will remain paramount.

Strategic Management Competitiveness And Globalization
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emerging technologies as well as examples and cases from Australia, New Zealand and Asia-Pacific
serve to engage students while updated international content demonstrates how strategic
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  strategic management competitiveness and globalization: Strategic Management
Michael A. Hitt, University Distinguished Professor and Joe B Foster Chair in Business Leadership
Michael A Hitt, Holds the W David Robbins Chair of Business Policy in the E Claireborne Robins
School of Business R Duane Ireland, R. Duane Ireland, Robert E. Hoskisson, 2000-07 Strategic
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COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES, Eleventh Edition, combines
the latest cutting-edge research and strategic management trends with ideas from some of today's
most prominent scholars. This is the only text that integrates the classic industrial organization
model with a resource-based view of the firm to give you a complete understanding of how today's
businesses use strategic management to establish a sustained competitive advantage. A strong
global focus and examples from more than 600 emerging and leading companies place ideas into
context within an inviting, practical presentation. A wealth of learning features and more than 30
all-new compelling cases examine a broad range of critical issues confronting managers today.
Engaging video cases, CengageNOW(TM) online learning tools, and a complete electronic business
library help keep your study current and relevant. STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION provides the solid understanding you need to effectively
apply strategic management tools and techniques for increased performance and tomorrow's
competitive advantage.
  strategic management competitiveness and globalization: Strategic Management
Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson, Jeffrey Harrison, 2020
  strategic management competitiveness and globalization: Strategic Management
[Elektronisk Resurs] Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson, 2013
  strategic management competitiveness and globalization: Strategic Management:
Concepts and Cases: Competitiveness and Globalization Michael A. Hitt, R. Duane Ireland, Robert E.
Hoskisson, 2019-02-28 Examine strategic management with the market-leading book that sets the
standard as today's most intellectually rich, practical analysis of strategic management. Written by
prominent management scholars and award-winning instructors, Hitt/Ireland/Hoskisson's
STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, 13E incorporates
cutting-edge research and new examples from more than 600 companies to reveal how firms
effectively use the strategic management process. This edition combines a classic industrial
organization model with a resource-based view of the firm to demonstrate how businesses establish
competitive advantages and create value for stakeholders in the global marketplace. You study how
firms govern themselves, the value of strategic alliances to global companies and the value firms
create by melding strategic management and entrepreneurial behaviors when competing. Also
included at no additional charge are 20 leading business cases, carefully selected by the authors,
which cover several US and international businesses across many industries.With STRATEGIC
MANAGEMENT you gain the insights and understanding you need to outperform competitors and
excel as a strategic leader. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
  strategic management competitiveness and globalization: Strategic Management
Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson, 2020
  strategic management competitiveness and globalization: Strategic Management Henk
Wijtze Volberda, Robert Morgan, Michael A. Hitt, R. Duane Ireland, Patrick Reinmoeller, 2011
STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES
Eighth Edition, is a comprehensive Strategic Management text that combines impeccable
scholarship; cutting-edge research; a sophisticated and practical global focus; and the most
thorough, up-to-date, and relevant business examples and cases available. Now, this seminal
business text is enhanced by the addition of powerful new media and technology resources,
including an updated video program, CengageNOW online teaching tools, and the Business and
Company Resource Center (BCRC)--a complete electronic business library. The highly respected
authors, all active teachers and experts in the strategic management field, use a unique model that
blends classic industrial organization with a resource-based view of the firm to explain how
real-world businesses use strategic management to build a sustained competitive advantage. The
text includes current and relevant examples to provide context for key concepts, outstanding figures
and models to illustrate key points, and a case study section containing engaging and exemplary
cases that cover a broad range of critical issues confronting mangers today.



