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handbook of strategic enrollment management by don hossler stands as a pivotal resource for
higher education professionals seeking to navigate the complexities of student enrollment in today’s
dynamic academic environment. This comprehensive guide offers an insightful blend of theory,
practical strategies, and case studies that enrich the understanding of strategic enrollment
management (SEM). Whether you’re an enrollment manager, admissions officer, or institutional
leader, this handbook provides the tools and frameworks necessary to optimize recruitment,
retention, and student success.

Understanding the Essence of the Handbook of
Strategic Enrollment Management by Don Hossler

Strategic enrollment management is far more than just counting student applications and
admissions; it’s about aligning institutional goals with student needs and market realities. Don
Hossler, a renowned expert in the field, captures this multifaceted approach in the handbook. The
book serves as both a roadmap and a reflective piece that encourages institutions to think critically
about how they attract, enroll, and retain students while balancing financial sustainability and
educational quality.

The Evolution of Strategic Enrollment Management

One of the noteworthy aspects of the handbook is its historical perspective on SEM. Don Hossler
traces the evolution of enrollment strategies from simple admissions processes to a comprehensive,
data-driven approach that integrates marketing, financial aid, student services, and academic
planning. This evolution highlights how SEM has become indispensable in addressing challenges
such as demographic shifts, increased competition, and changing student expectations.

Core Components Explored in the Handbook

The handbook delves into several essential components that form the backbone of effective
enrollment management:

Data Analytics and Market Research: Using data to understand trends, demographics, and
student behavior.

Recruitment and Marketing Strategies: Crafting targeted campaigns to reach prospective



students.

Financial Aid Optimization: Balancing affordability and institutional revenue.

Retention and Student Success: Ensuring enrolled students persist and graduate.

Organizational Structure and Leadership: Building teams and processes that support SEM
goals.

These pillars are intricately woven together, emphasizing that successful enrollment management
requires a holistic, institution-wide effort.

Practical Insights for Enrollment Professionals from
the Handbook

One of the strengths of Don Hossler’s handbook is its practical orientation. Beyond theory, it offers
actionable tips and frameworks that practitioners can implement immediately.

Leveraging Data to Drive Decisions

In today’s fast-paced educational landscape, relying on intuition alone is risky. The handbook
stresses the importance of data-driven decision-making. Enrollment professionals are encouraged to
gather and analyze data on prospective student pools, application trends, and financial aid impacts
to tailor recruitment efforts effectively. Using predictive analytics, for instance, can help institutions
identify students most likely to enroll and succeed, allowing for more focused outreach.

Building Collaborative Institutional Cultures

Strategic enrollment management cannot happen in isolation. The handbook highlights the need for
cross-departmental collaboration involving admissions, financial aid, academic affairs, and student
services. This collaborative culture ensures alignment of messaging, policies, and student support
systems, which in turn enhances the student experience and improves enrollment outcomes.

Adapting to Changing Demographics and Market Conditions

Don Hossler’s handbook is particularly relevant in addressing demographic shifts such as declining
traditional college-age populations in some regions or increased diversity in others. It encourages
institutions to be flexible and innovative in adjusting recruitment strategies, such as expanding adult
learner programs or incorporating online education options to reach non-traditional students.



Why the Handbook of Strategic Enrollment
Management by Don Hossler is a Must-Have Resource

For anyone involved in higher education enrollment, this handbook is more than a reference
book—it’s a strategic partner.

Comprehensive Coverage of SEM Challenges

The handbook doesn’t shy away from difficult topics like budget constraints, competition from
alternative education providers, or the impact of global events on enrollment patterns. Instead, it
provides guidance on navigating these challenges with resilience and creativity.

Incorporation of Real-World Case Studies

One of the most engaging parts of the handbook is its inclusion of real institutional examples. These
case studies bring theory to life and demonstrate how various colleges and universities have
successfully implemented SEM strategies tailored to their unique contexts.

Focus on Continuous Improvement and Innovation

Strategic enrollment management is not static. The handbook encourages a mindset of continuous
assessment and innovation. By regularly evaluating enrollment strategies and outcomes, institutions
can refine their approaches to stay competitive and meet evolving student needs.

Integrating the Handbook’s Lessons into Your
Institution

Implementing insights from the handbook requires thoughtful planning and commitment across
campus.

Establishing Clear Enrollment Goals

Start by defining what success looks like for your institution—be it increased diversity, higher
retention rates, or improved financial stability. The handbook offers frameworks for setting
measurable and achievable enrollment goals aligned with broader institutional missions.



Developing a Strategic Enrollment Plan

Using the handbook’s guidance, institutions can craft strategic enrollment plans that outline specific
tactics, timelines, and responsible parties. This plan should be a living document, revisited regularly
to adapt to new data and circumstances.

Investing in Professional Development

To fully leverage the handbook’s value, enrollment teams should engage in ongoing professional
development. Understanding the latest trends in enrollment management, marketing, and student
success strategies ensures that staff are equipped to implement best practices effectively.

Final Thoughts on the Handbook of Strategic
Enrollment Management by Don Hossler

The handbook by Don Hossler remains a foundational text that bridges theory and practice in
enrollment management. Its comprehensive approach, emphasis on data, and focus on collaboration
make it an indispensable asset for higher education professionals striving to meet enrollment targets
while enhancing student outcomes. In a sector that is constantly evolving, having a resource that
combines scholarly insight with practical application helps institutions stay ahead of the curve and
build sustainable futures.

Frequently Asked Questions

What is the main focus of the 'Handbook of Strategic
Enrollment Management' by Don Hossler?
The main focus of the handbook is to provide comprehensive strategies and best practices for
enrollment management in higher education institutions, helping them to effectively recruit, retain,
and graduate students.

Who is the intended audience for the 'Handbook of Strategic
Enrollment Management'?
The intended audience includes enrollment management professionals, higher education
administrators, policymakers, and researchers interested in improving student enrollment and
institutional effectiveness.

What topics are covered in the 'Handbook of Strategic



Enrollment Management'?
The handbook covers a wide range of topics including recruitment strategies, retention methods,
data analytics, marketing, financial aid, student success initiatives, and the use of technology in
enrollment management.

How does Don Hossler's handbook contribute to the field of
enrollment management?
Don Hossler's handbook consolidates research, practical approaches, and case studies to offer a
strategic framework that institutions can adopt to optimize their enrollment processes and improve
student outcomes.

Is the 'Handbook of Strategic Enrollment Management' useful
for small colleges or only large universities?
The handbook is designed to be applicable to institutions of various sizes, including both small
colleges and large universities, by providing adaptable strategies suitable for different contexts.

Does the handbook address challenges related to diversity and
inclusion in enrollment management?
Yes, the handbook discusses strategies for promoting diversity and inclusion in enrollment efforts,
emphasizing equitable access and support for underrepresented student populations.

Are there any new trends or technologies highlighted in the
latest edition of the handbook?
The latest edition highlights emerging trends such as the use of predictive analytics, digital
marketing, and CRM systems to enhance enrollment strategies and better engage prospective
students.

How can enrollment management professionals apply the
insights from Don Hossler's handbook?
Professionals can apply the handbook's insights by implementing evidence-based strategies, utilizing
data-driven decision making, fostering collaboration across departments, and continuously assessing
and refining their enrollment practices to meet institutional goals.

Additional Resources
Handbook of Strategic Enrollment Management by Don Hossler: An In-Depth Review

handbook of strategic enrollment management by don hossler stands as a pivotal resource in
the evolving landscape of higher education administration. As colleges and universities grapple with
shifting demographics, competitive recruitment environments, and increasing demands for student



retention, this handbook offers a comprehensive guide to navigating these challenges with strategic
insight. Authored by Don Hossler, a respected scholar in enrollment management, the book
encapsulates best practices, theoretical frameworks, and practical applications that institutions can
leverage to optimize enrollment outcomes.

Understanding the Framework of Strategic Enrollment
Management

Strategic enrollment management (SEM) has emerged as a critical discipline that integrates
marketing, recruitment, financial aid, retention, and institutional research into a cohesive strategy.
The handbook of strategic enrollment management by don hossler systematically unpacks this
concept, emphasizing the importance of aligning enrollment goals with institutional mission and
market realities.