  strategic management competitiveness and globalization: Strategic Management Michael
A. Hitt, R. Duane Ireland, Robert E. Hoskisson, 2012-01-01 Bring your students the most thorough,
up-to-date, and relevant collection of strategic management cases available. Developed by highly
respected experts and award-winning instructors Hitt, Ireland and Hoskisson, STRATEGIC
MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, CASES, 10ecombines the latest
cutting-edge research in strategic management with impeccable scholarship and a practical global
focus. A selection of 30 all-new, compelling cases examines a broad range of critical strategic
management issues confronting managers today in U.S. as well as global organizations. Many of
these timely cases offer full financial data and all are supported by comprehensive Instructor's Case
Notes to guide analyses. Various online teaching tools and a complete electronic business library
help keep cases relevant and your presentation and data current. Count on this engaging, complete
case book to provide the practical understanding students need to effectively apply strategic
management tools and techniques for increased performance and a competitive advantage.
  strategic management competitiveness and globalization: Strategic Management
Michael A.. Hitt, R. Duane Ireland, Robert E.. Hoskisson, 1999
  strategic management competitiveness and globalization: Powernotes-strategic Mgt 2e
Hitt, Ireland, Hoskisson, 1996-10-01 Explains how firms achieve strategic competitiveness,
emphasizing integration of resources and capabilities to achieve a sustained competitive advantage.
Uniquely focuses the strategic management process on outcomes. Only text to integrate the
resource-based view of the firm with the more traditional I/O model (Ch. 1 & 3). Global issues woven
throughout the text, with a separate chapter (Ch. 8) devoted to international strategy. Includes a
new chapter (Ch. 9) on cooperative strategies, coverage of the new competitive landscape (Ch. 1, 2
& 5), and material on new organizational forms used by firms to implement strategies (Ch. 10 & 11).
Covers hot topics such as corporate governance, TQM, core competencies, strategic alliances,
corporate entrepreneurship, and more. All opening cases and strategic focus segments are new to
this edition. Internet coverage includes Research Activitiesafter each chapter, and an Introduction to
the Internet appendix. Combined text/casebook contains 40 cases, 32 new for this edition, and is
also available in separate concepts and cases paperback versions; an additional 110 cases are
available for customization. Authors are acknowledged experts in strategic management.
  strategic management competitiveness and globalization: Strategic Management
Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson, Jay Dial, 1997
  strategic management competitiveness and globalization: Strategic Management:
Concepts and Cases Michael A. Hitt, R. Duane Ireland, Robert E. Hoskisson, Jeffrey S. Harrison,
2023-03-04 Examine strategic management with the market-leading book that sets the standard as
today's most intellectually rich, but practical analysis of strategic management. Written by
award-winning instructors and prominent management scholars, Hitt/Ireland/Hoskisson/Harrison's
STRATEGIC MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, 14E incorporates
cutting-edge research and examples from more than 600 companies. This edition combines a classic
industrial organization model with a resource-based view of the firm and a stakeholder perspective
to demonstrate how businesses establish competitive advantages in the global market. You study
how firms govern themselves, formulate and implement strategies that create value for
stakeholders, use strategic alliances to enhance global competitiveness and meld strategic
management and entrepreneurial behaviors for winning growth strategies. MindTap and Cengage
Infuse online resources are also available to help you excel as a strategic leader.

Related to strategic management competitiveness and
globalization
STRATEGIC Definition & Meaning - Merriam-Webster The meaning of STRATEGIC is of,
relating to, or marked by strategy. How to use strategic in a sentence
STRATEGIC | English meaning - Cambridge Dictionary STRATEGIC definition: 1. helping to



achieve a plan, for example in business or politics: 2. used to provide military. Learn more
STRATEGIC Definition & Meaning | Strategic definition: pertaining to, characterized by, or of the
nature of strategy.. See examples of STRATEGIC used in a sentence
STRATEGIC definition and meaning | Collins English Dictionary Strategic means relating to
the most important, general aspects of something such as a military operation or political policy,
especially when these are decided in advance
strategic adjective - Definition, pictures, pronunciation and usage Definition of strategic
adjective from the Oxford Advanced Learner's Dictionary. done as part of a plan that is meant to
achieve a particular purpose or to gain an advantage. Cameras were set
Strategic - definition of strategic by The Free Dictionary Define strategic. strategic synonyms,
strategic pronunciation, strategic translation, English dictionary definition of strategic. also
strategical adj. 1. Of or relating to strategy. 2. a.
140 Synonyms & Antonyms for STRATEGIC | Find 140 different ways to say STRATEGIC, along
with antonyms, related words, and example sentences at Thesaurus.com
strategic, adj. & n. meanings, etymology and more | Oxford There are seven meanings listed in
OED's entry for the word strategic, one of which is labelled obsolete. See ‘Meaning & use’ for
definitions, usage, and quotation evidence
strategic - Wiktionary, the free dictionary   strategic (comparative more strategic, superlative
most strategic) Of or relating to military operations that are more large-scale or long-range than
local or tactical ones.
STRATEGIC Synonyms: 52 Similar and Opposite Words | Merriam-Webster Synonyms for
STRATEGIC: key, crucial, critical, decisive, major, pivotal, meaningful, significant; Antonyms of
STRATEGIC: small, little, minor, trivial, slight, unimportant, insignificant, negligible
STRATEGIC Definition & Meaning - Merriam-Webster The meaning of STRATEGIC is of,
relating to, or marked by strategy. How to use strategic in a sentence
STRATEGIC | English meaning - Cambridge Dictionary STRATEGIC definition: 1. helping to
achieve a plan, for example in business or politics: 2. used to provide military. Learn more
STRATEGIC Definition & Meaning | Strategic definition: pertaining to, characterized by, or of the
nature of strategy.. See examples of STRATEGIC used in a sentence
STRATEGIC definition and meaning | Collins English Dictionary Strategic means relating to
the most important, general aspects of something such as a military operation or political policy,
especially when these are decided in advance
strategic adjective - Definition, pictures, pronunciation and usage Definition of strategic
adjective from the Oxford Advanced Learner's Dictionary. done as part of a plan that is meant to
achieve a particular purpose or to gain an advantage. Cameras were set
Strategic - definition of strategic by The Free Dictionary Define strategic. strategic synonyms,
strategic pronunciation, strategic translation, English dictionary definition of strategic. also
strategical adj. 1. Of or relating to strategy. 2. a.
140 Synonyms & Antonyms for STRATEGIC | Find 140 different ways to say STRATEGIC, along
with antonyms, related words, and example sentences at Thesaurus.com
strategic, adj. & n. meanings, etymology and more | Oxford English There are seven meanings
listed in OED's entry for the word strategic, one of which is labelled obsolete. See ‘Meaning & use’
for definitions, usage, and quotation evidence
strategic - Wiktionary, the free dictionary   strategic (comparative more strategic, superlative
most strategic) Of or relating to military operations that are more large-scale or long-range than
local or tactical ones.
STRATEGIC Synonyms: 52 Similar and Opposite Words | Merriam-Webster Synonyms for
STRATEGIC: key, crucial, critical, decisive, major, pivotal, meaningful, significant; Antonyms of
STRATEGIC: small, little, minor, trivial, slight, unimportant, insignificant, negligible
STRATEGIC Definition & Meaning - Merriam-Webster The meaning of STRATEGIC is of,
relating to, or marked by strategy. How to use strategic in a sentence



STRATEGIC | English meaning - Cambridge Dictionary STRATEGIC definition: 1. helping to
achieve a plan, for example in business or politics: 2. used to provide military. Learn more
STRATEGIC Definition & Meaning | Strategic definition: pertaining to, characterized by, or of the
nature of strategy.. See examples of STRATEGIC used in a sentence
STRATEGIC definition and meaning | Collins English Dictionary Strategic means relating to
the most important, general aspects of something such as a military operation or political policy,
especially when these are decided in advance
strategic adjective - Definition, pictures, pronunciation and usage Definition of strategic
adjective from the Oxford Advanced Learner's Dictionary. done as part of a plan that is meant to
achieve a particular purpose or to gain an advantage. Cameras were set
Strategic - definition of strategic by The Free Dictionary Define strategic. strategic synonyms,
strategic pronunciation, strategic translation, English dictionary definition of strategic. also
strategical adj. 1. Of or relating to strategy. 2. a.
140 Synonyms & Antonyms for STRATEGIC | Find 140 different ways to say STRATEGIC, along
with antonyms, related words, and example sentences at Thesaurus.com
strategic, adj. & n. meanings, etymology and more | Oxford English There are seven meanings
listed in OED's entry for the word strategic, one of which is labelled obsolete. See ‘Meaning & use’
for definitions, usage, and quotation evidence
strategic - Wiktionary, the free dictionary   strategic (comparative more strategic, superlative
most strategic) Of or relating to military operations that are more large-scale or long-range than
local or tactical ones.
STRATEGIC Synonyms: 52 Similar and Opposite Words | Merriam-Webster Synonyms for
STRATEGIC: key, crucial, critical, decisive, major, pivotal, meaningful, significant; Antonyms of
STRATEGIC: small, little, minor, trivial, slight, unimportant, insignificant, negligible
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