Hossler’s approach is distinct in that it balances empirical data with actionable strategies. His work
acknowledges that successful enrollment management requires a nuanced understanding of student
behavior, demographic trends, and competitive positioning. The handbook dives into foundational
theories while also addressing contemporary challenges such as diversity recruitment, online
education, and the impact of technology on student engagement.

Key Features and Contributions

One of the strengths of the handbook lies in its thorough coverage of both macro and micro elements
of enrollment management:

Data-Driven Decision Making: Hossler underscores the role of analytics in forecasting
enrollment trends and measuring the effectiveness of recruitment efforts.

Integrated Planning: The text advocates for cross-departmental collaboration, linking
admissions, financial aid, academic advising, and marketing to build cohesive strategies.

Focus on Student Lifecycle: Unlike traditional recruitment manuals, this handbook
emphasizes a cradle-to-grave view of the student experience, including retention and
graduation.

Ethical Considerations: Ethical recruitment and transparency are highlighted as essential
pillars, reflecting a commitment to student welfare and institutional integrity.

These features position the handbook not merely as a procedural manual but as a strategic playbook
for institutional leaders and enrollment professionals.



Comparative Insight: How Hossler’s Handbook Stands
Out

When compared to other seminal works in enrollment management, such as those by Michael
Dolence or Richard J. Light, the handbook of strategic enrollment management by don hossler
exhibits a uniquely balanced blend of theory and practice. While some texts focus predominantly on
enrollment marketing or financial aid strategies, Hossler’s comprehensive lens integrates these
functions into a broader institutional strategy.

Moreover, the handbook’s accessibility makes it suitable for a diverse readership, from senior
administrators to mid-level enrollment officers. Its modular structure enables readers to focus on
particular aspects—be it recruitment analytics or retention strategies—while maintaining an
overarching understanding of the SEM framework.

Practical Applications in Contemporary Higher Education

The relevance of Hossler’s handbook is underscored by current shifts in higher education, including:

Changing Demographics: With declining traditional college-age populations in some1.
regions, institutions must adapt recruitment tactics; the handbook provides data-driven models
for segmenting and targeting new student populations.

Technological Integration: The rise of digital platforms for student engagement is2.
addressed, offering guidance on leveraging CRM systems and social media analytics.

Retention and Completion Rates: Recognizing that enrollment is not solely about3.
recruitment, the handbook dedicates substantial analysis to retention strategies, including
early alert systems and academic support frameworks.

These insights equip institutions to not only attract students but also support their success, which in
turn sustains institutional viability.

Potential Limitations and Critiques

While the handbook of strategic enrollment management by don hossler is widely regarded
for its depth and breadth, some critics point to areas for enhancement. For instance, the rapid
evolution of higher education technology may outpace some sections of the text, suggesting a need
for continuous updates to reflect emerging tools and platforms. Additionally, while the handbook
addresses diversity and inclusion, some readers may desire a more robust exploration of culturally
responsive recruitment practices tailored to underrepresented groups.

Furthermore, given the complexity of enrollment management, readers new to the field may find



certain theoretical sections dense, requiring supplementary materials or case studies to fully grasp
implementation nuances.

Who Should Read This Handbook?

The book is particularly valuable for:

Enrollment managers seeking to refine strategic planning and operational tactics.

Institutional researchers aiming to align data analysis with enrollment goals.

Academic leaders responsible for institutional effectiveness and student success initiatives.

Graduate students and scholars studying higher education administration.

Its comprehensive scope makes it a reference text for both academic and professional development.

Integrating the Handbook into Institutional Practice

For institutions eager to embed the principles outlined in Hossler’s work, a phased approach is
advisable:

Assessment: Conduct a thorough review of current enrollment practices against the1.
handbook’s best practices.

Strategic Alignment: Engage stakeholders across departments to align goals and resources.2.

Implementation: Pilot data-driven recruitment and retention initiatives, leveraging3.
technology as recommended.

Evaluation: Establish metrics and feedback loops to continuously refine strategies.4.

This cycle mirrors the adaptive, evidence-based approach championed by the handbook.

In sum, the handbook of strategic enrollment management by don hossler remains an
essential asset for higher education professionals confronting the complexities of student
recruitment and retention. Its thoughtful integration of theory, data, and practice offers a roadmap
for institutions striving to achieve sustainable enrollment success in a dynamic educational
environment.



Handbook Of Strategic Enrollment Management By Don
Hossler

  handbook of strategic enrollment management by don hossler: Handbook of Strategic
Enrollment Management Don Hossler, Bob Bontrager, 2014-09-19 Improve student enrollment
outcomes and meet institutional goals through the effective management of student enrollments.
Published with the American Association for Collegiate Registrars and Admissions Officers
(AACRAO), the Handbook of Strategic Enrollment Management is the comprehensive text on the
policies, strategies, practices that shape postsecondary enrollments. This volume combines relevant
theories and research, with applied chapters on the management of offices such as admissions,
financial aid, and the registrar to provide a comprehensive guide to the complex world of Strategic
Enrollment Management (SEM). SEM focuses on achieving enrollment goals, and sustaining
institutional revenue and serving the needs of students. It provides insights into the ways SEM is
practiced across four-year institutions, community colleges, and professional schools. More than just
an enhanced approach to admissions and financial aid, SEM examines the student's entire
educational cycle. From entry through graduation, this volume helps SEM professionals and
graduate students interested in enrollment management to anticipate change and balancing the
goals of revenue, access, diversity, and prestige. The Handbook of Strategic Enrollment
Management: Provides an overview of the thinking of leading practitioners that comprise SEM
organizations, including marketing, recruitment, and admissions; tuition pricing; financial aid; the
registrar's role, academic advising; and, retention Includes up-to-date research on current issues in
SEM including college choice, financial aid, student persistence, and the effective use of technology
Guides readers creating strategic enrollment organizations that fit the unique history, culture, and
policy context of your campus Strategic enrollment management has become one of the most
important administrative areas in postsecondary education, and it is being adopted in countries
around the globe. The Handbook of Strategic Enrollment Management is for anyone in enrollment
management, admissions, financial aid, registration and records, orientation, marketing, and
institutional research who wish to enhance the health and vitality of his or her institution. It is also
an excellent text for graduate programs in higher education and student affairs.
  handbook of strategic enrollment management by don hossler: Handbook of Strategic
Enrollment Management Don Hossler, Bob Bontrager, 2014-10-20 Improve student enrollment
outcomes and meet institutional goals through the effective management of student enrollments.
Published with the American Association for Collegiate Registrars and Admissions Officers
(AACRAO), the Handbook of Strategic Enrollment Management is the comprehensive text on the
policies, strategies, practices that shape postsecondary enrollments. This volume combines relevant
theories and research, with applied chapters on the management of offices such as admissions,
financial aid, and the registrar to provide a comprehensive guide to the complex world of Strategic
Enrollment Management (SEM). SEM focuses on achieving enrollment goals, and sustaining
institutional revenue and serving the needs of students. It provides insights into the ways SEM is
practiced across four-year institutions, community colleges, and professional schools. More than just
an enhanced approach to admissions and financial aid, SEM examines the student's entire
educational cycle. From entry through graduation, this volume helps SEM professionals and
graduate students interested in enrollment management to anticipate change and balancing the
goals of revenue, access, diversity, and prestige. The Handbook of Strategic Enrollment
Management: Provides an overview of the thinking of leading practitioners that comprise SEM
organizations, including marketing, recruitment, and admissions; tuition pricing; financial aid; the
registrar's role, academic advising; and, retention Includes up-to-date research on current issues in
SEM including college choice, financial aid, student persistence, and the effective use of technology
Guides readers creating strategic enrollment organizations that fit the unique history, culture, and
policy context of your campus Strategic enrollment management has become one of the most
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important administrative areas in postsecondary education, and it is being adopted in countries
around the globe. The Handbook of Strategic Enrollment Management is for anyone in enrollment
management, admissions, financial aid, registration and records, orientation, marketing, and
institutional research who wish to enhance the health and vitality of his or her institution. It is also
an excellent text for graduate programs in higher education and student affairs.
  handbook of strategic enrollment management by don hossler: Inequality Around the
World Deric Shannon, 2025 This authoritative two-volume set explores and explains the extent and
roots of socioeconomic inequality both within and across nations. Both volumes focus on examining
factors that shape the dimensions and impact of those disparities--
  handbook of strategic enrollment management by don hossler: The Challenge of
Independent Colleges Christopher C. Morphew, John M. Braxton, 2017-12 Weerts, Cynthia A.
Wells, Letha Zook--William T. Luckey, President, Lindsey Wilson College
  handbook of strategic enrollment management by don hossler: Rethinking College
Admissions OiYan A. Poon, Michael N. Bastedo, 2022-08-16 Rethinking College Admissions probes
the many facets of higher education admissions and translates research-backed insights into
actionable strategies for innovative, equitable admissions practices. Edited by scholars OiYan A.
Poon and Michael N. Bastedo, this collection gives readers an evidence-based understanding of
postsecondary admissions practices and structures, exploring many factors that affect college access
and educational equity in the United States. These collected essays from leading experts present
boundary-pushing applied research on admissions, with implications for policy, practice, and
leadership. The volume considers admissions issues from three angles. In the opening essays,
contributors offer critical analyses of current admissions approaches in higher education,
delineating the delicate balance of equity-building efforts and legal pressures. The contributors offer
reflections on whether and how admissions systems further inclusion or inequality. They examine
topics such as race-conscious admissions, holistic review without standardized test scores, and
student test preparation. The volume’s next part discusses the many different ways in which
admissions work can be done, outlines ethical hazards, and considers potential areas for
organizational change. The final essays provide inroads and examples for developing reciprocal
relationships in research and practice for the future. They discuss promising approaches for
advancing campus diversity, such as admissions lotteries, direct enrollment, and institutional
promise programs for high-achieving students from low-income communities. A must-read for
practitioners, policy makers, and anyone interested in gaining a better understanding of
postsecondary admissions structures, including K–12 educators and counselors, advocacy groups,
and students, this work supports data-informed approaches to higher education admissions.
  handbook of strategic enrollment management by don hossler: Handbook for the College
Admissions Profession Stanley E. Henderson, Claire C. Swann, 1998-04-23 Through expert essays,
this handbook covers all aspects of the admissions process, from a historical overview to a guide to
future trends. Both new and experienced admissions officers and educational administrators will find
here essential tools for successfully recruiting and enrolling a desirable mix of students for their
institutions. This handbook has been prepared by the foremost leaders in the college admissions
profession under the auspices of the American Association of Registrars and Admissions Officers.
Topics include: the dilemma of quantity versus quality in admissions recruiting; understanding
enrollment management; marketing strategies; the role of technology; and student body diversity
(including international students).
  handbook of strategic enrollment management by don hossler: Higher Education Student
Financial Aid Kazi Abdur Rouf, 2020-03-25 The research finds the majority of the higher education
student financial aid programs are managed by the states or private agencies or foundations in the
world. Their financial aid policies are continuously changing and improving to adopt contemporary
situations and changing time. Likewise, the GB higher education student loan policy improvement
can be done by continously reviewing the system, which is necessary for GB to strengthen its higher
education student loan program in Bangladesh.



  handbook of strategic enrollment management by don hossler: The Strategic
Management of College Enrollments Don Hossler, John P. Bean, 1990-11-16 Building
comprehensive enrollment management systems, understanding and designing information systems
by Nick Vesper. Case study: how information systems support enrollment management by Mariea T.
Noblitt. Enrollment management in action by Barry Abrams, Marsha Krotseng, Don Hossler.
Tailoring enrollment management to institutional needs : advice to campus leaders by John P. Bean,
Don Hossler.
  handbook of strategic enrollment management by don hossler: Measuring Success Jack
Buckley, Lynn Letukas, Ben Wildavsky, 2018-01-15 Once touted as the single best way to measure
students from diverse backgrounds, schools, and experiences, standardized college admissions tests
are now criticized for being hopelessly biased in favor of traditionally privileged groups. Out of this
has emerged the test-optional movement that seeks to allow students to apply to schools without
sitting through the rigors of the SAT. This book takes a step back and applies rigorous empirical
measurements to these rival claims. Drawing upon the expertise of higher education researchers,
admissions officers, enrollment managers, and policy professionals, this edited volume is among the
first to investigate the research and policy implications of test-optional practices. It was conceived in
response to the editors' frustration with the fragmented and incomplete state of the literature
around the contemporary debate on college admissions testing. Many students, teachers, parents,
policymakers--frankly, nearly anyone immediately outside the testing industry and college
admissions--have little understanding of how admissions tests are used. This lack of transparency
has often fueled beliefs that college assessments are biased, misused, or overused. Decades of
research on various aspects of testing, such as the predictive validity of assessments, makes a
compelling case for their value. But all-too-frequently researchers and admissions officers talk past
one another instead of engaging substantively. This collection intends to remedy the situation by
bringing these disparate voices together. This book is designed for provosts, enrollment managers,
and college admissions officers seeking to strike the proper balance between uniformity and
fairness--
  handbook of strategic enrollment management by don hossler: Multiplicity, Belonging,
and Free Speech in US Higher Education Naomi Zack, 2025-01-24 New realities in US higher
education present a multifaceted crisis for students, faculty, administrators, and society at-large. In
this original and practical book, Naomi Zack provides incisive diagnoses of pressing problems and
prescriptions to reinstate and support US higher education as an intellectually and ethically valuable
institution. Among the problems addressed in this open access book are the US Supreme Court ban
of affirmative action; falling enrollment and low retention; downsized and defunded humanities; the
unjust situation of adjunct instructors; college firsts confronting social class; student mental health
and microaggressions; disruptive free speech; the mind-numbing effects of AI; campus dangers and
insecurity; and anti-intellectual ideological political pressure. The new ideas and policy changes
proposed here result in a new model of belonging for the multiplicities of race, ethnicity, gender,
class, age, and nationality––and more––in current and future college communities. The ebook
editions of this book are available open access under a CC BY-NC-ND 4.0 licence on
bloomsburycollections.com. Open access was funded by Lehman College, CUNY.
  handbook of strategic enrollment management by don hossler: Unequal Colleges in the
Age of Disparity Charles T. Clotfelter, 2017-10-30 Based on quantitative comparisons of colleges
since the 1970s, Charles Clotfelter reveals that despite the civil rights revolution, billions spent on
financial aid, and the commitment of colleges to greater equality, stratification in higher education
has grown starker. He explains why undergraduate education—unequal in 1970—is even more so
today.
  handbook of strategic enrollment management by don hossler: Improving College Student
Retention Robert D. Reason, John M. Braxton, 2023-07-03 Higher education institutions have already
begun to see decreasing enrollment numbers, even as higher education enrollment is predicted to
drop precipitously starting in 2025. Much of the decrease in enrollment will be driven by



demographic trends about which higher education institutions can do little, making the retention of
students who do enroll that much more important. Overall retention rates have stagnated and
differential retention rates by race and ethnicity have persisted. If higher education institutions,
researchers, and policy makers are to improve retention rates, a critical examination of the current
state and future directions of retention research is essential.This edited volume begins that
examination by addressing several questions: What are the needed directions in theory and research
on college student persistence and how do we translate new theory and research into effective
practices? Are we asking the right questions, looking in the right places, or trying to apply
out-of-date theories to new populations? In short, how can the research community help institutions
improve retention in this challenging time?
  handbook of strategic enrollment management by don hossler: Higher Education in the
United States James J. F. Forest, Kevin Kinser, 2002-06-21 Surveys the changing landscape of
American higher education, from academic freedom to virtual universities, from campus crime to
Pell Grants, from the Student Privacy Act to student diversity. In the years following World War II,
college and university enrollment doubled, students revolted, faculty unionized, and community
colleges evolved. Tuition and technology soared, as did the number of first-generation, minority, and
women students. These changes radically transformed the American system of postsecondary
education. Today, that system is in trouble. Its aging professoriate prepares for retirement, but low
academic salaries can no longer attract the best minds to replace them. A flood of corporate dollars
funds commercial research, but money for basic research—the seedbed of American scientific
preeminence—has dried up. Colleges and universities also face heated competition with for-profit
education providers for students, faculty, and external financial support, along with the costs of
providing remedial education to growing numbers of students who are unprepared for
postsecondary education. Higher Education in the United States provides a comprehensive analysis
of these issues and others that scholars and practitioners of higher education study, discuss, and
grapple with on a daily basis.
  handbook of strategic enrollment management by don hossler: The College Admissions
Officer's Guide Barbara Lauren, 2008
  handbook of strategic enrollment management by don hossler: Retention, Persistence,
and Writing Programs Todd Ruecker, Dawn Shepherd, Heidi Estrem, Beth Brunk-Chavez,
2017-04-01 From scholars working in a variety of institutional and geographic contexts and with a
wide range of student populations, Retention, Persistence, and Writing Programs offers perspectives
on how writing programs can support or hinder students’ transitions to college. The contributors
present individual and program case studies, student surveys, a wealth of institutional retention
data, and critical policy analysis. Rates of student retention in higher education are a widely
acknowledged problem: although approximately 66 percent of high school graduates begin college,
of those who attend public four-year institutions, only about 80 percent return the following year,
with 58 percent graduating within six years. At public two-year institutions, only 60 percent of
students return, and fewer than a third graduate within three years. Less commonly known is the
crucial effect of writing courses on these statistics. First-year writing is a course that virtually all
students have to take; thus, writing programs are well-positioned to contribute to larger institutional
conversations regarding retention and persistence and should offer themselves as much-needed
sites for advocacy, research, and curricular innovation. Retention, Persistence, and Writing
Programs is a timely resource for writing program administrators as well as for new writing
teachers, advisors, administrators, and state boards of education. Contributors: Matthew
Bridgewater, ​Cristine Busser, Beth Buyserie, Polina Chemishanova, ​Michael Day, ​Bruce Feinstein,
Patricia Freitag Ericsson, ​Nathan Garrett, ​Joanne Baird Giordano, ​Tawanda Gipson, ​Sarah E. Harris,
Mark Hartlaub, ​Holly Hassel, ​Jennifer Heinert, ​Ashley J. Holmes, ​Rita Malenczyk, ​Christopher P.
Parker, ​Cassandra Phillips, ​Anna Plemons, ​Pegeen Reichert Powell, ​Marc Scott, Robin Snead, ​Sarah
Elizabeth Snyder, ​Sara Webb-Sunderhaus, ​Susan Wolff Murphy
  handbook of strategic enrollment management by don hossler: College and University



Business Administration Deirdre McDonald Greene, 1992
  handbook of strategic enrollment management by don hossler: Enrollment Management
Don Hossler, 1984 Enrollment management is discussed with focus on the expanding role of
admissions professions and their increasing impact on institutional policymaking. Enrollment
management influences the size, shape, and characteristics of a student body by directing student
marketing and recruitment as well as pricing and financial aid. Attention is also directed to reasons
why enrollment managers need to exert a strong influence on academic and career advising,
academic assistance programs, institutional research, orientation, retention programs, and student
services. Chapters cover the following topics: the demand for higher education, college choice, the
effects of pricing and financial aid on attendance, recruiting high school graduates, retaining
students, current research on the impact of college on students' cognitive and noncognitive growth,
the impact of different kinds of colleges, the outcomes of higher education, and the future of
enrollment management. The following educational outcomes are considered: the significance of
higher education over a lifetime, economic and noneconomic benefits of higher education, and
consumptive benefits. One chapter was contributed by Terry E. Williams: Recruiting Graduates:
Understanding Student-Institution Fit. A bibliography is included. (SW)
  handbook of strategic enrollment management by don hossler: Subject Guide to Books
in Print , 1975
  handbook of strategic enrollment management by don hossler: Journal of College
Student Development , 1988
  handbook of strategic enrollment management by don hossler: Bibliographic Guide to
Education 1992 G. K. Hall and Co. Staff, 1993-06
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